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ABSTRACT 

The term ' c u l t u r e ' i s g e n e r a l l y used by a n t h r o p o l ­

o g i s t s t o d e s c r i b e t r a d i t i o n s i n a l i v e s o c i a l m i l i e u . 

However, the concept i s e q u a l l y a p p l i c a b l e t o o t h e r domains 

such as a d v e r t i s i n g , a r t , c h i l d r e n ' s s t o r y b o o k s and the 

l i k e . T h e r e f o r e , they too are e l i g i b l e f o r b e i n g q u a l i t a ­

t i v e l y a n a l y s e d and i n t e r p r e t e d f o r t h e i r c u l t u r a l and 

s y m b o l i c c o n t e n t . The i n t e n t i o n o f t h i s s t u d y i s t o demon­

s t r a t e t h a t such an a p p l i c a t i o n t o a d v e r t i s i n g i s appro­

p r i a t e , and t h a t i t can y i e l d i n t e r e s t i n g , i n s i g h t f u l 

r e s u l t s . For t h i s purpose, a comp a r a t i v e a n a l y s i s of 

f a m i l y v a l u e p o r t r a y a l s i n N o r t h American and Ta m i l maga­

z i n e a d v e r t i s e m e n t s has been u n d e r t a k e n . 

The d a t a f o r t h i s s tudy was drawn from the main d a t a 

base of the A d v e r t i s i n g A r c h i v e s a t the U n i v e r s i t y of 

B r i t i s h Columbia. The o r i g i n a l sample however was not used 

as i t s t o o d . Based on o p e r a t i o n a l d e f i n i t i o n s o f f a m i l y 

and i n d i v i d u a l a d v e r t i s e m e n t s , two sub-samples were formed. 

O p e r a t i o n a l l y , a f a m i l y a d v e r t i s e m e n t was t h a t which 

t e x t u a l l y , v i s u a l l y or i n t o t a l d e p i c t e d a f a m i l y scene or 

a f a m i l y r e l a t i o n s h i p based on o b j e c t i v e i n d i c e s l i k e the 

presence of wedding r i n g , c h i l d r e n , f a m i l y r i t u a l s and/or 

e x p l i c i t s t a t e m e n t s i n the t e x t . An i n d i v i d u a l a d v e r t i s e ­

ment, on the o t h e r hand, was any a d v e r t i s e m e n t t h a t 

t e x t u a l l y , or v i s u a l l y , or i n t o t a l d e p i c t e d an i n d i v i d u a l , 
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other than i n the capacity of a f a m i l y member. The persons 
could be concerned about t h e i r own s e l f , wishing or t r y i n g 
to groom themselves, or making any other e x p l i c i t or symbo­
l i c p o r t r a y a l of t h e i r i n d i v i d u a l i t y . Prom t h i s l i s t , one 
product was chosen f o r s e l e c t i v e study from each of the 
f o l l o w i n g product c a t e g o r i e s ; Domestic Durables, Domestic 
Consumables, Personal Consumables, Personal Care and 
Services. A product example was drawn from each of the 
decades 1905-1975 f o r the North American sample, and i n the 
case of the Tamil advertisements, from the nineteen seventies 
only. The e a r l i e r decades were used only for the purposes 
of background i n q u i r y . The i n depth a n a l y s i s was based 
only on the Personal Care and Services c l a s s advertisements 
of the seventies. 

Three expectations, gathered from w r i t t e n sources 
were set out at the beginning of the study. They were 
tha t : 

1. The North American sample would contain more 
i n d i v i d u a l oriented advertisements whereas the 
Tamil sample would have a higher proportion of 
f a m i l y o r i e n t e d ones; 

2. Extended f a m i l y p o r t r a y a l s would be minimal i n 
both samples, but that they would be e s p e c i a l l y 
rare i n the North American one; and 
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3- R o l e p o r t r a y a l s i n b o t h samples would be s i m i l a r . 

Man would be t h e economic p r o v i d e r and woman, a 

homemaker, shown as engaged i n d o m e s t i c work and 

c h i l d c a r e . 

The o b s e r v a t i o n s g a t h e r e d were v e r y s u p p o r t i v e o f 

e x p e c t a t i o n ( 1 ) . T h i s was l a t e r s t r e n g t h e n e d by t h e u s e o f 

C h i - s q u a r e t e s t i n g . As r e g a r d s e x p e c t a t i o n ( 2 ) , t h e 

ex t e n d e d f a m i l y p o r t r a y a l s were so few i n b o t h samples t h a t 

t h e y c o u l d n o t be compared s t a t i s t i c a l l y . E x p e c t a t i o n ( 3 ) , 

was a l s o c o n f i r m e d , a l t h o u g h c e r t a i n s u b t l e d i f f e r e n c e s i n 

t h e emphases a c c o r d e d sex r o l e s were d e t e c t e d between t h e 

two c u l t u r e s c o n c e r n e d . 

T h e r e f o r e , t h i s s t u d y i l l u s t r a t e s how a d v e r t i s e m e n t s 

do, i n f a c t , p r o v i d e a r i c h s o u r c e o f c u l t u r a l i n f o r m a t i o n . 

However, i t i s c a u t i o n e d t h a t c u l t u r a l b e h a v i o u r d e p i c t e d 

seems t o be t h e e x p e c t e d b e h a v i o u r ; i t need not be a c t u a l 

o r e m p i r i c a l l y n o r m a t i v e . A l s o , t h e d a t a u s e d was drawn 

from a l i m i t e d c a t e g o r y o f j o u r n a l s , namely, f a m i l y and 

women's t y p e m a g a z i n e s . 
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CHAPTER 1 

INTRODUCTION 

A n t h r o p o l o g i c a l i n t e r e s t i n f a m i l y v a l u e s dates back 

a v e r y l o n g time and t h e r e has been no p a u c i t y of c r o s s -

c u l t u r a l , c o m p a r a t i v e f a m i l y s t u d i e s . These have been 

based on p r i m a r y and on secondary d a t a - f i e l d work, and 

c o n t e n t a n a l y s e s o f p l a y s , n o v e l s , movies and a r t t o men­

t i o n a few. A n t h r o p o l o g i s t s , however, have n e g l e c t e d the 

domain o f a d v e r t i s e m e n t s w h i l e s t u d y i n g f a m i l y and o t h e r 

c u l t u r a l v a l u e s , a l t h o u g h v a l u e s form a v e r y i m p o r t a n t 

d i m e n s i o n o f a d v e r t i s i n g . T h i s t h e s i s t r e a t s t h e j o u r n a l 

a d v e r t i s e m e n t as a c a r r i e r of s o c i o - c u l t u r a l v a l u e s t o i t s 

v i e w i n g a u d i e n c e . I t w i l l l o o k at v a l u e p r o f i l e s i n adver­

t i s i n g from an a n t h r o p o l o g i c a l p e r s p e c t i v e . 

A d v e r t i s i n g - A V a l u e Communication 

In t h i s s t u d y , a d v e r t i s i n g i s seen as a form of 

communication. The p r o d u c t s of a d v e r t i s i n g are a t t r i b u t e d 

w i t h s y m b o l i c meanings the a d v e r t i s e r b e l i e v e s w i l l be 

m e a n i n g f u l t o persons i n the s o c i o - c u l t u r a l s e t t i n g he 

wishes t o a d d r e s s . These v a l u e s are then t r a n s f e r r e d t o 

the a d v e r t i s e d i t e m . T h i s t r a n s f e r of v a l u e s t o a product 

i s t h e c r u x o f the t e c h n i q u e s the a d v e r t i s e r uses t o s e l l a 

s p e c i f i c s e t of merchandise. He l i t e r a l l y d e f i n e s the 
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s i g n i f i c a n c e o f t h e p r o d u c t and t r i e s t o imbue i t w i t h 

p o p u l a r v a l u e s . 

The term " v a l u e " c o u l d be d e f i n e d i n Kluckhohn's 

terms as "a s e l e c t i v e o r i e n t a t i o n towards e x p e r i e n c e , 

i m p l y i n g deep commitment or r e p u d i a t i o n , which i n f l u e n c e s 

t h e o r d e r i n g o f ' c h o i c e s ' between p o s s i b l e a l t e r n a t i v e s i n 

a c t i o n " ( Kluckhohn; 1961: 1 8 ) . Thus, the d e s i r e t o pur­

chase as w e l l as t h e a c t o f p u r c h a s i n g are m o t i v a t e d by or 

d e r i v e d from s o c i o - c u l t u r a l v a l u e s . T h e r e f o r e , a s u c c e s s ­

f u l a d v e r t i s e r t r a n s f e r s t h o s e v a l u e s t o t h e a d v e r t i s e d 

p r o d u c t . 

Of c o u r s e , the a d v e r t i s i n g communication i s not the 

" d i t t o " o f a f a c e - t o - f a c e d i a l o g u e between two or more 

per s o n s . The communication i s o f t e n s y m b o l i c r a t h e r than 

e x p l i c i t . The p r o d u c t a d v e r t i s e d o f t e n becomes a symbol of 

the s o c i o - c u l t u r a l v a l u e s which would a p p e a l t o p o t e n t i a l 

consumers. These symbols become p a r t of the messages sent 

t h r o u g h a d v e r t i s e m e n t s t o p o t e n t i a l consumers or " t a r g e t 

r e c e i v e r s " . The term t a r g e t r e c e i v e r c o u l d c r e a t e the 

m i s t a k e n n o t i o n o f b e i n g a p a r t i c u l a r i n d i v i d u a l chosen by 

t h e a d v e r t i s e r t o r e c e i v e the communication and hence needs 

d e f i n i n g . Here, by the term " t a r g e t r e c e i v e r " i s meant not 

a r e a l p e r s o n but an i d e a l t y p i c a l image of an i n d i v i d u a l 

who i s thought t o v a l u e c u l t u r a l l y expected norms and 

b e h a v i o u r . I n o t h e r w o r d s J a t a r g e t r e c e i v e r w i l l , i t i s 

hoped, t h i n k and a c t i n a c u l t u r a l l y approved manner. 
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G r a n t e d t h e above, t h i s s t u d y p r o p o s e s t h a t a d v e r ­

t i s e m e n t s aimed a t two d i f f e r e n t t a r g e t r e c e i v e r s b e l o n g i n g 

t o two d i s t i n c t c u l t u r e s w i l l be d i f f e r e n t i n t h e i r frame 

and c o n t e n t . T h i s happens b e c a u s e a d v e r t i s e m e n t s r e f l e c t 

t h e v a l u a t i o n s o f t h e c u l t u r e a t w h i c h t h e y a r e aimed. Of 

s p e c i a l i n t e r e s t t o t h i s s t u d y i s a c o m p a r a t i v e a n a l y s i s o f 

p r o f i l e s r e l a t e d t o f a m i l y v a l u e s i n t h e a d v e r t i s e m e n t s o f 

two d i s t i n c t c u l t u r e s : N o r t h A m e r i c a n and T a m i l . 

E x p e c t a t i o n s U n d e r l y i n g t h e E x p l o r a t i o n 

As e a r l y as t h e 1 9 3 0 s , p e r h a p s even e a r l i e r , t h e r e 

has been a c o n c e r n o v e r d i s i n t e g r a t i n g f a m i l y and b r o k e n 

homes i n N o r t h A m e r i c a . I n a s t u d y on t h e N o r t h A m e r i c a n 

f a m i l y p u b l i s h e d i n 1 9 3 1 , t h e a u t h o r remarks about 

e d u c a t i o n w h i c h has become t h e dominant f o r c e i n modern 

A m e r i c a n l i f e . 

" . . . . I n e d u c a t i o n , t h e f a m i l y and t h e s c h o o l 
e x i s t f o r t h e i n d i v i d u a l . . . The p r e s e n c e , 
t h e r e f o r e , o f e d u c a t i o n , as t h e most p o t e n t o f 
s o c i a l f o r c e s , has r e s u l t e d i n t h e a p p r e c i a t i o n 
o f i n d i v i d u a l i s m and i n t h e d e p r e c i a t i o n o f t h e 
f a m i l y . . . . " 

(Thwing, 1 9 3 1 : 4 7 ) 

In a d d i t i o n t o e d u c a t i o n , he m e n t i o n s o t h e r f a c t o r s t h a t 

b r o u g h t i n d i v i d u a l i s m t o p r o m i n e n c e a t t h e c o s t o f , a t 

l e a s t i n d i r e c t l y , t h e f a m i l y (Thwing, 1 9 3 1 : 4 7 - 5 2 ) . 

A n t h r o p o l o g i c a l s t u d i e s on t h e A m e r i c a n f a m i l y 

e x p r e s s more or l e s s s i m i l a r v i e w s . N i m k o f f r e m a r k s : 
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" I f we ask what i t i s t h a t g i v e s d i s t i n c t i o n or 
u n i queness t o t h e American f a m i l y , a s i g n i f i c a n t 
p a r t of the answer can be g i v e n i n terms of one 
o f the dominant c u l t u r a l v a l u e s of American 
s o c i e t y namely, freedom... The a c c e n t on happiness 
i n m a r r i a g e i s an e x p r e s s i o n o f the emphasis on 
i n d i v i d u a l i s m i n American s o c i e t y . I n d i v i d u a l i s m 
i s an e x p r e s s i o n o f the American c r e e d o f f r e e ­
dom, freedom of t h e i n d i v i d u a l t o d e v e l o p h i s own 
t a s t e s , and t o l i v e a c c o r d i n g t o h i s own p l a n . 
The h a p p i n e s s of the i n d i v i d u a l , more th a n the 
w e l f a r e o f the group, i s t h e c o n t r o l l i n g c o n s i ­
d e r a t i o n . The f a m i l y i s s a i d t o e x i s t f o r the 
i n d i v i d u a l , not t h e i n d i v i d u a l f o r the f a m i l y . 
What m a t t e r s most i s the development of the 
i n d i v i d u a l , sometimes at t h e expense o f group and 
g e n e r a l i n t e r e s t . " 

( N i m k o f f , 1965: 330) 

I n c o n t r a s t , s t u d i e s o f t h e I n d i a n f a m i l y emphasize 

c o l l e c t i v e i d e n t i t y , r o l e s and a person's p l a c e v i s - a - v i s 

t h e l a r g e r I n d i a n s o c i e t y . The i n d i v i d u a l members of the 

I n d i a n f a m i l y f e e l a sense of b e l o n g i n g t o t h e i r f a m i l y as 

an i n s t i t u t i o n and e n t e r t a i n a c o n c e r n f o r i t s p e r p e t u a ­

t i o n ; t h e y p r e f e r t o s a t i s f y t h e i r p e r s o n a l i n t e r e s t s 

w i t h i n the c o n f i n e s o f t h e f a m i l y ; t h e y adhere t o f a m i l y 

norms and c o n v e n t i o n s , and they attempt t o c o - o p e r a t e i n 

f a m i l y f u n c t i o n s (Gore, 1965; Roy 1975, and many o t h e r s ) . 

These g e n e r a l c h a r a c t e r i s t i c s o f the I n d i a n f a m i l y are 

e q u a l l y a p p l i c a b l e i n t h e N o r t h and t h e South. Here the 

T a m i l case has been t a k e n up as a South I n d i a n r e g i o n a l 

example. S t u d i e s by Gore (1968), Ross (1967), Goody (1970), 

K a p a d i a (1966), among many o t h e r s show t h a t t h e n u c l e a r 

f a m i l y system i s r e p l a c i n g the extended type of f a m i l y as a 
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r e s u l t o f s o c i o - e c o n o m i c change, n o n e t h e l e s s t h e f a m i l y and 

n o t t h e i n d i v i d u a l i s s t i l l t h e e s s e n t i a l f o c u s o f v a l u e s 

i n I n d i a n l i f e . S o c i o - e c o n o m i c c h a n g e s have a f f e c t e d t h e 

s t r u c t u r e o f t h e f a m i l y s y s t e m b u t not t h e s o c i a l v a l u e o f 

t h e f a m i l y . 

R o o t e d i n s u c h l i t e r a r y i n f o r m a t i o n and o b s e r v a t i o n s , 

i t i s e x p e c t e d t h a t t h e T a m i l a d v e r t i s e m e n t s sampled w i l l 

be more f a m i l y o r i e n t e d whereas t h e N o r t h A m e r i c a n ones 

w i l l c o n t a i n a l a r g e r p r o p o r t i o n o f i n d i v i d u a l l y o r i e n t e d 

a d v e r t i s e m e n t s . D e p i c t i o n s o f t h e e x t e n d e d f a m i l y i n 

I n d i a n a d v e r t i s e m e n t s w i l l a l s o be m i n i m a l , i t i s assumed, 

b e c a u s e o f t h e t r a n s f o r m a t i o n o f t h e t r a d i t i o n a l e x t e n d e d 

f a m i l y s y s t e m now o c c u r r i n g . Where s u c h p o r t r a y a l s a r e 

p r e s e n t , one would e x p e c t them t o l i n k t o c e r t a i n s p e c i f i c 

s o c i a l r o l e s , s u c h as t h a t o f b e i n g a g r a n d m o t h e r . I n 

c o n t r a s t , N o r t h A m e r i c a n a d v e r t i s e m e n t s w i l l c e r t a i n l y n o t 

c o n t a i n many p o r t r a y a l s o f t h e e x t e n d e d f a m i l y . When, i f 

a t a l l , e x t e n d e d f a m i l y r e l a t i o n s h i p s do a p p e a r , i t i s 

e x p e c t e d t h a t t h e s e w i l l be i m p e r s o n a l p r e s e n t a t i o n s r a t h e r 

t h a n r e l a t e d t o s p e c i f i c f u n c t i o n a l r o l e s . F o r i n s t a n c e , 

a g r a n d m o t h e r may be p r e s e n t e d as o f f e r i n g h e r c u l i n a r y 

e x p e r t i s e t o a h o u s e w i f e i n N o r t h A m e r i c a , o r a husband may 

be shown t o remember h i s m o t h e r ' s c o o k i n g . S i m i l a r l y , o l d 

p a r e n t s m i g h t be d e p i c t e d as v i s i t i n g t h e i r s o n ' s n u c l e a r 

f a m i l y on a s p e c i a l o c c a s i o n , p e r h a p s even h a v i n g d i n n e r 

w i t h them. But a p o r t r a y a l o f d a y - t o - d a y c h i l d c a r e by 
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g r a n d p a r e n t s , a more c e n t r a l r o l e , i s e x p e c t e d t o "be 

a b s e n t . 

A l t h o u g h t h e N o r t h A m e r i c a n f a m i l y e m p h a s i z e s 

e g a l i t a r i a n i s m w i t h i n t h e f a m i l y , i t i s n o t e x p e c t e d t h a t 

t h e r e w i l l be many p o r t r a y a l s o f men i n h o u s e h o l d c h o r e s . 

As Gore (1965) and N i m k o f f (1965) have w r i t t e n , t h e N o r t h 

A m e r i c a n male r o l e as t h e economic p r o v i d e r i s emph a s i z e d 

most o f t e n . A l s o , a l t h o u g h a g r a d u a l i n d i v i d u a l i z a t i o n i n 

A m e r i c a n l i f e has p r o v i d e d women w i t h g r e a t e r f reedom, 

a u t h o r i t y p a t t e r n s w i t h i n t h e f a m i l y have not undergone 

many c h a n g e s . As N i m k o f f w r i t e s : 

"When we c o n s i d e r how t h e money income i s 
managed, we n o t e t h a t t h e male head i s u s u a l l y 
t h e f i s c a l a g e n t i n t h e A m e r i c a n f a m i l y . . . In 
th e m i d d l e c l a s s , t h e husband i s t h e c h i e f 
manager o f t h e f a m i l y income, t h e w i f e i s t h e 
c h i e f p u r c h a s i n g a g e n t . She does t h e e v e r y day 
b u y i n g o f f o o d and c l o t h i n g . She does most o f 
t h e housework." 

(1 965: 334) 

T h i s i s t h e same p a t t e r n o f d i v i s i o n o f l a b o u r and r e s p o n ­

s i b i l i t y as i n I n d i a . T h e r e f o r e , i n t h e p o r t r a y a l o f 

economic r o l e s , t h e T a m i l and t h e N o r t h A m e r i c a n f a m i l y i n 

a d v e r t i s i n g a r e e x p e c t e d t o be s i m i l a r . The n e x t s e c t i o n 

w i l l d i s c u s s t h e d a t a samples on w h i c h t h i s s t u d y r e s t s , 

and t h e g e n e r a l t e c h n i q u e o f a n a l y s i s . The f o l l o w i n g 

c h a p t e r s w i l l examine r o l e p o r t r a y a l s i n t h e s e two b o d i e s 

o f m a t e r i a l t o d e t e r m i n e i f t h e t h r e e e x p e c t a t i o n s summarised 

b e l o w a r e t r u e or f a l s e : 
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( i ) The N o r t h American sample w i l l have more 

i n d i v i d u a l o r i e n t e d a d v e r t i s e m e n t s than family-

o r i e n t e d ones, whereas th e T a m i l sample w i l l 

c o n t a i n more f a m i l y o r i e n t e d a d v e r t i s e m e n t s 

t h a n i n d i v i d u a l ones; 

( i i ) Extended f a m i l y p o r t r a y a l s w i l l be m i n i m a l i n 

b o t h samples, but most so i n t h e N o r t h American 

one; and 

( i i i ) R o l e p o r t r a y a l s and male-female a u t h o r i t y 

p a t t e r n s w i t h i n the f a m i l y w i l l be v e r y s i m i l a r 

i n b o t h samples: t h e man w i l l be p o r t r a y e d as 

the economic p r o v i d e r and woman as a homemaker 

engaged i n household chores and c h i l d c a r e . 

Data and Methodology 

Both the N o r t h American and T a m i l a d v e r t i s e m e n t 

samples f o r t h i s c o m p a r a t i v e s t u d y have been drawn from the 

main d a t a base of the H i s t o r y of A d v e r t i s i n g A r c h i v e s 

( U.B.C: 1981). The s a m p l i n g p l a n used on t h i s main d a t a 

base has been d e s c r i b e d i n Appendix 1 . Prom t h i s main 

sample, two new sub-samples f o r t h e N o r t h American and t h e 

T a m i l a d v e r t i s e m e n t s were formed. These were s t r u c t u r e d so 

as t o c o n t a i n : ' f a m i l y a d v e r t i s e m e n t s ' , ' i n d i v i d u a l a d ver­

t i s e m e n t s ' , and 'other a d v e r t i s e m e n t s ' . Such an o r d e r i n g 

was based on t h e o p e r a t i o n a l d e f i n i t i o n s o f t h e s e t h r e e 

c a t e g o r i e s . 
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O p e r a t i o n a l l y , a ' f a m i l y a d v e r t i s e m e n t ' i s t h a t 

a d v e r t i s e m e n t w h i c h t e x t u a l l y , v i s u a l l y , or i n t o t a l 

d e p i c t s a f a m i l y s c e n e , o r a f a m i l y r e l a t i o n s h i p b a s e d on 

o b j e c t i v e i n d i c e s l i k e t h e p r e s e n c e o f a wedding r i n g , 

c h i l d r e n , f a m i l y r i t u a l s and c h o r e s , or e x p l i c i t s t a t e m e n t s 

i n t h e t e x t s . An ' i n d i v i d u a l a d v e r t i s e m e n t ' , on t h e o t h e r 

hand, i s any a d v e r t i s e m e n t t h a t t e x t u a l l y o r v i s u a l l y or i n 

t o t a l , p o r t r a y s an i n d i v i d u a l o t h e r t h a n i n t h e i r c a p a c i t y 

as a f a m i l y member. Such a d v e r t i s e m e n t s w i l l show p e r s o n s 

as c o n c e r n e d about t h e i r own s e l f , w i s h i n g or t r y i n g t o 

groom o r b e a u t i f y t h e m s e l v e s , or any e x p l i c i t o r s y m b o l i c 

p o r t r a y a l o f i n d i v i d u a l i t y . A l l a d v e r t i s e m e n t s t h a t do not 

q u a l i f y f o r e i t h e r g r o u p a r e t o be lumped t o g e t h e r under 

t h e l a b e l ' o t h e r ' . 

A l l t h e two t h o u s a n d N o r t h A m e r i c a n a d v e r t i s e m e n t s 

a v a i l a b l e , and a l l t h e two h u n d r e d and f i f t y T a m i l a d v e r ­

t i s e m e n t s , were s o r t e d on t h e b a s i s o f t h e above t h r e e 

a d v e r t i s e m e n t c a t e g o r i e s . T h i s g e n e r a l sample t h e n was 

s t a t i s t i c a l l y a n a l y s e d t o o b t a i n an i m p r e s s i o n o f t h e 

d e g r e e t o w h i c h t h e s e a d v e r t i s e m e n t c a t e g o r i e s a p p e a r e d i n 

t h e two s a m p l e s . T h i s s t a t i s t i c a l s u r v e y s u p p o r t s our main 

e x p e c t a t i o n : t h e T a m i l sample i n d e e d has more f a m i l y 

o r i e n t e d a d v e r t i s e m e n t s t h a n i n d i v i d u a l a d v e r t i s e m e n t s and 

t h e N o r t h A m e r i c a n sample has more i n d i v i d u a l o r i e n t e d ones 

t h a n f a m i l y o r i e n t e d ones. As a p r e l i m i n a r y s t e p , a sub-
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sample was drawn from t h e N o r t h A m e r i c a n sample. T h i s 

i n v o l v e d t a k i n g one p r o d u c t e a c h f r o m each p r o d u c t c l a s s i n 

t h e main d a t a b a s e t o i l l u s t r a t e D o m e s t i c D u r a b l e s , 

D o m e s t i c Consumables, P e r s o n a l Consumables, P e r s o n a l C a r e 

and S e r v i c e s . 

A s i m i l a r s e t o f p r o d u c t s f o r 1970 a l o n e were t a k e n 

from t h e T a m i l sample ( A p p e n d i x 1 . 2 p r o v i d e s t h e b a s i s o f 

t h e s e c l a s s i f i c a t i o n s ) . The s p e c i f i c a d v e r t i s e m e n t s 

s e l e c t e d were f o r a u t o m o b i l e s , baby f o o d , c i g a r e t t e s , 

d e t e r g e n t , i n s u r a n c e and shampoo. Of t h e s e , a u t o m o b i l e s 

and c i g a r e t t e s were not p r e s e n t a t a l l i n t h e T a m i l sample 

and hence, t h e y were not a n a l y s e d . A l l o t h e r p r o d u c t s 

formed t h e b a s e f o r t h i s b a c k g r o u n d i n q u i r y . 

In c o n t r a s t , o n l y t h e s u b - s e t o f a l l a d v e r t i s e m e n t s 

f r o m 1 9 7 0 s w i t h t h i s l a r g e r g r o u p i n g was us e d f o r i n d e p t h 

s t u d y . Prom t h i s s u b - s a m p l e , t h e p r o d u c t c l a s s e s P e r s o n a l 

Care and S e r v i c e s were t a k e n up f o r e s p e c i a l l y d e t a i l e d 

s t u d y . (A l i s t i n g o f p r o d u c t s b e l o n g i n g t o t h e s e v a r i o u s 

s u b - g r o u p i n g s i s p r o v i d e d i n A p p e n d i x 3)• 

S t a t i s t i c a l i n q u i r y a l o n e does n o t l e n d much meaning 

t o a s t u d y t h a t l o o k s a t v a l u e p r o f i l e s . So a q u a l i t a t i v e 

a n a l y s i s o f e a c h i n d i v i d u a l a d v e r t i s e m e n t was i n o r d e r . In 

t h i s q u a l i t a t i v e a n a l y s i s , t h e v i s u a l m a t e r i a l as w e l l as 

t h e t e x t o f an a d v e r t i s e m e n t m e r i t e d e q u a l and s e p a r a t e 

a t t e n t i o n . Sometimes t h e v i s u a l p r e s e n t a t i o n was aimed a t 

a p a r t i c u l a r a s p e c t o f p o t e n t i a l consumer i n t e r e s t and t h e 
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t e x t aimed a t a n o t h e r . Por i n s t a n c e , i n one i n s u r a n c e 

a d v e r t i s e m e n t from t h e N o r t h A m e r i c a n sample, t h e v i s u a l 

image was t h a t o f a f a m i l y and h e n c e , t h i s a d v e r t i s e m e n t 

q u a l i f i e d as a f a m i l y a d v e r t i s e m e n t . But c o n s i d e r t h e 

t e x t ! A l o o k a t t h e c a p t i o n i t s e l f r e v e a l s an e q u a l 

e m p h a s i s p l a c e d on f a m i l y " i n d e p e n d e n c e " . Prom t h e T a m i l 

sample t o o , t h e r e a r e c a s e s where more t h a n one v a l u e 

a p p e a r s i n t h e t e x t and i n t h e v i s u a l s , sometimes o p p o s i n g 

ones. Hence, t h e v i s u a l s and t h e t e x t m e r i t s e p a r a t e and 

d e t a i l e d t r e a t m e n t . T h e r e f o r e , t h e d a t a a n a l y s i s w h i c h 

f o l l o w s i s o r g a n i s e d i n t o t h r e e d i f f e r e n t s e c t i o n s : 

1. An a n a l y s i s o f t h e v i s u a l p r e s e n t a t i o n s i n t h e 

two s a m p l e s . 

2. A d i s c u s s i o n o f t h e t e x t u a l messages i n b o t h 

s a m p l e s . 

3. An i n q u i r y i n t o t h e r o l e and age p o r t r a y a l s i n 

t h e v i s u a l s as w e l l as i n t h e t e x t . 

These a n a l y s e s w i l l e x p l o r e t h e v a l u e messages, t h e 

p a r t i c u l a r frame o f r e f e r e n c e u s e d , f o r i n s t a n c e t h e 

e x t e n d e d f a m i l y v e r s u s n u c l e a r - s u b - n u c l e a r f r a m e s o f 

r e f e r e n c e , i n d i v i d u a l f r a m e s o f r e f e r e n c e , t h e c o n t e n t o f 

t h e s e a d v e r t i s e m e n t s , and v a r i o u s r o l e d e p i c t i o n s . 

F i n a l l y , i n t h e c o n c l u d i n g c h a p t e r , t h e major 

f i n d i n g s o f t h e s t u d y and t h e q u e r i e s a r i s i n g out o f t h i s 

e x p l o r a t i o n a r e summarized. Here a g a i n , i t i s emphasized 
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t h a t a d v e r t i s e m e n t s a r e n o t m e r e l y i n f o r m a t i v e ; t h e y a l s o 

s e r v e as c o m m u n i c a t o r s o f b a s i c v a l u e f r a m e s . These 

a d v e r t i s e m e n t s f o r p a r t i c u l a r p r o d u c t s r e f l e c t t h e g e n e r a l 

a s s u m p t i o n s o f t h e p a r t i c u l a r c u l t u r e and t h e p a r t i c u l a r 

w o r l d v i e w s . The main i n t e n t i o n o f t h i s s t u d y i s t o 

d e m o n s t r a t e t h a t t h e term " c u l t u r e " i s e q u a l l y a p p l i c a b l e 

t o domains o t h e r t h a n t h e l i v e s o c i a l m i l i e u , l i k e 

a d v e r t i s i n g , a r t , s t o r y books e t c . and t h a t s u c h a s t u d y 

c a n b r i n g about i n t e r e s t i n g and i n s i g h t f u l r e s u l t s . 
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CHAPTER I I 

THE VISUALS 

" S u c c e s s f u l p e r s u a s i o n through a d v e r t i s i n g 
c o n s i s t s o f f a r more t h a n d o i n g c l e v e r t r i c k s 
w i t h words. The consumer has developed a 
p r o t e c t i v e husk a g a i n s t mere word c l a i m s . . . 
But o t h e r k i n d s of symbols such as those i n 
i l l u s t r a t i o n communicate images so much f a s t e r 
w i t h f a r l e s s r e s i s t a n c e , w i t h much g r e a t e r 
p e r s u a s i v e n e s s . The v i s u a l symbols are not 
j u s t a support f o r word c l a i m s . They can 
c o n t r i b u t e meanings and a s s o c i a t i o n s e n t i r e l y 
a p a r t and of much g r e a t e r s i g n i f i c a n c e . " 

( P i e r r e M a r t i n e a u 1957: 13) 

Si n c e the above comment was made two decades ago, t h e r e 

have been s i g n i f i c a n t changes i n a d v e r t i s i n g t h e o r y , and 

c o n s e q u e n t l y , i n the t e c h n i q u e s used. The artwor k o f 

a d v e r t i s e m e n t s , n o r m a l l y t h e f i r s t d i m e n s i o n of an adver­

t i s e m e n t t o c a t c h the eyes o f p r o s p e c t i v e consumers, i s 

much emphasized now, so much so t h a t i n 1964 McLuhan was 

l e d t o comment: 

" S i n c e the advent of p i c t u r e s , the job of body 
copy i s as i n c i d e n t a l and l a t e n t as t h e 
meaning of a poem i s t o a poem, or the words 
of a song i s t o a song." 

(1964: 205) 

Having t h u s a t t a i n e d such s i g n i f i c a n c e i n 

c o n v e y i n g messages t o p o t e n t i a l consumers, 

symbols c o n t a i n e d i n a d v e r t i s e m e n t s m e r i t 

the t a s k o f 

the v i s u a l 

s p e c i a l and 
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e l a b o r a t e examination. T h i s chapter w i l l examine the 

v i s u a l content of North American and Tamil advertisements 

as words need not n e c e s s a r i l y be employed to provide 

c u l t u r a l l y meaningful a t t r i b u t e s to a product that i s being 

a d v e r t i s e d . Very o f t e n , powerful v i s u a l images are capable 

of c r e a t i n g an aura around a product of i t s w a n t - s a t i a t i n g 

c a p a c i t y . For i n s t a n c e , see the l i f e insurance a d v e r t i s e ­

ment which bears the v i s u a l o f a happy f a m i l y - a man with 

a woman h o l d i n g on to him from one s i d e and c a r r y i n g a boy 

on h i s shoulder; the woman, c l e a r l y h i s wife, i s h o l d i n g a 

teddy bear, and the boy, i d e n t i f i a b l y h i s son, i s wearing a 

T - s h i r t t h a t reads: 'I am i n goods hands'. The couple 

appears to be walking on beach water ( I l l u s t r a t i o n 1.1.1). 

From t h i s v i s u a l image, the reader gets the impres­

s i o n that both the teddy bear and the c h i l d are t o t a l l y 

devoid of any w o r l d l y a n x i e t i e s as they t r u s t that they are 

safe " i n good hands" and the woman h o l d i n g on to the man 

appears to f e e l t h at she would not be swept o f f i n any 

r i s i n g , unexpected t i d e . Together, the f a m i l y appears to 

f e e l c o n f i d e n t t h a t they are i n the good hands of the 

p a r t i c u l a r insurance company b e i n g a d v e r t i s e d . The man 

'shoulders' h i s r e s p o n s i b i l i t y without a n x i e t y or f e a r and 

i s c h e e r f u l . A l l t h i s i s , i m p l i c i t l y , thanks to the 

insurance company. T h i s advertisement without any e x p l i c i t 

t e x t u a l message to accompany i t , d e f i n i t e l y conveys a sense 
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o f a s s o c i a t i o n between t r u s t w o r t h i n e s s and s e c u r i t y i n 

i n s u r a n c e and the c u l t u r a l i d e a l s of a p a r e n t ' s r e s p o n s i b i ­

l i t y i n e n s u r i n g c h i l d ' s f u t u r e h a p p i n e s s or s e c u r i t y and a 

husband's duty t o p r o t e c t h i s w i f e . C l u e s p r o v i d e d i n the 

c a p t i o n s and the accompanying t e x t are o f a d d i t i o n a l h e l p 

i n c r e a t i n g the i m p r e s s i o n the a d v e r t i s e r wants the p o t e n ­

t i a l consumer t o r e c e i v e : t h a t t h e product e n a b l e s a con­

sumer t o r i s e up t o c u l t u r a l e x p e c t a t i o n s and t h a t i t f u l ­

f i l l s c u l t u r a l l y s a n c t i o n e d wants and d e s i r e s o f a con­

sumer. We are not c o n f i n i n g o u r s e l v e s s t r i c t l y t o t h e 

v i s u a l p r e s e n t a t i o n s a l o n e i n a n a l y s i n g t h e s e a d v e r t i s e ­

ments, t h e n . I n s t e a d , a d i s t i n c t i o n i s b e i n g made between 

the v i s u a l p r e s e n t a t i o n s and t h e l a r g e r s e t o f v i s u a l 

i m p r e s s i o n s . The former r e f e r s t o the v i s u a l c o n t e n t 

a l o n e , w h i l e t h e l a t t e r i n c l u d e s c l u e s from t h e c a p t i o n s 

and the body copy of the a d v e r t i s e m e n t , as t o how the 

v i s u a l s are t o be u n d e r s t o o d . The l a t t e r approach a l l o w s 

f o r g r e a t e r a c c u r a c y i n i n t e r p r e t a t i o n . 

A G e n e r a l I n q u i r y 

A g e n e r a l i n q u i r y i n t o the N o r t h American and T a m i l 

samples o f a d v e r t i s e m e n t s was f i r s t u n d e r t a k e n i n o r d e r t o 

d e v e l o p a f e e l f o r the p r o p o r t i o n o f f a m i l y a d v e r t i s e m e n t s 

and o f i n d i v i d u a l a d v e r t i s e m e n t s i n t h e N o r t h American and 

t h e T a m i l samples. T h i s overview c o v e r s the p e r i o d 1905 t o 

t h e p r e s e n t f o r t h e N o r t h American m a t e r i a l and 1975 a l o n e 

f o r the T a m i l sample. 
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As i s e v i d e n t f r o m Graph 1 and T a b l e 1 t h e N o r t h 

A m e r i c a n sample c o n t a i n s more i n d i v i d u a l a d v e r t i s e m e n t s 

t h a n f a m i l y a d v e r t i s e m e n t s i n e a c h decade e x c e p t f o r 1 9 2 5 , 

1 9 4 5 and 1 9 5 5 ; t h e decade 1975 p r o v e s t o have t h e h i g h e s t 

p e r c e n t a g e o f i n d i v i d u a l a d v e r t i s e m e n t s o f a l l and 1 9 2 5 , by 

c o n t r a s t , has t h e g r e a t e s t p e r c e n t a g e o f f a m i l y a d v e r t i s e ­

ments. In t h e T a m i l sample f o r w h i c h we have a d v e r t i s e ­

ments from 1 9 7 5 a l o n e , t h e r e a r e f a r more f a m i l y a d v e r t i s e ­

ments t h a n i n d i v i d u a l a d v e r t i s e m e n t s . A l s o , t h e f a m i l y 

a d v e r t i s e m e n t s i n t h i s sample a r e f a r more i n number t h a n 

f o r 1925 i n t h e N o r t h A m e r i c a n sample, t h e peak decade f o r 

f a m i l y a d v e r t i s e m e n t s i n t h a t m a t e r i a l . 

T h i s g e n e r a l s u r v e y t h u s , s u p p o r t s our e x p e c t a t i o n 

l a i d f o r t h a t t h e o u t s e t o f t h i s s t u d y - t h a t t h e T a m i l 

sample would c o n t a i n more f a m i l y o r i e n t e d a d v e r t i s e m e n t s 

whereas t h e N o r t h A m e r i c a n sample would c o n t a i n a h i g h e r 

p r o p o r t i o n o f i n d i v i d u a l o n e s . 

S t a t i s t i c a l l y , when t h e c h a r a c t e r s o f b o t h samples o f 

t h e s e v e n t i e s a r e compared, C h i - s q u a r e v a l u e s s u g g e s t t h a t 

t h e r e i s a s i g n i f i c a n t d i f f e r e n c e between t h e r a t e o f 

o c c u r r e n c e o f f a m i l y s c e n e s i n t h e T a m i l s e t o f a d v e r t i s e ­

ments and i n t h e A m e r i c a n one. When the peak decade f o r 

f a m i l y a d v e r t i s e m e n t s i n t h e N o r t h A m e r i c a n sample - t h e 

decade 1925 - was compared w i t h t h e T a m i l sample o f t h e 

s e v e n t i e s , s i m i l a r r e s u l t s were o b t a i n e d , t h u s p r o v i d i n g 

added c o n f i r m a t i o n t o E x p e c t a t i o n ( 1 ) . 
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G r a p h 1 H i s t o g r a m s s h o w i n g p e r c e n t a g e s o f F a m i l y 
and I n d i v i d u a l a d v e r t i s e m e n t s i n t h e 
N o r t h A m e r i c a n and T a m i l s a m p l e s 

TABLE 1: Family and I n d i v i d u a l advertisements i n the 
North American and Tamil samples 

Number o f Advertisements  
Decade North American Sample Tamil Sample  

Family I n d i v i d u a l Family In d i v i d u a l 
Advertisement Advertisement Advertisement Advertisement 

1905 14 21 — 

1915 28 41 — _ 
1925 63 50 — _ 
1935 43 44 _ — 

1945 61 44 — — 

1955 43 37 — — 

1965 24 58 — — 

1975 29 61 70 15 

T o t a l 305 356 70 15 
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However, i n o r d e r t o o b t a i n a b e t t e r g r a s p of the 

c h a r a c t e r i s t i c s o f the two samples b e f o r e g o i n g i n t o an i n -

depth a n a l y s i s o f t h e 1975 m a t e r i a l s , we s h a l l now take a 

f u r t h e r l o o k at the whole. One product randomly chosen 

from each of the product c l a s s e s (Domestic D u r a b l e s , Domes­

t i c Consumables, P e r s o n a l Consumables A and B, P e r s o n a l 

Care and S e r v i c e s ) w i l l now be used to a n a l y s e the v i s u a l 

i m p r e s s i o n s conveyed i n these a d v e r t i s e m e n t s . A d v e r t i s e ­

ments f o r a u t o m o b i l e s , baby f o o d , d e t e r g e n t , c i g a r e t t e s , 

shampoo, and i n s u r a n c e from the two samples were s e l e c t e d 

t o r e p r e s e n t t h e v a r i o u s product c l a s s e s . S i n c e a u t o ­

m o b i l e s and c i g a r e t t e s do not enjoy even a s i n g l e adver­

t i s e m e n t i n our T a m i l sample, however, th e s e two were l a t e r 

e x c l u d e d from d i s c u s s i o n . 

T h i s a n a l y s i s o f the s e l e c t e d p r o d u c t s once a g a i n 

s t r e n g t h e n s our e x p e c t a t i o n r e g a r d i n g the n a t u r e o f the two 

samples, t h a t i s , the N o r t h American sample d e f i n i t e l y 

r e v e a l s a g r e a t e r o r i e n t a t i o n towards the i n d i v i d u a l and 

h i s needs whereas the T a m i l sample r e v e a l s g r e a t e r a f f i n i t y 

towards f a m i l y and the needs o f i n d i v i d u a l s i n t h e i r 

c a p a c i t y as f a m i l y members. 

Baby Food 

A d v e r t i s e m e n t s f o r baby foods p r o v i d e a v e r y good 

example of the above o b s e r v a t i o n . I t i s an u n c o n t e s t a b l e 

f a c t t h a t b a b i e s everywhere, whether i n Worth America or i n 

T a m i l Nadu, need t o be t a k e n c a r e o f . S t i l l , i n t e r e s t -
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TABLE 2: Number of advertisements in various product classes from 
the North American and Tamil samples of the seventies 

Product category Number of Advertisements 
North American Tamil 

Domestic Durables 43 29 
Domestic Consumables 21 23 
Personal Consumables A 59 46 

Personal Consumables B 26 03 
Personal Care 38 58 
Services 17 24 
Personal Apparel 15 48 
Miscellaneous 31 19 

Total 250 250 



TABLE 3: Dis t r i b u t i o n of advertisements of selected products for 
preliminary analysis - decade wise 

Product 
class 

Chosen 
product 

Number of Advertisements 
North American Tamil 

1905 1915 1925 1935 1945 1955 1965 1975 Total 1975 

Domestic 
Durables 

Domestic 
Consumables 

Personal 
Consumables 
- A -

Personal 
Consumables 
-B -

Personal 
Care 

Services 

Automobile 

Detergent 

Baby Food 

Cigarette 

Shampoo 

Insurance 

2 12 

0 0 0 1 

1 0 0 0 

0 0 

0 1 

7 11 11 8 

0 1 

0 

8 21 

1 1 

61 

10 

0 1 1 

47 

11 

22 

0 

10 

0 

3 

3 

Total 3 18 17 15 34 29 35 158 19 
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i n g l y enough, even i n a baby f o o d a d v e r t i s e m e n t , t h e N o r t h 

A m e r i c a n i n d i v i d u a l i t y o f t h e baby i s p o r t r a y e d . 

Here i s a "most p a r t i c u l a r baby" from t h e N o r t h 

A m e r i c a n sample o f baby f o o d a d v e r t i s e m e n t s . The v i s u a l 

o f t h e a d v e r t i s e m e n t i n v o l v e s d i f f e r e n t p o s e s o f t h e baby -

he i s shown s i t t i n g a l o n e as i f he were a s e p a r a t e p e r s o n ­

a l i t y ; and he i s d e p i c t e d as i n an a l o o f mood, a l m o s t as i f 

he i s b r o o d i n g . T h i s i s c l a r i f i e d i n t h e s t a t e m e n t b e n e a t h 

t h e photo as h i s r e f u s a l o f a n o t h e r b r a n d o f baby f o o d ; he 

i s e a t i n g h i s f a v o u r i t e one w i t h enjoyment; and f i n a l l y , 

he, t h e h e a l t h y , happy baby, i s w e l l - n o u r i s h e d on h i s 

f a v o u r i t e b r a n d ( I l l u s t r a t i o n 2 . 1 . 1 ) . T h i s a d v e r t i s e m e n t , 

o f c o u r s e , i n v o l v e s t h e mother o f t h e baby t o o ; i t i s she 

who has t o p u r c h a s e t h e p r o d u c t f o r t h e baby. However, t h e 

a d v e r t i s e m e n t does n o t d i r e c t l y t r y t o i n v o k e m o t h e r ' s 

c u l t u r a l l y s a n c t i o n e d need f o r n u r t u r a n c e b u t a s k s , i n s t e a d , 

t h a t t h e mother r e c o g n i s e s h e r b a b y ' s c u l t u r a l l y p r e f e r r e d 

need f o r i n d e p e n d e n c e . T h e r e i s not even a v i s u a l image o f 

t h e mother i n t h i s a d v e r t i s e m e n t . In f a c t , i n a l l t h e baby 

f o o d a d v e r t i s e m e n t s o f our N o r t h A m e r i c a n sample, t h e r e i s 

n o t even a s i n g l e a d v e r t i s e m e n t o f a mother or a f a t h e r 

f e e d i n g t h e baby; baby a l w a y s f e e d s a l o n e . I n one or two 

i s o l a t e d i n s t a n c e s where a p a r e n t or b o t h p a r e n t s a p p e a r 

v i s u a l l y , i t i s as p l a y i n g w i t h t h e baby and not as t a k i n g 

c a r e o f him. 
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I n the T a m i l sample, i n c o n t r a s t , baby food adver­

t i s e m e n t s a re e s s e n t i a l l y f a m i l y a d v e r t i s e m e n t s . See a 

v i s u a l of a T a m i l a d v e r t i s e m e n t f o r a baby food ( i l l u s t r a ­

t i o n 2.2.1). Here, t h e mother l o v i n g l y f e e d s her baby 

w h i l e t h e f a t h e r h o l d s the bowl f o r them. T h i s a d v e r t i s e ­

ment, no doubt, r e f l e c t s t h e e m o t i o n a l need f o r n u r t u r a n c e 

- a need t h a t i s h i g h l i g h t e d i n the T a m i l c u l t u r e . 

Shampoo 

In a v e r y p e r s o n a l product such as shampoo, one would 

expect t o f i n d no b a s i c d i f f e r e n c e i n the two samples. One 

would n a t u r a l l y expect a d v e r t i s e m e n t s i n both samples t o be 

c e n t r e d around an i n d i v i d u a l , n o r m a l l y a female. There i s 

a g e n e r a l t r e n d i n a d v e r t i s i n g t o show shampoo as a beauty 

p r o d u c t ; women are seen as the p u r s u e r s o f beauty and men 

as the a d m i r e r s of bea u t y . But the T a m i l sample b e l i e s 

such e x p e c t a t i o n s . I n a shampoo a d v e r t i s e m e n t t o o , v e r y 

p o w e r f u l v i s u a l images o f the f a m i l y appear. There i s no 

p o r t r a y a l o f a woman pampering her own h a i r or beaming w i t h 

h a p p i n e s s over i t s s h i n e or bounce. I n s t e a d , a mother i s 

p o r t r a y e d as shampooing her daughter's h a i r w i t h a g r e a t 

sense o f s a t i s f a c t i o n w h i l e the f a t h e r l o o k s on w i t h a 

s m i l e o f a d m i r a t i o n or a f f e c t i o n . A g a i n , a r e f l e c t i o n o f 

l o c a l c u l t u r a l v a l u e s , i n t h i s c a s e , f a m i l i a l l o v e , c a r e 

and a p p r e c i a t i o n ( I l l u s t r a t i o n 3-2.1). 
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I l l u s t r a t i o n 3-2.1 Nice family imagery i n a Tamil 
shampoo advertisement 
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I n the N o r t h American shampoo a d v e r t i s e m e n t , not s u r ­

p r i s i n g l y , t h e v i s u a l s t e n d t o d e p i c t an a f t e r - s h a m p o o i n g 

s h i n e or a t t r a c t i v e n e s s , i f not an a c t u a l d e m o n s t r a t i o n o f 

an i n d i v i d u a l washing h i s own h a i r . Importance a t t a c h e d t o 

one's i n d i v i d u a l i t y i s c l e a r l y v i s i b l e i n t h e s e a d v e r t i s e ­

ments. There i s no p o r t r a y a l o f f a m i l y l o v e or c a r e or 

a p p r e c i a t i o n extended w i t h i n the f a m i l y . What i s r e f l e c t e d , 

i n s t e a d , i s t h e c u l t u r a l l y d e f i n e d p r e f e r e n c e f o r 

i n d i v i d u a l i t y ( I l l u s t r a t i o n 3*1 .1 ) -

I n s u r a n c e 

Now c o n s i d e r i n s u r a n c e a d v e r t i s e m e n t s . I n the N o r t h 

American sample, i t i s the i n s u r a n c e a d v e r t i s e m e n t s t h a t 

c o n t a i n the most f a m i l y themes. Y e t , even t h e n , the v i s u a l 

image o f a complete n u c l e a r f a m i l y r a r e l y appears i n t h e s e 

a d v e r t i s e m e n t s . M o s t l y , one f i n d s v i s u a l s o f a c h i l d or 

c h i l d r e n whose f u t u r e needs t o be s a f e g u a r d e d . O t h e r w i s e , 

t h e a d v e r t i s e m e n t i s aimed at a man. We do not have even a 

s i n g l e i n s u r a n c e a d v e r t i s e m e n t t h a t asks a woman to take a 

p o l i c y ; i t i s t h e man who has t o ensure her f u t u r e . 

One N o r t h American i n s u r a n c e a d v e r t i s e m e n t d e p i c t s a 

money t r e e w i t h branches b e a r i n g money and r o o t e d i n a sack 

o f d o l l a r s . T h i s v i s u a l i s supposed t o s y m b o l i s e a f a m i l y 

s a f e l y r o o t e d i n t h e f i n a n c i a l s t a b i l i t y o f the i n s u r a n c e 

p o l i c y . The a d v e r t i s e r s u c c e s s f u l l y conveys t h a t the 

f a m i l y ' s f i n a n c i a l s i t u a t i o n would be s t a b l e i f t h i s 
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JJo1g^JUi#.lj^-VmK Shampoo 

N e v e r D r i e s -
i t B e a u t i f i e s ! 

I l l u s t r a t i o n 3.1.1 •Shampoo makes you glamorous' 
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p a r t i c u l a r company p o l i c y i s b o u g h t ( I l l u s t r a t i o n 1 . 1 . 2 ) . 

A n o t h e r i n s u r a n c e a d v e r t i s e m e n t d e p i c t s a s a f e t y l o o k . The 

.handle t h a t opens t h i s l o c k t o e n t e r i n t o s a f e t y i s t h e 

i n s u r a n c e company ( i l l u s t r a t i o n 1 . 1 . 3 ) . In y e t a n o t h e r 

i n s u r a n c e a d v e r t i s e m e n t f r o m t h e same sample, we g e t t h e 

v i s u a l d e p i c t i o n o f a man h o l d i n g t h e r o p e s o f a b u l l o c k : 

an image w h i c h c o u l d be i n t e r p r e t e d as t h e man c o n t r o l l i n g 

a p o t e n t i a l d a n g e r , s y m b o l i s e d i n t h e b u l l . By t a k i n g t h e 

p o l i c y , he g a i n s d o m i n a t i o n o v e r t h e b u l l ( I l l u s t r a t i o n 

1.1.4). In a l l t h e s e a d v e r t i s e m e n t s , t h e c u l t u r a l i d e a l o f 

f i n a n c i a l s e c u r i t y or s t a b i l i t y i s p o r t r a y e d . In a l l o f 

them, t h e e x p e c t a t i o n s o f a man i n t h e N o r t h A m e r i c a n 

c u l t u r e , a r e r e f l e c t e d . So a l s o a r e t h e c u l t u r a l l y 

s a n c t i o n e d d e s i r e s o f a man f o r d o m i n a t i o n and a c q u i s i t i o n . 

Not s u r p r i s i n g l y , i n a l l t h e i n s u r a n c e a d v e r t i s e m e n t s o f 

b o t h s a m p l e s , t h e a d v e r t i s e r ' s t a r g e t i s man. He i s t h e 

economic p r o v i d e r o f t h e f a m i l y i n b o t h our s a m p l e s . T h i s 

p o r t r a y a l a l s o c o n f o r m s t o t h e r e s p e c t i v e c u l t u r a l 

r e a l i t i e s . F u r t h e r m o r e , i n b o t h t h e s a m p l e s , when f a m i l y 

i s p i c t u r e d , i t i s g e n e r a l l y a n u c l e a r f a m i l y s c e n e 

c o n t a i n i n g p a r e n t s and one c h i l d a t l e a s t . In t h e N o r t h 

A m e r i c a n sample, however, t h e r e i s no v i s u a l p o r t r a y a l o f 

e x t e n d e d f a m i l y a t a l l whereas t h e T a m i l sample c o n t a i n s a 

few s u c h c a s e s . 

I n t h e T a m i l sample, however, t h e woman i s c l e a r l y 

p o r t r a y e d as d e p e n d i n g on her husband's s u p p o r t . The 
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T o u s e 

(A State Farm money tree 
flnktt sure your fknxOy \ 
vest be uprooted.) 

' • a m y tree. W k t i a Booty B a t 
b m a o ) from State F a n U h . . . 

A aaoeey tne ramai* a im hie, attca do&an 
a> pagr off (he mortftae thoold it ootlna yoa, 
A a a a noncy tne am be your eenrance that • 

L J o e l mmfly wB ahaayt have a home. Phone yoar 
•baa Para aaaat. See bow Kma a coate to add • 

t tne te yoar taiawj eiaaa. 

I l l u s t r a t i o n 1.1.2 S t a t e Farm 'Money T r e e 1 
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I l l u s t r a t i o n 1.1.3 ' S a f e t y L o c k 1 

http://la.rn.ti
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I l l u s t r a t i o n 1.1.4 'Man c o n t r o l l i n g the b u l l ' 
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a d v e r t i s e m e n t s i n t h e N o r t h American sample do not make her 

dependent s t a t u s e x p l i c i t . I n one i n s u r a n c e a d v e r t i s e m e n t 

o f t h i s sample, we even f i n d a female p o r t r a y e d as w o r k i n g 

f o r a l i v e l i h o o d , though i t i s as a nurse and i n the same 

a d v e r t i s e m e n t , a man appears as d o c t o r . T h i s conforms t o a 

t y p i c a l theme found i n a d v e r t i s e m e n t s : t h a t the man i s 

s u p e r i o r and t h e woman, i f she i s d e p i c t e d a t a l l , i s seen 

t o be i n a n u r s i n g , s e c r e t a r i a l or t e a c h i n g p o s i t i o n . 

D e t e r g e n t 

D e t e r g e n t a d v e r t i s e m e n t s a l s o i l l u s t r a t e the f a c t 

t h a t t h e r e i s no b a s i c d i f f e r e n c e i n t h e r o l e p o r t r a y a l s 

f o r women between the samples: women are m o s t l y seen t o 

c a r r y out household r e s p o n s i b i l i t i e s i n b o t h , t h e y do 

almost e v e r y t h i n g t o g a i n r e c o g n i t i o n from man. F u r t h e r ­

more, t h e y need the s a t i s f a c t i o n o f a w e l l - k e p t home, 

w e l l - n o u r i s h e d husband and c h i l d r e n and a happy home. 

T h i s g e n e r a l s u r v e y has p r o v i d e d g r e a t s u p p o r t f o r 

our e x p e c t a t i o n s r e g a r d i n g the g e n e r a l c h a r a c t e r i s t i c s of 

th e s e two samples. I t a l s o r e i n f o r c e s our p r e d i c t i o n 

r e g a r d i n g the n a t u r e of the frame of f a m i l y r e f e r e n c e s . 

Having t h u s t r a n s f o r m e d our i n i t i a l e x p e c t a t i o n s i n t o 

a c t u a l o b s e r v a t i o n s , we are now ready t o embark upon a more 

i n depth a n a l y s i s o f t h e v i s u a l s f o r 1975 i n t h e two 

samples. 
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An I n D e p t h I n q u i r y 

From the two h u n d r e d and f i f t y a d v e r t i s e m e n t s o f each 

sample, a d v e r t i s e m e n t s were c l a s s i f i e d i n t o d i f f e r e n t 

p r o d u c t c l a s s e s . Then th e c l a s s e s " P e r s o n a l C a r e " and 

" S e r v i c e s " were s e p a r a t e d out t o form t h e sub-sample f o r 

d e t a i l e d s t u d y . Even i n t h i s T a m i l s ub-sample, a d v e r t i s e ­

ments f o r P e r s o n a l Care p r o d u c t s as w e l l as f o r S e r v i c e s 

a r e p r o p o r t i o n a l l y more f a m i l y o r i e n t e d t h a n i n d i v i d u a l 

a d v e r t i s e m e n t s . The N o r t h A m e r i c a n sample, on t h e o t h e r 

hand, has more i n d i v i d u a l o r i e n t e d a d v e r t i s e m e n t s i n 

P e r s o n a l C a r e p r o d u c t s b u t not i n S e r v i c e s . 

F a m i l y A d v e r t i s e m e n t s - B o t h Samples 

In t h e T a m i l sample, good v i s u a l images o f t h e f a m i l y 

u n i t a p p e a r i n t h e a d v e r t i s e m e n t s o f shampoos, h a i r l o t i o n s , 

t o o t h p a s t e s , v i t a m i n t o n i c s , m e d i c i n e s , v a c c i n e s e t c . 

A t t r a c t i v e f a m i l y images a p p e a r o n l y i n t h e a r t w o r k o f 

i n s u r a n c e a d v e r t i s e m e n t s and i n one o f a c o s m e t i c company 

f o r t h e N o r t h A m e r i c a n sample. The N o r t h A m e r i c a n c o s m e t i c 

company's a d v e r t i s e m e n t v i s u a l i s e s t h e p h y s i c a l p r o x i m i t y 

among the f a m i l y members and t h e i r h a p p i n e s s a t b e i n g 

t o g e t h e r ( i l l u s t r a t i o n 4 . 1 - 1). T h i s i s t h e o n l y example 

f o u n d i n t h i s sample p o r t r a y i n g f a m i l y t o g e t h e r n e s s f o r i t s 

own s a k e . I t i s c e r t a i n l y an e x c e p t i o n i n t h e N o r t h 

A m e r i c a n m a t e r i a l s . T h i s t r e n d w i l l be made even c l e a r e r 

when t h e t e x t u a l themes a r e d i s c u s s e d . F o r t h e p r e s e n t , i t 
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G r a p h 2.1 H i s t o g r a m s s h o w i n g p e r c e n t a g e s o f d i f f e r e n t 
c a t e g o r i e s o f P e r s o n a l C a r e p r o d u c t ' c l a s s i n 
t h e N o r t h A m e r i c a n and T a m i l s a m p l e s 
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n T a m i l Sample 

North American Sample 

Family Ads. I n d i v i d u a l Ads. Other Ads, 

Graph 2 .2 H i s t o g r a m s showing p e r c e n t a g e s of d i f f e r e n t 
c a t e g o r i e s o f S e r v i c e s i n t h e N o r t h American 
and T a m i l samples 



TABLE 4: Advertisement categor izat ions i n the North American and Tamil samples 
o f the Seventies: The sample f o r indepth ana l y s i s 

( i n absolute numbers) 

Product c la s s 

1 

Family 
advertisement 

Ind iv idua l 
advertisement 

Other 
advertisement 

T o t a l 

N. American Tamil N. American Tamil N. American Tamil N. American Tamil 

1. Personal 
Care 8 28 24 25 38 58 

2. Services 12 10 17 24 

T o t a l 13 30 26 31 16 11 55 82 
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I l l u s t r a t i o n 4.1.1 'I am a mother of two' - cosmetic 
company advertisement 
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w i l l be c o n s i d e r e d s i m p l y as a v e r y good v i s u a l image of a 

f a m i l y f o r the N o r t h American sample. 

N o r t h American I n s u r a n c e A d v e r t i s e m e n t s 

The b e s t f a m i l y p i c t u r e i n the i n s u r a n c e a d v e r t i s e ­

ments f o r the N o r t h American m a t e r i a l s i s the one d i s c u s s e d 

e a r l i e r : t h e v i s u a l o f a c o u p l e w a l k i n g over beach water 

( I l l u s t r a t i o n 1.1.1). A theme o f t r u s t w o r t h i n e s s i s v e r y 

c l e a r h e r e , as mentioned e a r l i e r . Another i n s u r a n c e adver­

t i s e m e n t d e p i c t s a man o u t s i d e a m a t e r n i t y ward making a 

phone c a l l , a p p a r e n t l y t o h i s i n s u r a n c e company. Behind 

him, a nurse i s h o l d i n g out t h r e e f i n g e r s as though she i s 

announcing th e b i r t h o f t r i p l e t s , a s p e c i a l r e s p o n s i b i l i t y 

t h a t makes the man, the economic p r o v i d e r as per the 

c u l t u r a l e x p e c t a t i o n , run f o r i n s u r a n c e . He i s b e i n g 

prudent i n s e e k i n g p r o t e c t i o n f o r h i s w i f e and newborns 

from t h i s p a r t i c u l a r company. The c u l t u r a l l y u p h e l d sense 

o f r a t i o n a l i t y or p r a c t i c a l i t y i s the h i g h l i g h t o f t h i s 

a d v e r t i s e m e n t . The emphasis appears t o be a b r i e f i n g as t o 

how t o cope w i t h now, unexpected r e s p o n s i b i l i t i e s and not 

f a m i l i a l l o v e ( I l l u s t r a t i o n 1.1.5)- Another a d v e r t i s e m e n t 

w i t h a n i c e f a m i l y p i c t u r e shows the i n s u r a n c e agent on one 

s i d e and on the o t h e r , a c o u p l e and two c h i l d r e n , a boy and 

a g i r l . T h i s image seems t o s y m b o l i s e c l o s e n e s s , h a p p i n e s s , 
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s a t i s f a c t i o n e t c . I t c o u l d be c l o s e n e s s w i t h t h e i n s u r a n c e 

agent or c l o s e n e s s w i t h i n the f a m i l y i t s e l f ; t h e image 

c e r t a i n l y i m p l i e s a f f e c t i o n , t a k i n g c l u e s from the t e x t 

( I l l u s t r a t i o n 1.1.6). 

T a m i l I n s u r a n c e A d v e r t i s e m e n t s 

Not many T a m i l i n s u r a n c e a d v e r t i s e m e n t s p r o v i d e 

v i s u a l images of f a m i l y l i f e . M a i n l y t h e s e p r o v i d e company 

symbols, l i k e a t r a d i t i o n a l I n d i a n lamp b u r n i n g w i t h i t s 

a u r a s p r e a d i n g l i g h t a l l around. T h i s c o u l d mean the 

b r i g h t e n i n g up o f t h e l i v e s of people a s s o c i a t e d w i t h i t or 

t h a t the company p r o v i d e s l i g h t f o r p r e v i o u s l y dark l i f e 

and so on. I n c e r t a i n o t h e r a d v e r t i s e m e n t s , we have t h e 

image o f a c h i l d l o o k i n g i n t o the f u t u r e . By d e p i c t i n g the 

b u r n i n g lamp, t h e s e i n s u r a n c e a d v e r t i s e m e n t s h i g h l i g h t 

t r a d i t i o n a l Hindu c u l t u r e . A c c o r d i n g t o the Hindu c u l t u r a l 

b e l i e f s , b u r n i n g lamp i s v e r y a u s p i c i o u s . I t c a r r i e s w i t h 

i t , the r e l i g i o u s c o n n o t a t i o n of e x p r e s s i n g f a i t h i n God, 

w o r s h i p e t c . and the f e s t i v e c o n n o t a t i o n s o f j o y , or p r o s ­

p e r i t y . The p o r t r a y a l of a c h i l d a l s o i s a r e f l e c t i o n of 

e x p e c t a t i o n s i n T a m i l c u l t u r e ; i d e a l l y , p a r e n t s p r o t e c t 

t h e i r c h i l d r e n ' s f u t u r e and a c h i l d i s expected t o be f r e e 

from w o r r i e s or f i n a n c i a l r e s p o n s i b i l i t i e s . 

One o t h e r i n s u r a n c e a d v e r t i s e m e n t from the T a m i l 

sample i s s i g n i f i c a n t . I t i s a l i f e i n s u r a n c e example 

which v i s u a l l y d e p i c t s a haggard l o o k i n g f e m a l e , an o l d e r 

woman, a g i r l and a postman who i s d e l i v e r i n g a l e t t e r from 
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I l l u s t r a t i o n 1.1.6 C l o s e n e s s s y m b o l i s e d 
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t h e l i f e i n s u r a n c e c o r p o r a t i o n . The haggard l o o k i n g 

f e m a l e , a p p a r e n t l y widowed and w i t h a dau g h t e r , i s depend­

i n g on t h e o l d e r l a d y who i s perhaps her l a t e husband's 

mother. The postman i s d e l i v e r i n g the i n s u r a n c e b e n e f i t s 

t h e former i s e n t i t l e d t o ( i l l u s t r a t i o n 1.2.1). T h i s 

example d e p i c t s t h e dependent s t a t e of the woman. Here, we 

a l s o have a h i n t o f the extended f a m i l y p r o v i d i n g h e l p i n 

ti m e s of need or d i s t r e s s . 

R o l e P o r t r a y a l s o f Women 

I n b o t h the N o r t h American and T a m i l samples, the 

r o l e p o r t r a y a l s o f women are more or l e s s s i m i l a r . How­

ev e r , t h e r e i s perhaps a l i t t l e more economic independence 

a l l o w e d f o r i n t h e case o f N o r t h American women. A 

p o r t r a y a l of a b s o l u t e dependence on her husband f o r the 

Ta m i l woman d i f f e r s s l i g h t l y from the p o r t r a y a l o f t h e 

No r t h American woman who i s sometimes d e p i c t e d as g a i n f u l l y 

employed. Even so, however, her employment always s u p p l e ­

ments her husband's income and i s s u b o r d i n a t e to h i s male-

ness. Thus, i n N o r t h American a d v e r t i s e m e n t s , the female 

i s n e i t h e r c o m p l e t e l y dependent nor c o m p l e t e l y independent. 

I n t h e a d v e r t i s e m e n t f o r P r u d e n t i a l I n s u r a n c e , f o r example, 

the e a r n i n g woman i s a nurse ( I l l u s t r a t i o n 1.1.5). A 

s i m i l a r a d v e r t i s e m e n t , f u r t h e r m o r e , shows a c o u p l e o f women 

among many men. 
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I l l u s t r a t i o n 1 . 1 . 5 P r u d e n t i a l I n s u r a n c e 
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Shampoo 

The o n l y shampoo a d v e r t i s e m e n t i n t h e N o r t h A m e r i c a n 

sample i s a f a m i l y a d v e r t i s e m e n t . Y e t , t h e v i s u a l images 

p r e s e n t t h e p r o d u c t c o v e r e d i n a w r e a t h . The l a y o u t 

f o l l o w s t h e f o r m a t o f a b i r t h announcement and t h u s i t be­

comes a f a m i l y a d v e r t i s e m e n t o n l y b e c a u s e t h e p r o d u c t i s a 

"baby" o f t h e company ( i l l u s t r a t i o n 3 - 1 - 2 ) . The T a m i l 

sample, by c o n t r a s t , p r o v i d e s a v e r y g l a r i n g f a m i l y v i s u a l 

- t h e same a d v e r t i s e m e n t t h a t was d i s c u s s e d e a r l i e r ( i l l u s ­

t r a t i o n 3 - 2 . 1 ) . Here t h e l a b e l " f a m i l y shampoo" p l a c e d on 

t h e b o t t l e i s a l s o v i s i b l e . 

P e r s o n a l C a r e P r o d u c t s 

Most o f t h e N o r t h A m e r i c a n P e r s o n a l C a r e p r o d u c t s 

emphasize t h e " l o o k " o f woman. I t i s a p a r t i c u l a r p r o d u c t 

l o o k o r pampering o f t h e s e l f t h a t i s d e s i r e d . I n t h e 

a d v e r t i s e m e n t o f s k i n l o t i o n , t h e woman pampers h e r body 

p a r t s ( I l l u s t r a t i o n 4 - 1 . 2 ) . In t h e a d v e r t i s e m e n t o f a s k i n 

and h a i r p r o t e c t i o n a g e n t , she c o n v e y s an a i r o f c o n f i d e n c e , 

k n o w i n g she i s p r o t e c t e d ( I l l u s t r a t i o n 4 . 1 . 3 ) . In t h e 

a d v e r t i s e m e n t o f a f a c i a l m o i s t u r i z e r , she i s w i t h her 

b e l o v e d and i s e n j o y i n g t h e s e n s e e x p e r i e n c e o f t h e m o i s t u ­

r i z e r ( I l l u s t r a t i o n 4 . 1 . 4 ) . A l l t h e s e a d v e r t i s e m e n t s f o c u s 

on a need f o r r e c o g n i t i o n or a f f i l i a t i o n , b o t h o f them be­

i n g c u l t u r a l l y d e f i n e d d e s i r e s . In t h e P e r s o n a l C a r e 

p r o d u c t s o f t h e T a m i l sample, by c o n t r a s t , a g r e a t many 

a d v e r t i s e m e n t s d e p i c t t h e c a r e o f f a m i l y members. F o r 
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I l l u s t r a t i o n 3.1.2 'Shampoo that babies your hair' 



I l l u s t r a t i o n 4«1.2 'Woman who pampers her body* 
- skin l o t i o n 
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a new cosmetic science: 

Your* surrounded by harsh light. Chapping 
wind. Abrasive dirt and pollution. Heat and 
oir-condifioning. A total environment that 
damages your delicate skin and hair. But now, 
in an entroordinory breakthrough, Helena 
Rubinstein has erected The Protectors. Now 
you have the broadest protection avoiloble 
against the environment. 
N o w S k i n D o w f a c e s V o t o t t o r works in a 
completely different way to shield your skin 
from environmental hazards. Its ingredients 
form o unique protection system which, with 
continued use. actually keeps your skin 
(poking younger. 
Use it doily under makeup, or simply alone, 
and your skin will respond beautifully. You'll 
notice o fresher look, a smoother surface, o ' 
softer feel. 
N o w S k i n D o w H a i r P i o l o t l m . unlike 
conditioners and cream rinses, protects your 
hair from the environment that fades it. leaves 
fair less vulnerable to splitting, breokage, 
and moisture loss. 
Use it regularly after shampooing, ond you 
can e«pect reduced color fading. Added 
monageability, body and bounce. Another 
feo'ure: Hoir Protector, like Face Protector, 
coma ns lerments foctiques, a pure milk 
pro/em. to make it pH.jtabilir.ed 
The Protectors. New. Necessary. And so 
different it took a new science to make them: 

the science of beauty protection. 
S o l U r u t l l o f i g u a r a n t e e d . 
Use The Protectors for 21 days. If you're 
not completely satisfied that they're working 
for you, send unused portion to 
Helena Rubinstein, 300 Park Avenue, N.Y, N.Y 
10022 ond we'll refund your money. 

S k i n D e w P r o t e c t o r s 

Helena Rubinstein 

I l l u s t r a t i o n 4-1.3 'Protection against environmental 
hazards' - Advertisement of a skin 
and hair protection agent 

http://pH.jtabilir.ed


48 

I l l u s t r a t i o n 4-1.4 'Sharing of sensual experiences' 
- Advertisement of a m o i s t u r i z e r 

4 
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example, i n t h e a d v e r t i s e m e n t o f h a i r l o t i o n , the mother 

a p p l i e s i t t o her d a u g h t e r ' s h a i r and not t o her own 

( I l l u s t r a t i o n 4-2.1). 

I n a t o o t h p a s t e a d v e r t i s e m e n t , f u r t h e r m o r e , a c h i l d 

i s shown as c r y i n g about a t o o t h a c h e . Then th e mother 

makes him use a p a r t i c u l a r t o o t h p a s t e . Both of them are 

happy. The t o o t h p a s t e h e r e , t a k e s away the p a i n and b r i n g s 

r e l i e f . The mother, by c o n t r a s t t o the N o r t h American 

theme, i s not b r u s h i n g her t e e t h f o r a ' s p a r k l i n g and 

b r i g h t ' l o o k , but making her son use the paste i n s t e a d 

( I l l u s t r a t i o n 4.2.2). The N o r t h American sample from 1975 

does not c o n t a i n t o o t h p a s t e a d v e r t i s e m e n t s but one can f i n d 

examples of d e n t u r e c l e a n s e r s . These a d v e r t i s e m e n t s a g a i n 

r e f l e c t the N o r t h American c u l t u r a l need f o r a f f i l i a t i o n or 

r e c o g n i t i o n . For i n s t a n c e , t h e a d v e r t i s e m e n t f o r P o l i d e n t 

t a b l e t s p o r t r a y s t h i s product as h a v i n g the c a p a c i t y t o 

remove dent u r e odour. The v i s u a l here d e p i c t s a man and a 

woman coming c l o s e r and c l o s e r u n t i l an u l t i m a t e p o i n t of 

near merger i s r e a c h e d . T h i s v i s u a l conveys the i d e a t h a t 

t h e i r coming t o g e t h e r i s the r e s u l t o f u s i n g a p a r t i c u l a r 

c l e a n s e r . I t i s as though the p e r s o n a l i t i e s , emotions and 

o t h e r f a c t o r s u n r e l a t e d t o the product have no r o l e i n t h i s 

c l o s e n e s s ( I l l u s t r a t i o n 4-1 -5)• 

An a d v e r t i s e m e n t f o r a p a i n balm i n the T a m i l sample 

p r o v i d e s a s t r o n g c o n t r a s t . Here, the mother a p p l i e s the 

balm t o her son's t h r o a t ( i l l u s t r a t i o n 4-2.3)- I n t h i s 
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4u«Tr*8»T «%is3*u 

£ 8 * " 9 9 » * * * 
4fl"0u4«ff»»i»Vii_ 3u«w 

3»o««%»«*r. lCI-»Sah 

u 3 » * 9 € T » # e S » Qpu)4-
Qfj.aoSaJitjiA C u f t i A t v 
u>£»ff4«SgDgf. 

«E*jQpia«,3u unj««r 

3r»«u> • a9a)f| CB>(LDUc£ f B t b 
A&u Qpi*>4»<u 4* «u •&•*;« 
S k p f t a . • • S i ; 
iSo«9 9e*i«tip £•>>_• 

SEirgiSnir SavrmmY. 

.a*v>f>ta 

«fiuOu *8(<a>«k 4«L.V 

-'A* • I I*. 0 » » l * « »•••. 

I l l u s t r a t i o n 4 -2 .1 ' M o t h e r ' s l o v e t h r o u g h a h a i r l o t i o n ' 



51 

•*"-«• «•*>«• 

«*«•>••»»•> (•*••«»• • *»»»»•» « j > 

h * * * ' * - » » " » • « • •••V- • • M a 
•••».••••«•«•• •>.•».•. it—lit*. 

««>•• «•«•>••*. 

I l l u s t r a t i o n 4 . 2 . 2 ' C a v i t y f i g h t i n g f a m i l y g u a r d ' 
- T o o t h p a s t e a d v e r t i s e m e n t 

\ 



52 

I l l u s t r a t i o n 4-1.5 'Closeness from a denture cleanser' 
- P o l i d e n t t a b l e t s 
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I l l u s t r a t i o n 4.2.3 •Warmth of mother's love' 
- A pain balm advertisement 



sample, furthermore, there i s v i t a m i n t o n i c advertisement 

p r o v i d i n g an image of a complete f a m i l y i n the b o t t l e ; the 

t o n i c i s f o r each and every member ( i l l u s t r a t i o n 4-2.4). 

In the advertisement f o r v a c c i n e , the v i s u a l d e p i c t s a 

c h i l d i n s i d e a palm. He i s happy and secure ( i l l u s t r a t i o n 

4.2.5). The f a m i l y o r i e n t a t i o n i n the Tamil c u l t u r e i s 

v i s i b l e i n these advertisements. 

In the North American sample, however, a p a r a l l e l 

advertisement type shows three separate images i n a s i n g l e 

d i s p l a y : f i r s t , a woman alone t a k i n g out the t a b l e t ; 

second, a man s l e e p i n g alone, and f i n a l l y , a mother f e e l i n g 

the c h i l d ' s forehead f o r fever but not a c t u a l l y g i v i n g him 

a t a b l e t , ( I l l u s t r a t i o n 4-1 -6). 

Thus, we have observed, i n our c o n s i d e r a t i o n of the 

v i s u a l images alone, a wide v a r i e t y of f a m i l y and i n d i v i ­

dual themes i n the Tamil and the North American samples 

r e s p e c t i v e l y . 

While i n the l a t t e r , "grooming" i s d i r e c t e d at one's 

own " s e l f " , i n the former, i t i s d i r e c t e d towards other 

f a m i l y members. I f i n the Tamil sample, baby f e e d i n g and 

shampooing are moments of intimate f a m i l y a f f a i r s , i n the 

North American one, the h i g h l i g h t i s on i n d i v i d u a l i t y and 

s e l f r e l i a n c e even i n a baby. Man being i n c o n t r o l of the 

f a m i l y f i n a n c e s i s the important t a r g e t i n the insurance 

advertisements of both samples a l i k e but the Tamil one 

p o r t r a y s woman's dependent s t a t u s i n a more outspoken 
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manner. The l a t t e r also depicts extended family care which 

i s a missing theme in the former. Woman's domestic role is 

portrayed subtly yet strongly in the visuals of both 

samples. So also i s the i r part in c h i l d care. Only, the 

North American mother i s portrayed in a more passive caring 

role while the Tamil mother is shown involved in a more 

active and intimate caring for her children. However, in 

general, the role portrayals are very similar in both. On 

the whole, the observations made from an analysis of the 

vi s u a l impressions have thus, reinforced a l l the three 

expectations raised at the beginning of th i s study. 
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CHAPTER III 

THE TEXT 

A poet cannot l e t a yellow primrose remain 
merely a yellow primrose; his function i s to 
invest i t with meanings. In the poet's eye 
the primrose comes to symbolise many 
things 

S i m i l a r l y , an advertising writer cannot per­
mit a cake of soap to remain a cake of soap 
and 'nothing more'. Whatever the object for 
sale i s , the copywriter, l i k e the poet, must 
invest i t with significance so that i t be­
comes symbolic of something beyond i t s e l f . 

(Hayakawa 1964: 262-77) 

Advertisements do not merely provide information 

regarding the i n t r i n s i c properties of a product but also 

bestow on i t meanings that would make a product something 

"beyond i t s e l f " . Hence, when a consumer buys a product, he 

often purchases the enhanced image an advertiser has 

attached to a product as well. 

In print advertisements, the enhancement of a 

product's significance can be achieved through images or 

through the use of words, or through an approach that uses 

both v i s u a l and verbal modes to communicate the entire idea 

but then strengthens t h i s with textual messages. Also, 

there are instances where a l l the image enhancement i s done 

in the text i t s e l f . 
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T h i s c h a p t e r w i l l a n a l y s e t h e v a l u e p r e s e n t a t i o n s 

made i n t h e t e x t s o f t h e two sample g r o u p s o f a d v e r t i s e ­

ments, one, T a m i l and t h e o t h e r , N o r t h A m e r i c a n . T h i s 

would i n c l u d e an a n a l y s i s b o t h o f c a p t i o n s and body cop y . 

The f i r s t w i l l be c o n s i d e r e d t o c o n t a i n t h e dominant 

message and t h e s e c o n d , t h e s u b o r d i n a t e message o f each 

a d v e r t i s e m e n t s t u d i e d . L i k e i n t h e p r e c e d i n g a n a l y s i s o f 

v i s u a l p r e s e n t a t i o n s , c a p t i o n s and body c o p i e s o f s e l e c t e d 

p r o d u c t s w i l l be s u r v e y e d a c r o s s a l l d e c a d e s b e f o r e an i n 

d e p t h a n a l y s i s o f t h e 1975 s a m p l e s a l o n e i s u n d e r t a k e n . 

F o r t h i s p u r p o s e , our a t t e n t i o n w i l l be f o c u s s e d on t h e 

a d v e r t i s e m e n t s f o r baby f o o d , d e t e r g e n t , shampoo and 

i n s u r a n c e . N o r t h A m e r i c a n a d v e r t i s e m e n t s f o r a u t o m o b i l e s 

and c i g a r e t t e s have been l e f t out b e c a u s e t h e p a r a l l e l 

p r o d u c t s a r e n o t p r e s e n t i n t h e T a m i l sample. 

Baby Food 

L i k e i n t h e v i s u a l s , t e x t u a l messages f o u n d i n baby 

f o o d a d v e r t i s e m e n t s i n t h e N o r t h A m e r i c a n sample a l l f o c u s 

on t h e i n d i v i d u a l e i t h e r o p e n l y o r i n some s u b t l e f a s h i o n . 

F o r example, i n an a d v e r t i s e m e n t d e s c r i b i n g a "most p a r t i ­

c u l a r baby", t h e a d v e r t i s e r r e p r o d u c e s an " u n s o l i c i t e d 

l e t t e r " w r i t t e n by t h e b a b y ' s mother. T h i s l e t t e r s t a t e s 

t h a t her son who i s " j u s t one y e a r o l d " i s v e r y p a r t i c u l a r 

about h i s f o o d . Once she "got a n o t h e r b r a n d o f s p i n a c h and 

he a b s o l u t e l y r e f u s e d i t . . . . i t i s r e a d i l y u n d e r s t a n d a b l e 
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how a baby's keen t a s t e w i l l p i c k out what he l i k e s " . 

Thus, i n t h e t e x t , the a d v e r t i s e r a s s e r t s t h a t o n l y t h i s 

b rand o f baby foo d would a p p e a l t o a baby who has a keen 

sense o f t a s t e and who i s v e r y p a r t i c u l a r about h i s l i k e s 

and d i s l i k e s . There a r e a l s o a s s e r t i o n s as t o how t h e 

p r o d u c t f u l f i l l s d o c t o r s recommendations and how b a b i e s 

have been t h e company's " s o l e b u s i n e s s " ( I l l u s t r a t i o n 2.1.1). 

In a n o t h e r N o r t h American baby food a d v e r t i s e m e n t , 

t h e baby "never f o r g e t s the goodness and f l a v o u r " of the 

p a r t i c u l a r brand o f p r o d u c t . I n y e t another a d v e r t i s e m e n t , 

the baby foo d i s not g i v e n prominence a t a l l . Here, i t i s 

the cheapness and a t t r a c t i v e n e s s of d i a p e r s d e s i g n e d 

s p e c i a l l y f o r the a d v e r t i s i n g baby food company t h a t 

r e c e i v e s the a t t e n t i o n . The c a p t i o n r e a d s : 

" . . . . f i r s t time ever! T h i s i s new "at home" 
f a s h i o n f o r baby! Cunning! C o l o r f a s t ! 
H i - D i d d l e D i a p e r s . " 

T h i s d i a p e r i s a d v e r t i s e d as a v a i l a b l e a t a d i s c o u n t r a t e 

when one buys a can o f t h i s baby food ( I l l u s t r a t i o n 2.1.2). 

S i m i l a r l y , i n another a d v e r t i s e m e n t , the t e x t a s s e r t s t h a t 

the baby foo d i s " d e s i g n e d w i t h t h e baby's e a t i n g p l e a s u r e 

i n mind." The a d v e r t i s e m e n t a l s o s t a t e s t h a t "Babies are 

our b u s i n e s s . . . o u r o n l y b u s i n e s s " ( I l l u s t r a t i o n 2.1.3). 

I n t h e T a m i l a d v e r t i s e m e n t , baby foods become the 

symbol o f mother's l o v e f o r her i n f a n t ; t hey are the answer 
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6 4 

t o "mother's p r a y e r s " . They a l s o enable f u l l and f a s t 

growth of b a b i e s . I t i s as though the baby food h e l p s the 

mother t o convey her l o v e towards her i n f a n t . Such a 

d e p i c t i o n i s not s u r p r i s i n g i n a c u l t u r e where mothers are 

expected t o nurse t h e i r b a b i e s t i l l t h e y are c o n s i d e r e d o l d 

enough to be f e d on homemade s o l i d f o o d s . N u r s i n g a baby 

i s equated w i t h mother's l o v e f o r the baby, i n t h a t p a r t i ­

c u l a r w o r l d view. T h e r e f o r e , b u y i n g a commercial baby food 

would need more th a n mere product i n f o r m a t i o n or d i s c o u n t 

r a t e s . C e r t a i n l y , i f the product w i t h i t s s p e c i a l c a p a c i t y 

to enable baby's f a s t and f u l l growth, i s seen as a s i g n of 

her l o v e f o r her baby, i t might p r o v i d e an adequate i n c e n ­

t i v e f o r the Ta m i l mother. N o r t h American c u l t u r e e n f o r c e s 

no such i n h i b i t i o n s on a mother's c h o i c e of a commercial 

baby f o o d . In f a c t , t h i s c u l t u r e w i t h i t s emphasis on con­

v e n i e n c e and an easy l i f e s t y l e f o r i n d i v i d u a l s i s more 

than f a v o u r a b l e to a product t h a t w i l l r e s t r i c t t he freedom 

and i n d i v i d u a l i t y o f the mother. Hence, N o r t h American 

baby food a d v e r t i s e m e n t s need not p r o v i d e added i n c e n t i v e s 

t o i t s p o t e n t i a l b u y e r s . 

Shampoo 

The shampoo a d v e r t i s e m e n t s i n the N o r t h American 

m a t e r i a l w i l l r e f l e c t the c u l t u r a l l y approved needs o f an 

i n d i v i d u a l f o r r e c o g n i t i o n or a f f i l i a t i o n . I n t h i s 

c u l t u r e , s o c i a l r e c o g n i t i o n and companionship are seen t o 
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enhance a person's individuality and hence, these are of 

great importance to the " s e l f " . In compliance with this 

cultural outlook, the shampoo advertisements here address 

the individual . The product advertised silkens an i n d i v i ­

dual's hair, "leaves i t bright as s i l k , soft as s i l k , 

smooth as s i l k - and so obedient" ( I l lustrat ion 3-1•3)-
Shampoo is said to change the appearance of a person's 

hair . It keeps the hair and scalp healthy; besides, i t 

"brings out the real l i f e and lustre, giving the hair that 

r i ch , fresh looking, well-groomed appearance" (Il lustration 

3-1.4)• The advertiser's assumption seems to be that every 

consumer in this culture consciously or unconsciously 

desires to have a well groomed appearance to rise up to the 

cultural expectation of having social recognition as well 

as a f f i l i a t i o n . There is even a North American shampoo 

advertisement that promises i ts user the glamour of film 

stars l ike Elizabeth Taylor. The advertisement which 

visually depicts this movie star proclaims that she uses 

the advertised shampoo. "It is the favourite of four out 

of f ive Hollywood movie stars". It is the "shampoo of 

America's most glamorous women". The incentive provided 

here is the "glamour" which could be associated with the 

cultural value of social recognition (I l lustration 3-1 • 1)• 
The Tamil shampoo advertisements in contrast, are 

advertised with the entire family in mind. In these 

examples, a shampoo acts tenderly in children's hair , 
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I l l u s t r a t i o n 3.1.3 'Shampoo that silkens and softens hair* 
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I l l u s t r a t i o n 3.1.4 'A well-groomed appearance 
from shampooing' 
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l e a v e s t h e h a i r of the l a d y of the house s o f t and s h i n i n g , 

and i s s u i t a b l e f o r t h e head o f the f a m i l y as w e l l . The 

message conveyed i s t h a t t h e shampoo i s s u i t a b l e f o r the 

' e n t i r e f a m i l y ' , y e t i t c o s t s l e s s t h a n s i m i l a r shampoos 

( I l l u s t r a t i o n 3 - 2 - 1 ) . These a d v e r t i s e m e n t s r e v e a l the 

c u l t u r a l v a l u a t i o n o f f a m i l y l o v e a l t h o u g h the i n d i v i d u a l ' s 

d e s i r e t o have s h i n i n g h a i r i s not a l t o g e t h e r i g n o r e d . The 

emphasis, however, i s on f a m i l y l o v e and p r i d e i n one's 

f a m i l y members. These a d v e r t i s e m e n t s r e i n f o r c e t h e g e n e r a l 

c u l t u r a l p r e f e r e n c e i n South A s i a f o r i n d i v i d u a l ' s d e s i r e s 

t o be met w i t h i n the bounds of the f a m i l y . 

I n s u r a n c e 

L i k e f o r the v i s u a l p r e s e n t a t i o n s , no extended f a m i l y 

bonds are r e f e r r e d t o i n the t e x t u a l messages t a k e n from 

the N o r t h American sample, r e i n f o r c i n g the c o n c l u s i o n s 

drawn e a r l i e r . N o r t h American i n s u r a n c e a d v e r t i s e m e n t s do 

c o n t a i n some f a m i l y themes, p a r t i c u l a r l y i n the a d v e r t i s e ­

ment t e x t s but t h i s m a t e r i a l does not r e f u t e our g e n e r a l 

e x p e c t a t i o n t h a t i n d i v i d u a l themes w i l l be g i v e n prominence 

h e r e . Por i n s t a n c e , the a d v e r t i s e m e n t of an i n s u r a n c e 

company from t h i s sample d e p i c t s a boy who 'hoards' empty 

match boxes, used g o l f b a l l s and b u t t o n s . A p p a r e n t l y , he 

i s ready t o buy a s p e c i a l boy's l i f e i n s u r a n c e p o l i c y 

( I l l u s t r a t i o n 1 . 1 . 7 ) . 
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See an e x c e r p t from t h i s l o n g a d v e r t i s e m e n t : 

"Who t o l d you" (about the p o l i c y ) ? , h i s a s t o n i s h e d 
aunt e x c l a i m e d . 

"Tim M o r r i s e y . . . h e i s almost 15, and he saves 
r e g u l a r l y f o r h i s c o l l e g e or t o put i t i n 
b u s i n e s s . Heck, who wouldn't? I s n ' t i t f o r a 
guy's own s e l f ? " 

The word 'own' i s i n i t a l i c s , p r o v i d i n g t o i t a d d i t i o n a l 

emphasis. I n another i n s u r a n c e a d v e r t i s e m e n t from t h e 

same sample, the t e x t u a l emphasis i s on f a m i l y independ­

ence. The i n s u r a n c e p o l i c y a d v e r t i s e d i s s a i d t o secu r e a 

f a m i l y ' s independence and the peace o f mind of the i n d i v i ­

d u a l who purchases t h i s p o l i c y ( i l l u s t r a t i o n 1.1.8). The 

N o r t h American c u l t u r a l v a l u a t i o n p l a c e d on man's domin­

ance, f o r him t o n a t u r a l l y d e s i r e a c q u i s i t i o n and above 

a l l , f o r him t o be independent, are e n f o r c e d i n the t e x t s 

o f t h e s e a d v e r t i s e m e n t s . Even the i n s u r a n c e a d v e r t i s e m e n t s 

from t h i s sample do not emphasize the consumer's concern 

w i t h f a m i l y maintenance and s o l i d a r i t y per se. I n s t e a d , 

t h e f o c u s here i s d i r e c t e d towards a consumer's ' s e l f . I t 

i s h i s a b i l i t i e s t o cope w i t h r e s p o n s i b i l i t i e s , as w e l l as 

t o s a t i s f y h i s s e l f ' s d e s i r e , t o dominate, t o a c q u i r e , and 

t o be independent t h a t a re p o r t r a y e d i n t h e s e t e x t u a l 

messages. S i m i l a r c o n c l u s i o n s were made p e r t a i n i n g t o the 

v i s u a l s . Note t h e f o l l o w i n g a d v e r t i s e m e n t which has the 

c a p t i v a t i n g c a p t i o n : 
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"Some t i m e so o n , C a r o l Hansen's f i a n c e w i l l ask 
h i m s e l f i f he has enough l i f e i n s u r a n c e . (And 
how much i s enough anyway?)" 

Any h u s b a n d - t o - b e would t a k e t h i s a d v e r t i s e m e n t as d i r e c t e d 

a t h i m s e l f . When h i s f i a n c e a s k s him about l i f e i n s u r a n c e 

as she w i l l sometimes do, he c a n n o t l e t h i m s e l f down. The 

a d v e r t i s e m e n t g e t s t h i s message a c r o s s t o t h e r e a d e r . Men 

a r e h e r e s u b t l y d e f i n e d as i n t e r e s t e d i n d o m i n a t i o n , p r o ­

t e c t i o n and s e l f - p r i d e . Such a v a l u a t i o n o f man's needs 

has t h i s c u l t u r e ' s a p p r o v a l t o o . 

In c e r t a i n i n s u r a n c e a d v e r t i s e m e n t s , t h e messages 

c o n v e y e d v i s u a l l y a r e r e p e a t e d by t h e a c c o m p a n y i n g t e x t s . 

F o r i n s t a n c e , t h e a d v e r t i s e m e n t t h a t v i s u a l l y p o r t r a y s 

p r o t e c t i o n b e h i n d a s a f e t y l o c k , a l s o s p e l l s i t out i n i t s 

t e x t ( I l l u s t r a t i o n 1.1.3)- S i m i l a r l y , i n t h e P r u d e n t i a l 

I n s u r a n c e Company a d v e r t i s e m e n t , t h e v i s u a l d e p i c t i o n o f 

c o p i n g w i t h new r e s p o n s i b i l i t i e s and p r o t e c t i n g a g r o w i n g 

f a m i l y r e c e i v e emphasis i n t h e t e x t ( I l l u s t r a t i o n 1.1.5). 

And t h e a d v e r t i s e m e n t t h a t has t h e v i s u a l image o f a man 

c o n t r o l l i n g a b u l l c l a r i f i e s i t : 

" . . . t h e r e were p r o b l e m s f a r m l a n d c o u l d n ' t 
s o l v e . L i k e , how'd my w i f e pay o f f t h e m o r t ­
gage i f s o m e t h i n g happened t o me. What would 
she have t o l i v e on? R i g h t t h e n and t h e r e , we 
work out a program o f MONY i n s u r a n c e . F i r s t , 
t o p r o t e c t t h e f a r m f o r my w i f e . Then when 
t h e k i d s come a l o n g , t o h e l p w i t h t h e i r 
e d u c a t i o n . . . " . 

( I l l u s t r a t i o n 1.1.4) 
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I l l u s t r a t i o n 1.1.9 'How much i n s u r a n c e i s enough?' 
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Or, i n another a d v e r t i s e m e n t : 

"The S t a t e Farm money t r e e makes sure t h a t your 
l i f e won't be u p r o o t e d . . . . I t g i v e s your home 
deeprooted p r o t e c t i o n " . 

( I l l u s t r a t i o n 1.1.2) 

A g a i n , t h i s i s a v e r b a l r e i t e r a t i o n o f a v i s u a l p o r t r a y a l 

t h a t r e i n f o r c e s the c u l t u r a l v a l u a t i o n of f i n a n c i a l s t a b i l ­

i t y and t h e n o t i o n t h a t one s h o u l d ensure h i s f a m i l y ' s 

f i n a n c i a l s e c u r i t y . 

P o r t r a y a l o f Woman 

V i s u a l l y , t he N o r t h American i n s u r a n c e sample has not 

even a s i n g l e a d v e r t i s e m e n t t h a t e x p l i c i t l y d e s c r i b e s a 

woman's dependent s t a t u s . I n the p a r a l l e l T a m i l m a t e r i a l , 

however, t h e r e i s one t e x t u a l p o r t r a y a l of a dependent 

woman ( i l l u s t r a t i o n 1.2.1). The man who has c o n t r o l over a 

b u l l o c k i s op e n l y w o r r i e d about h i s w i f e . She i s t o t a l l y 

dependent on him t o pay o f f the mortgage. I t i s he who can 

h e l p her improve her f i n a n c i a l s t a t u s by t a k i n g t h e p o l i c y 

( I l l u s t r a t i o n 1.1.4). 

De t e r g e n t a d v e r t i s e m e n t s show no d i f f e r e n c e i n the 

r o l e p o r t r a y a l o f women i n N o r t h American v e r s u s T a m i l 

m a t e r i a l s . T h i s i s the case b o t h f o r t e x t s as w e l l as f o r 

v i s u a l s . No man does t h e f a m i l y l a u n d r y , and the woman who 

does i t i s h o p i n g f o r her husband's a p p r e c i a t i o n . I f she 

does not get t h e wash w h i t e , she w i l l have to f a c e an angry 

husband. See the example of a N o r t h American d e t e r g e n t 

a d v e r t i s e m e n t ( I l l u s t r a t i o n 5.1.1). The c a p t i o n o f t h i s 
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( Happy husband! New Qlf with whitening, . 
i discovery washes his "yellowed" shirt back to 
' fresh white again.. .without bleaching! 

I l l u s t r a t i o n 5 . 1 . 1 ' C l e a n wash t o p l e a s e h u s b a n d s ? ' 
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one i s al o n e s u f f i c i e n t t o e x e m p l i f y the theme. I t r e a d s : 

"Happy husband? New ' a l l ' w i t h w h i t e n i n g 
d i s c o v e r y washes h i s " y e l l o w e d " s h i r t back t o 
f r e s h w h i t e a g a i n . . . " . 

We s h a l l now examine the t e x t s i n the a d v e r t i s e m e n t s 

o f the 1975 samples a l o n e . 

The 1975 M a t e r i a l : Cosmetics 

Not many c o s m e t i c company a d v e r t i s e m e n t s drawn from 

th e N o r t h American sample were concerned w i t h f a m i l y 

i s s u e s . The c a p t i o n of one such a d v e r t i s e m e n t r e a d s : 

"With two s m a l l c h i l d r e n , a n i n e - f i v e job i s 
out of the q u e s t i o n . That's why I l o v e b e i n g an 
Avon R e p r e s e n t a t i v e . I'm e a r n i n g good money and 
I'm t h e r e when the c h i l d r e n need me". 

However, i n t h e body copy, t h i s s e n t i m e n t i s f u r t h e r 

j u s t i f i e d t h u s : 

" C a l l me o l d f a s h i o n e d . I want my boys t o be 
r a i s e d by me - not a b a b y s i t t e r " . 

( i l l u s t r a t i o n 4.1.1) 

T h i s does v a l u e t h e " f a m i l y bond", y e t e x p r e s s e s some 

r e c o g n i t i o n of p o s s i b l e ambivalence when a woman's e a r n i n g 

power i s a t s t a k e . Hence the term o l d f a s h i o n e d . I t can 

be good or bad, though the a d v e r t i s e m e n t suggests a judge­

ment i n i t s f a v o u r . 



Another a d v e r t i s e m e n t t h a t q u a l i f e d as a family-

a d v e r t i s e m e n t i n the N o r t h American sample i s f o r an a f t e r 

shave l o i t o n . Here t h e a d v e r t i s e r s u g g e s t s t h a t t h i s p r o ­

duct would make a p e r f e c t F a t h e r ' s Day g i f t i f the c h i l d ' s 

h e a r t "belongs t o daddy". Yet t h e v i s u a l image does not 

show a f a t h e r and c h i l d t o g e t h e r ; t h e r e i s no s h a r i n g be­

tween them as persons. The i d e a p o r t r a y e d i s merely one o f 

g i f t g i v i n g and r e c e i v i n g . A p p a r e n t l y , daddy's h e a r t 

b e l o n g s t o the pr o d u c t as t h e v i s u a l shows and not t o h i s 

c h i l d ( I l l u s t r a t i o n 4.1.7). 

Yet another a d v e r t i s e m e n t t h a t p o r t r a y s f a m i l y 

r e l a t i o n s h i p s i n t h e N o r t h American sample shows a woman 

who t a k e s p r i d e i n h e r s e l f . She i s "...a grandmother who 

gai n e d a g i r l i s h f i g u r e . . . " ( I l l u s t r a t i o n 4-1 . 8 ) . Graining 

a g i r l i s h f i g u r e w i l l w i n s o c i a l r e c o g n i t i o n f o r a grand­

mother. T h i s , as p o i n t e d out b e f o r e , i s o f c u l t u r a l 

s i g n i f i c a n c e as N o r t h American c u l t u r e approves s e l f -

grooming t h a t would enhance one's i n d i v i d u a l i t y as w e l l as 

c o n f i d e n c e o f one's own s e l f . 

Another woman i n a s i m i l a r a d v e r t i s e m e n t f o r a f a t 

r e d u c t i o n p l a n o p e n l y s a y s : 

"...my teenage n i e c e s and nephews are now proud 
t o i n t r o d u c e me as t h e i r aunt. I n f a c t e v e r y ­
body i s a l o t h a p p i e r w i t h me...". 

( I l l u s t r a t i o n 4-1.9) 

In t h i s a d v e r t i s e m e n t a f a m i l y r e c o g n i z e s a person f o r her 

appearance. When she says t h a t now her r e l a t i o n s are proud 
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I never stopped eating 
yet I lost 107 pounds. 

By Catherine Dutches — aa told to Ruth L. McCarthy 

Al t M aoaadV I 
• I B M . tut d dtd»'t aa * mtfrom l A m u a * 
a a a l a r r tear* • / i s l am* . 

thing** for aura. I d idst get up 
Is 235 pound* by eating T V dinners. 
It waa meala likt cucumber* dipped ia 
tag and breadcrumb, and fried la but-
Wr. aarvad with macaroni amothered 
is cheeeo. and sweetened with a daaaart 
l iar Bundt caka or my own data and nut 
roll that did it. Believe ma. whan you 
aat like that, it'a aaay lo get fat, aope-
da i ly whan you a u n young. 

I waa railed on a produea b r m hi 
Paramuj. N J . And I (raw up worming 
aada by aid* with tha Sum hand*, ao 1 
Warned to aat hearty aa aoon aa I could 
rift and lick a caka apoon. 

When I waa in my taena, rd gat up 
at five, have braakfaat of fried potatoes, 
ham. brand, jam and caSea. Than rd 
work ia the ft. Ids on til eeven- That 
would g i *» me juat enough time to take 
• bath, aat another mack and go off 
to achool. Whan Ti get home, Fd be 
hungry enough to eat tha icsba*. b a n 

lt'a no wander I weighed ISA panada* 
by th* time I waa 21. the year I max- • 
ried Ted — a a i i - b o u r who weighed' 
three pound* lent than I did. It d i d s t ; 
seem to bother him. though. He'* Dutch'. 
ass . with my Carman psiUllage, wa •• 

bath hack t* eating Ufce than waat 
aa ether reason tar lhrtag I 

Our frieada war* all 200-pounds atom, 
tan. Why, anca. whan I eomplainsd 
•bout the shape I waa in, on* of them 
amid: "Doat worry, Catherine, yeur 
akin te eUeuhed to the limit. Now yau 
e n eat ail you want." And I did. Than 
my back began to ache, my be* rtarted 
to hurt from carrying all that weight, 
and my atomarh continually got ia the 
way What a meaa 1 

Finally, a friend of mine amid Is 
"Catherine, let'atry thee* reduring-plan 
candies, Ayda ' . " And ah* bought m* a 
hot of t h * vanilla ceram*) k ind 
First, I read th* label on the bos to 
check out th* ingradienta. When I 
mund that Ayda eontaina vitamins 
and miner*]*, but no drug* — noth­
ing harmful — I atmrtsd right is 
oa the plan with her. 

Then 1 remembered hearing oner 
during a phyaical e&am that ta 
burs up (at, you seed to eat th* 
right foods, l i s * meat and Baled* 
and vegetable*. To ma It was 
she comparing the body to s far-
naee that need* proper stoking to 
get it to bum like it enould. Wall, 
oa the Ayda plan. 1 began i s 
atok* mine good. Instead of 
etuflng myaalf with starch**, 
aweeta and junk. I ate lika I 
should. Only I ate lees, bo-
eauea I * anted lee* 

1 took oa* or two Ayda like 
the direction* say. with a hot 
drink, and these candisa really 
helped curb my appetite- Why. 
is ai i weeks, rd lest IS pound* 
sa the Ayda plan And f l l tall 
you, when I aaw th* ecalee go­
ing down, t h a n was no mora 
•st ing just to fill up that bag 
cavity ia front. 

People really mdat take much 

antics, though, aati l r d lest at pauses. 
That * when my cloths* looked like they 
were deaigaed by O m a r , the Teat 
ataker. sad everybody began remark­
ing about my losing weight 

Sometimes, it'a hard eves far set to 
believe what* happened ate. a grand­
mother who gained a gcrueh ngure at 
age 54 But the beat thing i* aoe, n hap­
pened Thank* ta the Ayd* plan. I lost 
107 pounds, yet 1 never tupped eating. 
And Tir* never fah better 

S—r eke* Tm eeare 

caoleWaiar ear rat 
• a* anaae a-aer** 
l*» par caaT eeeamf 

B E F O R E A N D A J T E B 
a t X A S l T R E l C T N T w 

After 

I l l u s t r a t i o n 4.1.8 •A grandmother who gained a g i r l i s h 
f i g u r e ' - Advertisement of diet plan 



I lost half of myself 
without taking diet pills. 

By Donna Walk**- — aa told to Ruth L. McCarthy 

U T k m 1 n M i nebs around, t e a 
w T tt inches ta l l even my favorite 

fat lady's ( t e n has a problem.1 knew, 
baeauee at X7t pounds I v o n tba 
largest bloomers thsy has. Ana that's 
tha only oars far them — bloomers — 
evwo though I'm of the generation thai 
arually refers 

Fart ta. tha thought of having aoth. 
ia f ta wear mode ma to panicky. I said 
ta myself: "Thia ia it! You've fat ta loot 
weight. Donne" Not that f woe on-
awara ef a y sua before. U l a n were 
toe maay embarrassing reminders ia 
my Ufa far ma la ignore my weight. Far 
inataara. et my fullert f ifure, I fit aa 
aaufly into a tub that the water wee 
dammed up behind me whea 1 pulled 
the prog out ia front of me. And wbea I 
Mood up ia a ahower atoll. I couleni 
even band avar ta pick up a bar of tamp. iwa» trapped by a)y appetite. 

Aa far ereaaee. I had o n e t f i f o to 
work in. I washed it every aight ems 
every day for one whole year because 
it waa tha only drees that fit. 

1 think I ought to mention that 
i chocolate and iweeta were my undo­

ing. But ironically, candy ia what re­
ally helped mt lot* weight Aydt* Re­
ducing Plan Candy. I'd read ada about 
it m mtgatinf i and when I learned 
that Ayd* eontaina vitamins and mia-
arala, but oo drugs. 1 thought maybe, 
at leal, Td found what 1 needed. I knew 
tVem peat experience that diet pilla, 
weekly reducing tetaiona and even a 
psychiatrist were not the answer for 
sot I t i l l e d toraething lo help curb 
my appetite and my eternal craving 

aw. I bought a o n of chocolate fudge 
Ayea at the drug store and started on 
tha plan in the fall. 1 took one or two 
Ayda about 15 minutaa before each 
meal with a hot drink, and it really 

. helped me cut down on what I a u . And 
I ate regular meala. nothing epeaal. 

•tight from the start, 1 had such a 
positive reeling about the Aydt plan, I 
task aa a ISO bet from my friend's 

Ht 'g heard me ta" 

bating weight far 10 yean , hut t 
saw ma da anything about IL So he 
figured it was goiag to be aa easy win. 
Waa be wrong1 In the end, he had to 
pay up. became the weight came off. 

Nobody really noucad it until I'd 
lost more than 50 pounds You sea. I 
hadn't bought any new clothes, so I 
waa hidden under a lot of baggy pants 
and aacky tops. Then et Easter, when 
Td taken off TS pounds on the Aydt 
plan, I turned out in e new lavender 
pantauit and everybody was smaasd. I 
waa thrilled, and mors determined 
than ever te stick te tha Ayda plan. 

I gueas, though, we never see our­
selves as others do. Let sat tell you 
about a remark- my nophee made 
while I waa still losing weight He'd 
osen mt at his sister's wedding, wear­
ing a sue 52 beige tent- months after 
I'd been on the Ayds plan. I apr eared 
et his wadding in a nxe 18 drees. He 
was ao shocked, he said: "Whet were 
you wearing the last time 1 aew yeu — 
your beige VolkawegeoT Funny, I 
knew I waa fit, but not that fat 

How long did it take me te lose 142 
pounds on the Aydt plan? Just about a 
year, and now I can do things I never 
could before For the first time, believe 
it or not. I can cross my legs — libs a 
lady. I can also see aft of me in a mir­
ror. And I can even d imh up a pool 
ladder without fear of breaking i t 

On the serious side, my teenage 
nieces and nephews are taow proud to 
introduce me ea their a ent In l a d , 
everybody ia a lot happier with ma. 
now that I'm only 37w inches around. 
Which makes me forever grateful far 
the Ayde plan. ' 

JVew tm l i t aoeaoj. 
r V a r e X Co—., tmrily ' 

BaTOeuT. AND A F T O 
ISXASUUMKNTB 

fete efis 
»••• •»«• 

Weight ITS lea . — I M tee 

I l l u s t r a t i o n 4-1-9 'Everyone i s a l o t happier with 
me' - Advertisement of d i e t plan 
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to i n t r o d u c e h e r , t h e i m p r e s s i o n conveyed i s t h a t p r e v i o u s ­

l y t h ey were ashamed to acknowledge any r e l a t i o n s h i p w i t h 

h e r . 

These are j u s t some of the f a m i l y a d v e r t i s e m e n t s i n 

the North American sample. Now we s h a l l examine i n depth 

some a d v e r t i s e m e n t s p e r t a i n i n g t o p e r s o n a l c a r e p r o d u c t s 

and t o s e r v i c e s f o r 1 975 -

The b e s t f a m i l y a d v e r t i s e m e n t i n the N o r t h American 

i n s u r a n c e sample i s t h e one t h a t d e c l a r e s 'you are i n good 

hands' ( I l l u s t r a t i o n 1.1.1). T h i s a d v e r t i s e m e n t c a l l s f o r 

wisdom on the p a r t of t h e r e a d e r : ' i f you are smart you 

w i l l s t a r t a l i f e i n s u r a n c e program t h a t can change you'. 

I t a l s o c a r r i e s a f o o t note t h a t the F a m i l y P l a n Package 

d e s c r i b e d i n the a d v e r t i s e m e n t i s a two parent p l a n but 

t h a t a one parent p o l i c y i s a l s o a v a i l a b l e . T h i s f o o t n o t e 

g i v e s a c l u e as t o the p r e v a l e n c e i n the wider s o c i e t y of 

s i n g l e parent f a m i l i e s at which the a d v e r t i s e m e n t i s aimed. 

The i n s u r a n c e a d v e r t i s e m e n t which d e p i c t s an i n s u r ­

ance agent on one s i d e and a f a m i l y on the o t h e r has 

a l r e a d y been i n t e r p r e t e d by us as c l o s e n e s s . T h i s c l o s e ­

ness i s f u r t h e r d e s c r i b e d i n the t e x t ( I l l u s t r a t i o n 1.1.6). 

The c a p t i o n mentions t h a t the agent i s "one o f a k i n d " , 

t h u s g i v i n g the f a m i l y which i s t a k i n g the p o l i c y a sense 

o f b e l o n g i n g to the i n s u r a n c e agent and the company. The 

company i s ' l i k e a good n e i g h b o u r ' , always t h e r e when you 

need i t . The agent, l i k e a good neighbour a g a i n , can 
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p r o v i d e ' k n o w l e d g e a b l e a d v i c e and p e r s o n t o p e r s o n s e r v i c e ' . 

Thus t h e t e x t u a l message e x p l a i n s t h e n a t u r e o f t h e c l o s e ­

n e s s t h a t i s v i s u a l l y d e p i c t e d . I t i s b o t h a p h y s i c a l 

p r o x i m i t y and an e m o t i o n a l i n t i m a c y . 

In t h e T a m i l sample f a m i l y themes a p p e a r i n t h e 

i n s u r a n c e a d v e r t i s e m e n t s more i n t h e t e x t t h a n i n t h e 

v i s u a l s . The L i f e I n s u r a n c e C o r p o r a t i o n a d v e r t i s e m e n t t h a t 

v i s u a l l y d e p i c t s e x t e n d e d f a m i l y c a r e e l a b o r a t e s t h e 

woman's l i f e s t o r y i n t h e t e x t : 'New L a k s h m i has t h e c o n ­

f i d e n c e and f i n a n c i a l s t a b i l i t y t o manage a l o n e i n l i f e ' 

b e c a u s e h e r husband V i j a y who d i e d i n an a c c i d e n t had t a k e n 

a p o l i c y ( I l l u s t r a t i o n 1.2.1). Note t h a t t h e p o l i c y n o t 

o n l y e n a b l e s L a k s h m i t o manage a l o n e i n l i f e b u t a l s o 

p r o v i d e s h e r t h e c o n f i d e n c e t o l i v e a l o n e - a t r a n s f o r m a ­

t i o n i n t h e p e r s o n a l i t y i t s e l f . But t h i s t r a n s f o r m a t i o n i s 

p o s s i b l e o n l y i f a woman's husband p l a n s e a r l i e r t o h e l p 

h e r t o cope w i t h a s i t u a t i o n w i t h o u t him. 

In t h e T a m i l sample t h e r e a r e some bank a d v e r t i s e ­

ments t o o , whereas t h e N o r t h A m e r i c a n does n o t have any. 

These a d v e r t i s e m e n t s m a n i f e s t t h e c u l t u r a l e x p e c t a t i o n t h a t 

a man w i l l assume r e s p o n s i b i l i t y f o r the m a i n t e n a n c e o f h i s 

f a m i l y . One bank a d v e r t i s e m e n t r e m i n d s t h e r e a d e r o f h i s 

r e s p o n s i b i l i t y as a p a r e n t t o ' t r a n s f o r m a c h i l d ' s dream t o 

r e a l i t y . H i s p r o t e c t i o n i s w i t h i n y o u r embrace'. The 

c a p t i o n o f t h i s a d v e r t i s e m e n t p o s e s t h e q u e s t i o n ' I n n o c e n t 

mind - s h o u l d i t w o r r y i n f u t u r e ? ' ( I l l u s t r a t i o n 1.2.2). 
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« • > . * • * « 9 * < * > 
aetata aeraat, aerara 

• ftWiiaa QuftBajt 
OtaaC*. « » a i 

•a t faw aaaa y a a a a . 
<vi>.ja*« 
Mdli, mmmm 
taaatuw a , a a a £ 

a t r i a , a g a a a ^ * * * . 
«.*>•* (#>Mf>a * » a 
ua e>J0qi.4i^*a* 
a i a l w g M B w . 

• » 9 a a e . •,*••> 
e y t a e a a ' . t a r ' 
0a<a aaaaiLSa — 
fiiaVftf* i*«oau<a 
C . * u a a j j a . 

CAMCUT-aOI-alM TAM 

I l l u s t r a t i o n 1.2.2 ' I n n o c e n t mind. S h o u l d i t w o r r y i n f u t u r e ? ' 
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Another bank a d v e r t i s e m e n t i n the Tamil sample draws 

out i n words a t h o u g h t f u l f a t h e r who p r o u d l y s a y s : 

"Prom now on, I am p a y i n g h i s c o l l e g e f e e s but 
he has not y e t reached k i n d e r g a r d e n . • . Here i s 
my l o v i n g R a h u l . . . I need not worry about h i s 
c o l l e g e f e e s and o t h e r expenses." 

( I l l u s t r a t i o n 1.2.3) 

Yet another bank a d v e r t i s e m e n t d e s c r i b e s i t s scheme 

which ' g i v e s you money when you d e s p e r a t e l y need i t ' . 

Three such d e s p e r a t e needs e n v i s a g e d by the a d v e r t i s e r are 

son's h i g h e r e d u c a t i o n , daughter's wedding and b u i l d i n g a 

house t o l i v e i n ( i l l u s t r a t i o n 1 . 2 . 4 ) - In the Tamil 

c u l t u r a l r e a l i t y t o o , t h e s e are c o n s i d e r e d major expenses 

f o r a f a m i l y . The c u l t u r a l e x p e c t a t i o n o f a f a t h e r meeting 

the expenses towards h i s sons' e d u c a t i o n and daughters' 

weddings i s w e l l - r e f l e c t e d and w e l l - r e i n f o r c e d i n the s e 

a d v e r t i s e m e n t s . I s t h e r e any f a t h e r who would not want to 

f u l f i l l h i s d u t i e s towards h i s c h i l d r e n ? And, i s t h e r e any 

man who would not want to have h i s own home? I f he i s a 

f a m i l y o r i e n t e d p e r s o n , i t i s a l l the more r e a s o n a b l e f o r 

him to d e s i r e a home of h i s own to be bequeathed to h i s 

w i f e and c h i l d r e n . F u l f i l l i n g one's d u t i e s towards 

c h i l d r e n , h a v i n g one's own home, b e q u e a t h i n g p e r s o n a l l y 

a c q u i r e d p r o p e r t i e s t o one's own w i f e and c h i l d r e n e t c . are 

c u l t u r a l l y d e f i n e d needs and wants. 
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I l l u s t r a t i o n 1.2.3 'I am p a y i n g h i s f e e s from now on' 
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I l l u s t r a t i o n 1.2.4 Bank advertisement 
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Shampoo 

T h e r e i s o n l y one shampoo a d v e r t i s e m e n t i n t h e N o r t h 

A m e r i c a n sample. T h i s a d v e r t i s e m e n t p r o m i s e s t h e u s e r o f 

t h i s shampoo one o f t h e t e n d e r e s t moments she/he w i l l e v e r 

e x p e r i e n c e . I t a p p e a l s : " L e t our new baby baby yo u r h a i r " . 

U n l i k e t h e f a m i l y themes i n t h e T a m i l shampoo a d v e r t i s e ­

ments, t h i s N o r t h A m e r i c a n shampoo example i s n o t d i r e c t e d 

a t t h e consumer's f a m i l y , I t m e r e l y u s e s f a m i l y symbols t o 

emphasize t h e u n i q u e and s p e c i a l e x p e r i e n c e t h e consumer 

w i l l e n j o y as a r e s u l t o f u s i n g t h i s b r a n d o f shampoo 

( I l l u s t r a t i o n 3 - 1 - 2 ) . The T a m i l shampoo a d v e r t i s e m e n t , on 

t h e o t h e r hand, s a y s t h e p r o d u c t i s f o r "you r c h i l d , y o u 

y o u r s e l f and a l s o f o r t h e head o f t h e f a m i l y " . Men a r e t h e 

heads o f t h e f a m i l y and women, t h e homemakers and p u r c h a s e r 

o f p r o d u c t s ( I l l u s t r a t i o n 3 . 2 . 1 ) . 

D e t e r g e n t 

A l i q u i d d e t e r g e n t a d v e r t i s e m e n t from the N o r t h 

A m e r i c a n sample p r o v i d e s a good example o f a woman's r o l e 

p o r t r a y a l i n s p e c i f i c c a s e s i n t h i s g r o u p . The woman i n 

one t e x t u a l message s a y s : 

" I have t h e same r e s p o n s i b i l i t i e s most m a r r i e d 
women have. I make a home f o r a husband and 
t h r e e c h i l d r e n . And t h a t means housework and 
l o t s o f d i s h e s . . . " . 

( I l l u s t r a t i o n 5 - 1 - 2 ) 

T h i s p o r t r a y a l o f women's work i s t r u e o f t h e T a m i l sample 

as w e l l . 
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m a t c h t h e i r 
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Itaot easy, it h ? Ttaey both have yrjuilg kwfc-
ing hands, Nancy Macintosh, age 20, ia a teacher 
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women hare.1 make a home for a husband and three 
children. And that means houeework and Iocs of 
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RCId h w y I J q ^ helps [ 
kt^IiaiKis young ro^ 

Ml 

I l l u s t r a t i o n 5-1.2 Woman's role portrayal in a 
detergent advertisement 
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P e r s o n a l C a r e 

Most o f t h e N o r t h A m e r i c a n a d v e r t i s e m e n t s f o r P e r s o n a l 

Care p r o d u c t s emphasize t h e " l o o k " o f t h e woman who u s e s 

them as t h o u g h ' l o o k s ' a r e v e r y i m p o r t a n t t o a woman. Most 

o f t h e s e p r o d u c t s c l a i m t o p r o v i d e y o u n g e r l o o k s and p r o ­

t e c t i o n a g a i n s t some harm. The a d v e r t i s e m e n t o f a s k i n 

l o t i o n c l a i m s t o p r o v i d e " s o f t e r , smoother and y o u n g e r 

l o o k i n g s k i n " and ' s a v e s e v e r y p r e c i o u s i n c h o f y o u r s k i n ' . 

A c o s m e t i c company a d v e r t i s e m e n t p r o m i s e s p r o t e c t i o n f r o m 

e n v i r o n m e n t a l h a z a r d s on your s k i n and h a i r and " a c t u a l l y 

k e e p s y o u r s k i n y o u n g e r l o o k i n g " and g i v e s y ou "a f r e s h e r 

l o o k , a smoother s u r f a c e , a s o f t e r f e e l " ( I l l u s t r a t i o n 

4 - 1 . 3 ) - The a d v e r t i s e m e n t o f a b e a u t y o i l i s t o any woman 

who might t h i n k m i r r o r . i s h e r enemy: 

"You c o n f r o n t a c e r t a i n t r u t h i n y o u r m i r r o r . 
You have grown o l d e r l o o k i n g w i t h o u t r e a l i s i n g 
i t . . . And you a l m o s t h a t e y o u r m i r r o r f o r 
b e i n g so h o n e s t . . . " . 

( I l l u s t r a t i o n 4 - 1 . 1 0 ) 

The a d v e r t i s e m e n t i l l u m i n a t e s t h e A m e r i c a n women's s e n s e o f 

h o r r o r i n a g i n g and o f f e r s t h e p r o d u c t t h a t would " h e l p 

women l o o k t h e i r y o u n g e s t no m a t t e r what t h e i r age". The 

a d v e r t i s e m e n t o f a f a c i a l m o i s t u r i z e r makes i t s use an 

e x p e r i e n c e o f t h e s e n s e s . 

"You c an f e e l i t , t o u c h i t , and d i s c o v e r i t . . . " . 

( I l l u s t r a t i o n 4 . 1 . 4 ) 
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T h i s i s an e x p e r i e n c e o f s o f t n e s s as w e l l as l i f e 

( I l l u s t r a t i o n 4 . 1 . 4 ) . 

I n N o r t h American c u l t u r a l r e a l i t y , women e x p e r i e n c e 

a sense o f f r u s t r a t i o n and f e a r a t , l o s i n g t h e i r youth and 

beauty perhaps due t o the widespread t r e n d towards broken 

f a m i l i e s and the h i g h l y p r e v a l e n t syndrome o f " s i n g l e 

women". The a d v e r t i s e r s o f the N o r t h American c o s m e t i c 

companies o f our sample have u t i l i z e d t h i s c u l t u r a l theme 

i n t h e i r a d v e r t i s e m e n t s . I n these a d v e r t i s e m e n t s i f 

woman's p e r s o n a l i t y a r i s e s from her beauty, man's i n d i v i d u ­

a l i t y has a l o t t o do w i t h " g r e a t n e s s " . The ad v e r t i s e m e n t 

of a cologne f o r men bestows g r e a t n e s s on the man who uses 

the p r o d u c t . I t s t e x t i s j u s t a parody: 

"Some men are born t o g r e a t n e s s , 
Some a c h i e v e g r e a t n e s s and 
Some have i t g i v e n to them. 
Old S p i c e . A c l a s s i c f r a g r a n c e , a g r e a t g i f t " . 

( I l l u s t r a t i o n 4 . 1 , . 11) 

I t i s a c u l t u r a l r e a l i t y t h a t man i s the s u p e r i o r of the 

sexes and i t i s a c u l t u r a l p r e f e r e n c e t h a t the s u p e r i o r men 

sh o u l d possess i n d i v i d u a l i t y and g r e a t n e s s . 

The t e x t u a l a n a l y s i s of the P e r s o n a l Care product 

a d v e r t i s e m e n t s i n the Tamil sample i s i n c o n f o r m i t y w i t h 

t h e i r v i s u a l s . They are not a l l s t r i c t l y p e r s o n a l . Tooth­

paste i s a " c a v i t y - f i g h t i n g f a m i l y guard" i n t h i s sample. 

I t p r o t e c t s t e e t h from b a c t e r i a as w e l l as s t r e n g t h e n s 



I l l u s t r a t i o n 4.1.11 'Greatness t o men through a c o l o g n e ' 
- A c o l o g n e a d v e r t i s e m e n t 
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them. T h e r e f o r e , one s h o u l d buy i t f o r her f a m i l y . 

A l t h o u g h the N o r t h American sample has no t o o t h p a s t e adver­

t i s e m e n t s , i t has some a d v e r t i s e m e n t s f o r denture c l e a n s e r s . 

One c l e a n s e r o f f e r s t o 'save your s m i l e ' ( i l l u s t r a t i o n 

4-1.12) whereas another promises t o remove 'denture odour' 

so t h a t "you can get as c l o s e as you want" ( I l l u s t r a t i o n 

4.1.5)- A g a i n , t h e s e a d v e r t i s e m e n t s r e f l e c t the c u l t u r a l l y 

d e f i n e d d e s i r e o f i n d i v i d u a l s t o be p l e a s i n g t o o t h e r s and 

t o g a i n s o c i a l a p p r e c i a t i o n . A s m i l e has the c u l t u r a l 

c o n n o t a t i o n o f f r i e n d l i n e s s ; w i t h o u t i t , one cannot g a i n 

s o c i a l r e c o g n i t i o n . 

One p a i n balm a d v e r t i s e m e n t i n the T a m i l sample 

c l a i m s t h a t i t i s the t r u s t e d m e d i c i n e used by f a m i l i e s f o r 

over e i g h t y y e a r s ( I l l u s t r a t i o n 4-2.6) and a s s e r t s t h a t i t 

i s a good m e d i c i n e "which must be t h e r e i n every f a m i l y " 

( I l l u s t r a t i o n 4-2.7). Yet another balm i s a d v e r t i s e d f o r 

i t s 'warmth' which s y m b o l i s e s warmth o f mother's l o v e , 

warmth of her hands e t c . The t e x t r e a d s : 

'Rub i t i n t h e nose o f your p r e c i o u s . Nose 
b l o c k a g e would be removed. Rub i t on h i s 
c h e s t , i t would p r o v i d e r e l i e f from c o l d . . . ' 

( I l l u s t r a t i o n 4.2.3). 

The v i t a m i n t o n i c a d v e r t i s e m e n t which has t h e v i s u a l 

o f a happy f a m i l y i n a b o t t l e a s s e r t s i n the t e x t t o 

purchase i t f o r 'your f a m i l y ' ; i t c o u l d p r o v i d e growth and 

e n e r g i z i n g w e l l - b e i n g f o r your f a m i l y ( i l l u s t r a t i o n 4-2.4). 
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I l l u s t r a t i o n 4 . 1 . 1 2 ' S a v e y o u r s m i l e ' - A d e n t u r e 
c l e a n s e r a d v e r t i s e m e n t 
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I l l u s t r a t i o n 4.2.7 'It should be there i n every family' 
- A pain balm advertisement 
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The v a c c i n e a d v e r t i s e m e n t from the same sample i s a 

" p h a r m a c e u t i c a l s a f e g u a r d a l o n g w i t h l o v e " ( I l l u s t r a t i o n 

4 . 2 . 9 ) . I t i s f o r 'your c h i l d t o grow up sweet t a l k i n g and 

h e a l t h y ' . I n the v a c c i n e a d v e r t i s e m e n t w i t h the v i s u a l of 

a c h i l d i n s i d e palms, p r o t e c t i o n o f t h e c h i l d r e c e i v e s more 

emphasis i n the t e x t . Care w i t h i n the f a m i l y , v e r y much a 

c u l t u r a l n o t i o n and r e a l i t y , i s the f o c u s i n a l l t h e s e 

a d v e r t i s e m e n t s . 

Thus, l i k e i n the v i s u a l s , t h e t e x t s of the adver­

t i s e m e n t s i n t h e T a m i l sample are more f a m i l y o r i e n t e d 

whereas those i n the N o r t h American sample are more 

i n d i v i d u a l o r i e n t e d . I n some a d v e r t i s e m e n t s , the i d e a s 

s y m b o l i s e d i n the v i s u a l p r e s e n t a t i o n s are s t r e n g t h e n e d i n 

the t e x t whereas i n some o t h e r a d v e r t i s e m e n t s , t e x t a l o n e 

i s used t o make a s s e r t i o n s or i s used t o make an a l t o g e t h e r 

d i f f e r e n t a s s e r t i o n t h a n t h a t i n the v i s u a l s . However, 

whether i n dominant v i s u a l images or i n b o l d c a p t i o n s , i n 

s u b o r d i n a t e t e x t u a l messages or i n a s t r o n g t e x t u a l h e a d i n g , 

t h e o v e r p o w e r i n g themes i n the two samples are v e r y 

d i s t i n c t and d i f f e r e n t . The N o r t h American sample r e v e a l s 

a marked o r i e n t a t i o n toward i n d i v i d u a l themes and t h e Ta m i l 

sample f a v o u r s c l e a r l y f a m i l i a l one. W i t h i n t h e s e d i f f e r ­

i n g o r i e n t a t i o n s , however, b o t h samples en v e l o p c e r t a i n 

s u b t l e but s t r o n g s i m i l a r i t i e s : b o t h samples view women as 

the p u r s u e r s o f bea u t y , and e s p e c i a l l y y o u t h , and men as 
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t h e a d m i r e r s o f t h a t b e a u t y . W i t h r e f e r e n c e t o t h e p o r t r a y a l 

o f man's dominance t o o , b o t h samples a r e a l i k e . However, 

t h e s e s i m i l a r i t i e s a r e not v e r y s t r o n g or s t r i k i n g . I n t h e 

T a m i l sample, t h e ' i n d i v i d u a l ' i n t h e woman who p u r s u e s 

b e a u t y and y o u t h i s overshadowed by t h e p o w e r f u l p o r t r a y a l 

o f h e r r o l e s as w i f e and mother. T a m i l c u l t u r e does not 

c o n s i d e r a m a r r i e d woman's p u r s u i t o f b e a u t y as h o n o u r a b l e 

as t h i s m i g h t l e a d t o a n e g l e c t o f her f a m i l y . The s t r o n g 

c u l t u r a l s i g n i f i c a n c e o f woman's m a r r i a g e a l s o s h o u l d be 

k e p t i n mind. M a r r i e d women b e a u t i f y t h e m s e l v e s f o r t h e i r 

h u sbands' honour and p r i d e b u t n o t f o r t h e i r own p e r s o n a l 

s a t i s f a c t i o n . T h i s c u l t u r e c o n s i d e r s i t a l m o s t s i n f u l f o r 

a m a r r i e d woman t o t r y t o g a i n p o p u l a r a p p r o v a l o f h e r 

b e a u t y or a t t r a c t i v e n e s s . 

"A mother i s not o n l y n o t supposed t o s l e e p w i t h her 

husband, she i s a l s o e x p e c t e d t o d r e s s and behave r a t h e r 

c o n s e r v a t i v e l y when her son i s grown. She s h o u l d not wear 

any c o l o u r o t h e r t h a n w h i t e , and she must not pay t o o much 

a t t e n t i o n t o h e r p h y s i c a l adornment. I t does n o t become 

her t o a d o r n h e r s e l f "because she i s beyond t h e d e s i r e and 

l u s t o f men " (Roy, 1 9 3 6 : 1 3 1 - 3 2 ) . 

Younger g i r l s o f m a r r i a g e a b l e age, however, a r e 

e n c o u r a g e d t o l o o k a t t r a c t i v e as t h i s would e n a b l e them t o 

s e c u r e a s u i t a b l e match f o r a wedding. 

The N o r t h A m e r i c a n woman, on t h e o t h e r hand, does n o t 

f a c e any s u c h c u l t u r a l i n h i b i t i o n s i n t h e p u r s u i t o f b e a u t y . 



1 

She b e a u t i f i e s h e r s e l f f o r her own p r i d e and s e l f s a t i s f a c 

t i o n . She even g a i n s c o n f i d e n c e "by d o i n g t h i s . 

The T a m i l male's dominance t o o , d i f f e r s from t h e 

N o r t h American male's dominance i n a d v e r t i s e m e n t s . The 

former p o r t r a y a l i s t i e d i n t o the c u l t u r a l concept o f 

f a m i l y l o v e . I t e n a b l e s man t o p r o t e c t h i s f a m i l y and 

ensure i t s s t a b i l i t y . The l a t t e r p o r t r a y a l , on the o t h e r 

hand, i s woven i n t o the c u l t u r a l concept o f i n d i v i d u a l i t y . 
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CHAPTER IV 

ROLE AND AGE PORTRAYALS 

I n the modern m i d d l e c l a s s American f a m i l y , 
t h e i d e a l t ype i s t h e e q u a l i t a r i a n _ J i e l a t i o n s h i p 
between husband and w i f e . T h i s f o l l o w s l o g i ­
c a l l y from t h e p o s t u l a t e of freedom, f o r i f t h e 
w i f e i s t o be f r e e , she must be e q u a l of her 
husband i n power. T e c h n i c a l l y and l e g a l l y , t he 
husband i s the head of the household and h i s 
work d e t e r m i n e s t h e l e g a l p l a c e o f r e s i d e n c e . 

( N i m k o f f 1965: 332) 

The t r a d i t i o n a l l y s e t male-female r o l e p a t t e r n s i n a 

p a r t i c u l a r s o c i o - c u l t u r a l s e t t i n g e x e r t a d e t e r m i n i n g 

i n f l u e n c e on the expected b e h a v i o u r o f i n d i v i d u a l s i n t h e i r 

c a p a c i t y as f a m i l y members. I t i s these s o c i a l r o l e s t h a t 

a l s o d e f i n e t h e a u t h o r i t y p a t t e r n s i n a f a m i l y u n i t . 

T h e r e f o r e , the e x p e c t a t i o n s a c u l t u r e has about i t s males 

and females a re e a s i l y u n d e r s t a n d a b l e i f we examine th e s e 

r o l e p a t t e r n s . N o r t h American c u l t u r e v a l u e s an e g a l i ­

t a r i a n r e l a t i o n s h i p between t h e male and the female as an 

i d e a l . However, b o t h i n the f a m i l y and i n the s o c i e t y , 

t h i s p r i n c i p l e o f e q u a l i t y between the sexes remains merely 

an i d e a l . P o r , i n r e a l i t y , man has been a s s i g n e d a s u p e r i o r 

r o l e i n the c u l t u r e . The d i v i s i o n of r e s p o n s i b i l i t y between 

male and female as members i n the s o c i e t y and as husband 

and w i f e w i t h i n the f a m i l y r e v e a l s the d i f f e r i n g e x p e c t a ­

t i o n s the c u l t u r e has o f i t s sexes. The e x p e c t a t i o n s 
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r e g a r d i n g a s o n and d a u g h t e r and t h e p a r e n t s ' d i f f e r i n g 

d u t i e s t o w a r d s them a l s o p o i n t t o t h e same r e a l i t y o f 

s e x u a l i n e q u a l i t y . The f o l l o w i n g e x c e r p t w i l l f u r t h e r 

r e v e a l t h i s r e a l i t y o f s e x u a l i n e q u a l i t y w i t h i n t h e f a m i l y : 

As i n a l m o s t a l l s o c i e t i e s , A m e r i c a n husbands 
a r e i n v a r i a b l y b r e a d w i n n e r s u n l e s s t h e y a r e 
h a n d i c a p p e d p e r s o n s . . . . Husbands and w i v e s 
s e l d o m compete v o c a t i o n a l l y . The w i f e ' s work 
i s u s u a l l y more e p i s o d i c , more p o o r l y p a i d . . . 
I f i n t h e m i d d l e c l a s s , t h e husband i s t h e 
c h i e f manager o f f a m i l y income, t h e w i f e i s t h e 
c h i e f p u r c h a s i n g a g e n t . She does t h e e v e r y d a y 
b u y i n g o f f o o d and c l o t h i n g . She does most o f 
t h e housework. E s s e n t i a l l y , t h e d i v i s i o n o f 
l a b o u r i n t h e m i d d l e c l a s s A m e r i c a n f a m i l y i s 
q u i t e t r a d i t i o n a l , l i k e t h a t i n most c u l t u r e s . 

( N i m k o f f 1 9 6 5 : 3 3 3 - 3 4 ) 

T a m i l c u l t u r e i s n o t u n l i k e most c u l t u r e s i n t h i s 

m a t t e r o f t h e s e x u a l d i v i s i o n o f r e s p o n s i b i l i t i e s w i t h i n 

t h e f a m i l y . I n t h e T a m i l f a m i l y t o o , man i s t h e head and 

woman's p l a c e i s a t home, c a r i n g f o r h e r husband and 

c h i l d r e n , m a k i n g a home and d o i n g housework. 

I n an e a r l i e r c h a p t e r , we s t a t e d our e x p e c t a t i o n t h a t 

t h e r o l e p o r t r a y a l o f husband and w i f e i n t h e d i v i s i o n o f 

r e s p o n s i b i l i t i e s would be t h e same i n b o t h N o r t h A m e r i c a n 

and T a m i l s a m p l e s o f a d v e r t i s e m e n t s i r r e s p e c t i v e o f what­

e v e r d i s t i n g u i s h i n g f e a t u r e s t h e s e two f a m i l y t y p e s m i g h t 

e x h i b i t . E l s e w h e r e , we have o b s e r v e d t h e p o r t r a y a l o f man 

as r e s p o n s i b l e f o r making economic p r o v i s i o n s f o r h i s 

f a m i l y and o f woman as b e i n g r e s p o n s i b l e f o r making a home 
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and c a r i n g f o r t h e c h i l d r e n . Such p o r t r a y a l s o f d i v i s i o n 

o f r e s p o n s i b i l i t y w i t h i n t h e f a m i l y w h i c h g i v e man more 

a u t h o r i t y and c o n f i n e woman t o home a r e f o u n d t h r o u g h o u t 

b o t h s a m p l e s . 

C h i l d C a r e 

In our p r e l i m i n a r y d i s c u s s i o n o f t h e N o r t h A m e r i c a n 

sample o f baby f o o d a d v e r t i s e m e n t s , i t was shown t h a t 

m o t h e r s were p o r t r a y e d as b e i n g more i n v o l v e d w i t h c h i l d 

c a r e t h a n were f a t h e r s . A l t h o u g h t h e a d v e r t i s e m e n t s d i d 

not d i r e c t l y a d d r e s s m o t h e r s , from the v a r i o u s s u g g e s t i v e 

w o r d i n g s o r v i s u a l s , we e a s i l y g e t t h e i m p r e s s i o n t h a t t h e y 

a r e n o n e t h e l e s s aimed a t mother. A f t e r a l l , i t i s n o r m a l l y 

t h e mother who makes t h e d e c i s i o n as t o w h i c h baby f o o d i s 

b e s t f o r t h e baby. A l t h o u g h t h e mother i s n o t shown as 

f e e d i n g h e r baby i n t h e N o r t h A m e r i c a n a d v e r t i s e m e n t s , 

r e a d e r s a r e made t o f e e l h er o b v i o u s p r e s e n c e d u r i n g 

f e e d i n g - a l t h o u g h i t may n o t be an a c t i v e one. T h i s i s 

done by t h e v i s u a l d e p i c t i o n o f two s l e n d e r , a p p a r e n t l y 

f e m i n i n e , hands t y i n g a b i b round t h e b a b y ' s neck o r by 

p r o d u c i n g t h e t e s t i m o n y o f a s a t i s f i e d mother - n o t f a t h e r 

- about t h e h e a l t h and h a p p i n e s s o f t h e baby c o n c e r n e d . I n 

one a d v e r t i s e m e n t , t h e a d v e r t i s e r m e n t i o n s a mother o f f i v e 

who has c o l l e c t e d h i n t s a b o u t ' b r i n g i n g up baby' ( I l l u s t r a ­

t i o n 2 . 1 . 4 ) - The f a t h e r o f t h e baby does n o t have t o b o t h e r 
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about a l l t h e s e m a t t e r s ; he c a n be happy w i t h a w e l l -

n o u r i s h e d , w e l l - c a r e d f o r baby. In f a c t , more t h a n t h e 

f a t h e r , t h e a d v e r t i s e m e n t s f o r baby c a r e p r o d u c t s f o c u s on 

t h e c o n c e r n o f t h e b a b y ' s 'grandma' and ' a u n t y ' . These 

r e l a t i v e s a r e shown t o be i n t e r e s t e d i n t h e use o f a d i a p e r 

d e s i g n e d s p e c i a l l y by t h e baby f o o d company " f o r t h e c u t e s t 

b aby t h e y know" ( I l l u s t r a t i o n 2 . 1.2). T h i s r e f e r e n c e t o 

e x t e n d e d f a m i l y members ( t h e o n l y one i n t h e N o r t h A m e r i c a n 

sample) i s not s u g g e s t i n g a v e r y i n t i m a t e bond. The theme 

i s one o f g i f t g i v i n g w h i c h i s more f o r m a l t h a n i s t h e 

a c t i v e p a r t i c i p a t i o n i n c h i l d c a r e f o u n d i n t h e T a m i l 

sample. In a n o t h e r N o r t h A m e r i c a n a d v e r t i s e m e n t , t h e i d e a 

communicated i s t h a t i f t h e baby i s f e d on t h a t p a r t i c u l a r 

baby f o o d , b o t h mother and baby w i l l l o o k f o r w a r d to the 

f e e d i n g t i m e . T h e r e i s no m e n t i o n o f f a t h e r anywhere i n 

t h i s a d v e r t i s e m e n t ( I l l u s t r a t i o n 2.1.5)- In y e t a n o t h e r 

baby f o o d a d v e r t i s e m e n t , a mother t a l k s about h e r b aby's 

s p e c i a l t a s t e s ( I l l u s t r a t i o n 2 . 1 . 1 ) . 

D o m e s t i c S e r v i c e 

Not o n l y c h i l d c a r e , b u t a l s o d o m e s t i c s e r v i c e i s 

woman's s p e c i a l t y . In d o m e s t i c s e r v i c e i s i n c l u d e d c o o k i n g 

as w e l l as c l e a n i n g . I n t h i s sample, we have a few images 

o f a woman c o o k i n g , b u t t h e r e i s no p o r t r a y a l o f t h e a c t u a l 

s e r v i n g o f o t h e r f a m i l y members, o r m e n t i o n o f c o o k i n g f o r 

them. 
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In t h e d e t e r g e n t a d v e r t i s e m e n t s , woman's s p e c i a l 

r e s p o n s i b i l i t y i n k e e p i n g the f a m i l y l i n e n c l e a n and 

s p a r k l i n g r e c e i v e s g r e a t emphasis. As one a d v e r t i s e m e n t 

s t a t e s , i t i s a " j o y " f o r t h e woman t o have her husband's 

work c l o t h e s and c h i l d r e n ' s p l a y c l o t h e s c l e a n . The mother 

f e e l s v e r y proud o f h e r c h i l d r e n ' s c l e a n c l o t h e s . The 

a d v e r t i s e m e n t s t a t e s : "You t o o w i l l be proud e v e r y t i m e you 

hang out a wash" ( I l l u s t r a t i o n 5 - 1 I f "the w i f e does 

n o t c l e a n t h e f a m i l y wash w e l l , she w i l l have t o f a c e an 

a n g r y and c o m p l a i n i n g husband. So t h e h o u s e w i f e i n the 

N o r t h A m e r i c a n a d v e r t i s e m e n t s i s shown t o be v e r y much on 

t h e l o o k out f o r a v o i d i n g her husband's w r a t h . A woman's 

d e s i r e t o p l e a s e h e r husband i s v e r y much a t r a d i t i o n a l 

c u l t u r a l n o t i o n i n N o r t h A m e r i c a . The a c t u a l c l e a n i n g i s 

p o r t r a y e d a s o f s e c o n d a r y i m p o r t a n c e t o h e r . When h e r 

f a m i l y wear c l e a n c l o t h e s , she r e c e i v e s s o c i a l r e c o g n i t i o n 

as a good h o u s e w i f e , a good w i f e and mother. B e i n g a good 

h o u s e w i f e , w i f e and mother i s t h e c u l t u r a l e x p e c t a t i o n o f 

an h o n o u r a b l e woman and a d v e r t i s e m e n t s r e i n f o r c e t h i s . 

C a r i n g f o r t h e " S e l f " 

A woman's r e s p o n s i b i l i t y does n o t end w i t h b e i n g a 

good w i f e and a good mother. She a l s o has a d u t y t o h e r ­

s e l f t o l o o k b e a u t i f u l i n o r d e r t o s a t i s f y h e r own i n n a t e 

d e s i r e s - a f e m i n i n e p r e d i l e c t i o n f o r b e t t e r a p p e a r a n c e . 

In t h e N o r t h A m e r i c a n a d v e r t i s e m e n t s , a woman i s p o r t r a y e d 
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as not b e i n g s a t i s f i e d w i t h her domestic r o l e s a l o n e , a 

p o r t r a y a l which c o r r e s p o n d s w i t h the c u l t u r a l r e a l i t y . The 

woman here i s p o r t r a y e d as t a k i n g c a r e t o keep h e r s e l f 

b e a u t i f u l and t o p r o t e c t h e r s e l f from a n y t h i n g t h a t w i l l 

harm her good l o o k s and y o u t h . W h i l e d o i n g l a u n d r y , t h e r e ­

f o r e , she needs t o t a k e c a r e t o p r o t e c t the s o f t n e s s o f her 

hands; t h e use o f the d e t e r g e n t t h a t i s b e i n g a d v e r t i s e d 

would h e l p h er f u l f i l l h e r presumed d e s i r e t o r e t a i n her 

a t t r a c t i v e n e s s ; i t i s s a i d t o be g e n t l e on her hands, at 

the same time b e i n g e f f e c t i v e on her wash. 

Man: The F i s c a l Head 

I f the N o r t h American man com p l a i n s about h i s w i f e ' s 

l a u n d r y ( i l l u s t r a t i o n 5 . 1 . 1 ) i t i s as though he has a r i g h t 

t o do so. He i s , a f t e r a l l , t h e ' f i s c a l head' o f t h e 

f a m i l y . The i n s u r a n c e a d v e r t i s e m e n t s p r o v i d e ample t e s t i ­

mony t o t h i s r o l e o f man. I f one i n s u r a n c e a d v e r t i s e m e n t 

a d d r e s s e s i t s e l f ' t o eve r y man, who has ever wondered how 

much i n s u r a n c e i s enough' ( I l l u s t r a t i o n 1 . 1 . 9 ) , a n o t h e r 

p o r t r a y s a husband who i s w o r r i e d about h i s w i f e : " I f 

something happens t o me, what would she have t o l i v e on?" 

I t i s an a c c e p t e d p r a c t i c e i n i n s u r a n c e a d v e r t i s e m e n t s t o 

view husbands as h a v i n g t h e r e s p o n s i b i l i t y t o l o o k a f t e r 

the f a m i l y f i n a n c e s and a l s o t o p l a n about the f u t u r e 

f i n a n c i a l s e c u r i t y o f t h e f a m i l y . As though t o comply w i t h 

the i d e a l o f e q u a l i t y w i t h i n the f a m i l y , N o r t h American 
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w i v e s a r e a l l o w e d some amount o f d i s c u s s i o n i n t h e s e 

m a t t e r s . One a d v e r t i s e m e n t a d v i s e s man: "You and your 

w i f e w i s e l y t a l k about ways o f s a f e g u a r d i n g t h e f a m i l y 

l i f e v a l u e s y ou e n j o y . . . " However, t h e w i f e ' s p a r t i c i p a ­

t i o n does n o t go beyond t h e w i s e t a l k ; i t i s up t o t h e 

' t h o u g h t f u l man' " t o work o u t " t h e s e p e r s o n a l p r o b l e m s 

( I l l u s t r a t i o n 1 . 1.8). Not even a s i n g l e a d v e r t i s e m e n t 

p o r t r a y s woman as b e i n g r e s p o n s i b l e t o w a r d s h e r husband's 

m a i n t e n a n c e . She i s a l s o not p o r t r a y e d as h a v i n g t h e f i n a l 

d e c i s i o n - m a k i n g a u t h o r i t y . Man's f i n a n c i a l r e s p o n s i b i l i t y 

t o w a r d s h i s w i f e w i t h o u t any c o r r e s p o n d i n g economic r e s p o n ­

s i b i l i t y t o w a r d s him on her p a r t i s n o t an i m a g i n a r y 

s i t u a t i o n i n t h e a d v e r t i s i n g w o r l d . T h i s theme i s so much 

embedded i n t h e N o r t h A m e r i c a n s o c i o - c u l t u r a l network t h a t 

i t has t h e a p p r o v a l o f t h e l e g a l s y s t e m t o o . L e g a l l y , a 

N o r t h A m e r i c a n woman i s e l i g i b l e t o seek c o m p e n s a t i o n from 

h e r husband i f he d e s e r t s h e r b u t a husband i s not e n t i t l e d 

t o t h e same r i g h t t o demand c o m p e n s a t i o n from h i s w i f e i f 

she l e a v e s him. 

Man: O c c u p a n t o f I m p o r t a n t P o s i t i o n s 

Men a r e shown t o be i m p o r t a n t n ot o n l y i n e n j o y i n g 

f i n a n c i a l c o n t r o l b u t a l s o by o c c u p y i n g i m p o r t a n t p o s i ­

t i o n s . They h a r d l y e v e r e n c o u n t e r any c o m p e t i t i o n f r o m 

women e i t h e r i n t h e i r o c c u p a t i o n s or t h e i r a u t h o r i t y . V e r y 

o f t e n women a r e p o r t r a y e d as o c c u p y i n g i n f e r i o r p o s i t i o n s 
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to men. In the same advertisement where man i s depicted as 

a doctor, woman appears as a nurse. Or i f the man i s 

portrayed as the 'boss', the woman i s h i s s e c r e t a r y . 

Not s u r p r i s i n g l y , our sample does not c o n t a i n many 

p o r t r a y a l s of men, perhaps because women are seen as the 

t y p i c a l purchasers of most of the products concerned. When 

men are portrayed, i t i s mainly i n the insurance a d v e r t i s e ­

ments, a point a l s o noted b e f o r e . In the baby food adver­

tisements, a f a t h e r plays with h i s c h i l d ; i n the shampoo 

advertisements, a man demonstrates the use of a shampoo on 

h i s h a i r ; i n the detergent advertisements, very few 

husbands appear, as e i t h e r complaining about t h e i r wives' 

i n e f f i c i e n c y i n c l e a n i n g c l o t h e s or as beaming with 

happiness over her e f f i c i e n c y i n washing them white and 

s p a r k l i n g c l e a n . However, to compensate f o r these sparse 

p o r t r a y a l s of males i n the advertisements f o r p h y s i c a l 

products, the more a b s t r a c t insurance advertisements focus 

a l l t h e i r a t t e n t i o n on them. 

P o r t r a y a l s of C h i l d r e n 

In the p o r t r a y a l of c h i l d r e n too, a s u b t l e sexual 

d i f f e r e n t i a t i o n can be sensed even though there are not 

many examples to study, s p e c i a l l y ones p o r t r a y i n g g i r l s : 

In the few p o r t r a y a l s a v a i l a b l e , boys are shown to be more 

e d u c a t i o n - o r i e n t e d . The insurance advertisements warn 
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f a t h e r s t o p l a n f o r t h e i r s o n s ' s c h o o l i n g h u t not f o r t h e i r 

d a u g h t e r s ' e d u c a t i o n . In one a d v e r t i s e m e n t , f a t h e r s a r e 

f o r e w a r n e d : 

•'The h i g h c o s t o f e d u c a t i o n s h o u l d not j e o p a r d i s e 
y o u r s o n 's e d u c a t i o n " ' . 

( I l l u s t r a t i o n 1 . 1 . 1 0 ) 

A c c o r d i n g t o t h e a d v e r t i s e m e n t , a boy ( n o t a g i r l ) i s 

l a b e l l e d " t h e g r e a t e s t s t u d e n t o f them all'.' 

G i r l s , on t h e o t h e r hand, a r e a l w a y s shown t o l o o k 

b e a u t i f u l and p r e s e n t a b l e , as f o r example, i n t h e a d v e r ­

t i s e m e n t f o r d e t e r g e n t where two d a u g h t e r s a p p e a r s m a r t l y 

d r e s s e d , t h e i r mother i s s a i d t o be proud o f t h e i r w h i t e 

and b r i g h t d r e s s e s ( I l l u s t r a t i o n 5 - 1 - 3 ) ' 

P e r s o n a l C a r e v e r s u s F a m i l y C a r e 

In t h e 1975 N o r t h A m e r i c a n sample, t o o , t h e s e x u a l 

d i v i s i o n o f r e s p o n s i b i l i t i e s w i t h i n t h e f a m i l y c o n t i n u e s t o 

p o r t r a y man as more i m p o r t a n t and t o show woman c o n f i n e d t o 

h e r home. L e t us r e c a l l t h e a d v e r t i s e m e n t f o r a l i q u i d 

d e t e r g e n t d i s c u s s e d i n a p r e v i o u s c h a p t e r , where a woman 

s a y s t h a t she has t h e same r e s p o n s i b i l i t i e s most m a r r i e d 

women have. These r e s p o n s i b i l i t i e s a r e , a c c o r d i n g t o t h i s 

a d v e r t i s e m e n t , t o make a home f o r a husband and c h i l d r e n , 

or i n o t h e r words, "housework and l o t o f d i s h e s " 

( I l l u s t r a t i o n 5-1 - 2) . However, i n t h i s same N o r t h A m e r i c a n 

sample, t h e o v e r w h e l m i n g i s s u e i s not t h e woman's c o n c e r n 

f o r her e f f i c i e n t h o u s e k e e p i n g or c o o k i n g or c h i l d c a r e , 

b u t r a t h e r , t h e a d v e r s e e f f e c t a l l t h i s housework may c a u s e 
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h e r b e a u t y . She i s shown t o be c l e v e r l y t a k i n g p r e c a u t i o n s 

t o a v o i d t h e s e harms by u s i n g t h e a d v e r t i s e d p r o d u c t . P o r 

i n s t a n c e , i n t h e l i q u i d d e t e r g e n t a d v e r t i s e m e n t j u s t men­

t i o n e d , t h e woman p o s s e s s e s s o f t and you n g e r l o o k i n g hands 

i n s p i t e o f d o i n g a l l t h e housework and l o t s o f d i s h e s . 

L o o k i n g a l i t t l e d e e p e r , t h e d e t e r g e n t i s a c t u a l l y shown t o 

h e l p h e r c o v e r up h e r age. 

In t h e a d v e r t i s e m e n t where woman i s p o r t r a y e d as 

a c t u a l l y c o o k i n g , i t i s n o t t o s e r v e anyone e l s e b u t h e r ­

s e l f . She i s t r a p p e d by h e r own a p p e t i t e and i s s u c c e s s ­

f u l l y on a f a t r e d u c i n g p l a n ( I l l u s t r a t i o n 4 .1.8). T h e r e 

a r e sometimes, r e f e r e n c e s t o her husband, f r i e n d s , n i e c e s 

and nephews b u t n e v e r a n y t h i n g about t h e p l e a s u r e o f 

c o o k i n g f o r them or s e r v i n g them. I n s t e a d , t h e s e r e f e r ­

e n c e s a r e made t o emphasize how i m p o r t a n t i t i s f o r h e r t o 

d i e t i n o r d e r t o win t h e i r a p p r o v a l . 

The T a m i l sample does not have any a d v e r t i s e m e n t 

a b o u t f a t r e d u c t i o n p l a n s o r p h y s i c a l f i t n e s s programmes 

f o r women. A p a r t f r o m c o s m e t i c s , no v e r y p e r s o n a l p r o d u c t 

i s a d v e r t i s e d i n t h i s sample. Most o f t h e p e r s o n a l c a r e 

p r o d u c t s a d v e r t i s e d i n t h i s m a t e r i a l a r e v a c c i n e s , v i t a m i n 

t o n i c s , m e d i c i n e s , p a i n balms e t c . w h i c h c o u l d be u t i l i z e d 

f o r t h e e n t i r e f a m i l y . In an a d v e r t i s e m e n t f o r a v i t a m i n 

t o n i c , a woman i s shown as engaged i n c o o k i n g . She i s 

c o u g h i n g w h i l e c o o k i n g . The i m p l i c a t i o n i s t h a t she c a n n o t 

e x p e c t any h e l p f r o m her husband even when she i s u n w e l l . 
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T h i s i s b e c a u s e t h e c u l t u r e d i s c o u r a g e s men from d o i n g 

h o u s e h o l d c h o r e s : t h e y a r e t h e s o l e r e s p o n s i b i l i t y o f 

women. T h e r e f o r e , women have t o t a k e c a r e o f t h e i r h e a l t h 

by u s i n g t h e v i t a m i n t o n i c a d v e r t i s e d ( I l l u s t r a t i o n 4 - 2 .10). 

In a n o t h e r T a m i l a d v e r t i s e m e n t , t h e woman i s 

p o r t r a y e d as u s i n g a hot pack so t h a t she can s e r v e f o o d 

h o t t o her f a m i l y members ( I l l u s t r a t i o n 4-2.11). L o o k i n g 

a t t h e s m i l e on her f a c e , one can i m a g i n e t h e p l e a s u r e she 

d e r i v e s f r o m c o o k i n g f o r her f a m i l y . I t c o u l d a l s o be s a i d 

t h a t she i s happy t o be r e l i e v e d o f t h e a d d i t i o n a l t a s k o f 

warming up f o o d . She does not have t o k e e p a h u n g r y 

husband and c h i l d r e n w a i t i n g now t h a t she has a hot pack: 

she c an s e r v e them warm f o o d w i t h o u t any d e l a y . 

E m o t i o n s v e r s u s Sense E x p e r i e n c e s 

A l t h o u g h i n t h e T a m i l sample, t h e r e i s no p o r t r a y a l 

o f c o u p l e s s h a r i n g housework, t h e r e a r e p o r t r a y a l s o f them 

h a p p i l y s h a r i n g e m o t i o n s . See t h e baby f o o d a d v e r t i s e m e n t 

( I l l u s t r a t i o n 2 . 2 . 1 ) . Here, t h e husband i s h o l d i n g t h e 

bowl w h i c h i n no way r e d u c e s h i s w i f e ' s work b u t , d e f i n i t e ­

l y , makes t h e a l r e a d y p l e a s a n t j o b o f f e e d i n g her baby a l l 

t h e more e n j o y a b l e f o r h e r . T h i s i s b e c a u s e o f h e r 

husband's s h a r i n g o f t h e s e i n t i m a t e f e e l i n g s . 

W h i l e t h e T a m i l c o u p l e s h a r e t h e i r f e e l i n g s , t h e 

N o r t h A m e r i c a n c o u p l e s h a r e t h e i r s e n s u a l e x p e r i e n c e s . In 

one N o r t h A m e r i c a n a d v e r t i s e m e n t , husband and w i f e t o g e t h e r 
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d i s c o v e r t h e sense e x p e r i e n c e s o f a f a c i a l m o i s t u r i z e r 

( I l l u s t r a t i o n 4 . 1 . 4 ) . Perhaps, some i n f e r e n c e can be made 

here o f the N o r t h American woman's b e t t e r f i n a n c i a l p o s i ­

t i o n . I n many c a s e s , a T a m i l woman can g i v e her husband 

o n l y s e l f l e s s l o v e and a f f e c t i o n a t e c a r e , w h i l e most N o r t h 

American women a r e i n a p o s i t i o n t o g i v e g i f t s t o the men 

the y l o v e . I n an a d v e r t i s e m e n t s u g g e s t i n g t h a t a woman buy 

a not so i n e x p e n s i v e g i f t o f a t r a v e l k i t o f c o l o g n e s f o r 

the man she l o v e s , the c a p a b i l i t y of most N o r t h American 

women to buy something f o r t h e i r men, i s b e i n g acknowledged 

( i l l u s t r a t i o n 4 - 1 - 1 3 ) - I n t h i s a d v e r t i s e m e n t , the woman 

who g i v e s the man a g i f t o f c o l o g n e , i s p r o v i d i n g him not 

merely a colo g n e but a "moving e x p e r i e n c e " . Here the 

s u b t l e d i f f e r e n c e between emotion and e x p e r i e n c e can be 

seen. 

Woman's Employment 

There a re a few a d v e r t i s e m e n t s i n the N o r t h American 

sample which e x p l i c i t l y s t a t e a woman's g a i n f u l employment. 

But as p o i n t e d out e l s e w h e r e , a l l d e p i c t them as nur s e s or 

t e a c h e r s . These r o l e s c a r r y f o r w a r d the image of the 

female as helpmate, not dominator. However, t h e r e i s not 

even a s i n g l e a d v e r t i s e m e n t where T a m i l woman i s p o r t r a y e d 

as a w o r k i n g woman who e a r n s . There i s not one a d v e r t i s e -



I l l u s t r a t i o n 4.1.13 •Give him a moving experience' 
- A cologne advertisement 
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ment t h a t shows a f e m a l e as s u p p l e m e n t i n g h e r husband's 

income, or as even e a r n i n g some money by d o i n g some j o b 

w h i c h does not t a k e h e r o u t s i d e o f home, l i k e s e w i n g o r 

k n i t t i n g . 

The 1975 Samples 

A l t h o u g h i n t h e p r e l i m i n a r y a n a l y s i s , woman's p o r ­

t r a y a l i n d o m e s t i c r o l e s i s seen t o r e c e i v e e q u a l emphasis 

w i t h h e r c o n c e r n w i t h a p p e a r i n g b e a u t i f u l . But i n t h e 1975 

N o r t h A m e r i c a n sample o f a d v e r t i s e m e n t s , h e r d o m e s t i c r o l e s 

do n o t r e c e i v e much e x p l i c a t i o n a t a l l . I n s t e a d , a woman 

i s i n l o v e w i t h her " s e l f " . She i s pampering her body and• 

i s a n x i o u s about h e r " l o o k s " . Men a r e p o r t r a y e d more i n 

t h e i r r o l e as economic p r o v i d e r s , n ot as engaged i n 

p e r s o n a l c a r e or as e x p l o r i n g h i s c a p a b i l i t i e s . In an 

a d v e r t i s e m e n t f o r a d i e t p l a n , f o r example, t h e woman 

a d m i t s t h a t h e r husband i s a l s o o v e r w e i g h t . B u t , " i t 

d i d n ' t seem t o b o t h e r him", w h i l e she f a i t h f u l l y f o l l o w s 

t h e d i e t p l a n . Her f r i e n d who s u g g e s t s t h a t t h e y f o l l o w 

t h i s p l a n i s a l s o a f e m a l e . No a d v e r t i s e m e n t o p e n l y 

p o r t r a y s men as w o r r y i n g about t h e i r l o o k s b u t one 

a d v e r t i s e m e n t f o r a c o l o g n e does s u g g e s t t h a t " g r e a t n e s s " 

i s a c o n c e r n f o r them. Whether i t i s " l o o k s " o r 

" g r e a t n e s s " t h e c o n c e r n o f t h e N o r t h A m e r i c a n i n d i v i d u a l s , 

men and women a l i k e i s w i t h one's " s e l f " and t h e 

improvement o f s e l f - i m a g e . 
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In t h e T a m i l sample, however, t h e r e a r e a c o u p l e o f 

a d v e r t i s e m e n t s where a man a p p e a r s t o be c o n c e r n e d about 

e n h a n c i n g h i s s t r e n g t h and h e i g h t . In t h e s e a d v e r t i s e ­

ments, s t r e n g t h i s e q u a t e d w i t h h e a l t h . A p e r s o n o f i l l -

h e a l t h i s a n a t i o n ' s c u r s e and t h e r e f o r e , men have t o be 

h e a l t h y . What about t h e h e a l t h o f women? The a d v e r t i s e ­

ments do not t a l k about t h i s . A p p a r e n t l y , n a t i o n b u i l d i n g , 

as t h e c u l t u r e b e l i e v e s , i s i n t h e hands o f men and not 

women ( I l l u s t r a t i o n 4 - 2 . 1 2 ) . 

In b o t h s a m p l e s , women a r e w o r r i e d about t h e i r l o o k s . 

However, i n t h e T a m i l s a m p l e s , t h i s does n o t a p p e a r so 

g l a r i n g as t h e r e a r e many a d v e r t i s e m e n t s where m o t h e r s t r y 

t o make t h e i r d a u g h t e r s l o o k b e a u t i f u l ; t h e n do n o t a p p e a r 

t o be c o n c e r n e d about t h e i r own b e a u t y . In t h e N o r t h 

A m e r i c a n sample, P e r s o n a l Care p r o d u c t s a r e a l l s t r i c t l y 

p e r s o n a l . 

In t h e N o r t h A m e r i c a n sample, t h e woman's f i g u r e 

s h o u l d l o o k i t s a b s o l u t e f e m i n i n e b e s t as an a d v e r t i s e m e n t 

f o r b u s t d e v e l o p e r p r o c l a i m s ( I l l u s t r a t i o n 4 - 1 - 1 4 ) , h e r 

ey e s s h o u l d be b i g and g l a m o r o u s , by t h e use o f a p a r t i c u ­

l a r eye shadow, h e r s k i n s h o u l d be s o f t and smooth and 

y o u n g e r - l o o k i n g . By t h e u s e o f a p a r t i c u l a r b e a u t y cream/ 

l o t i o n o r soap o r C o s m e t i c , h e r h a i r s h o u l d be f u l l o f body 

and b o u n c e . By t h e u s e o f a p a r t i c u l a r shampoo, she s h o u l d 

a p pear c o n f i d e n t . Women seem t o know t h a t a p a r t i c u l a r 

p r o d u c t g i v e s them g r e a t l o o k s and p r o t e c t i o n . In t h e s e 

N o r t h A m e r i c a n a d v e r t i s e m e n t s f o r P e r s o n a l C a r e p r o d u c t s 
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t h e h i g h l i g h t i s an i n d i v i d u a l ' s c o n c e r n f o r p e r s o n a l 

a p p e a r a n c e . These p o r t r a y a l s o f t e n show women as b e i n g on 

t h e i r g u a r d . Many p r o d u c t s a r e p u r c h a s e d , i t i s i m p l i e d , 

t o a v o i d harm. E s p e c i a l l y when t h e p o r t r a y a l i s o f women 

who a r e m i d d l e aged or n e a r i n g m i d d l e age, t h i s seems t o be 

t h e theme. C o n s i d e r the c o s m e t i c a d v e r t i s e m e n t where t h e 

m i r r o r i s t h e woman's enemy. I t r e a d s t h u s : 

"...you go a l o n g f o r y e a r s n ot b e i n g t h e l e a s t 
b i t c o n c e r n e d about how you would l o o k . You 
f e e l young and a l i v e . L i f e i s g o i n g w e l l . 
Then one m o r n i n g , y ou c o n f r o n t a c e r t a i n t r u t h 
i n y o u r m i r r o r . You've grown o l d e r l o o k i n g 
w i t h o u t r e a l i s i n g i t and you a l m o s t h a t e y o u r 
m i r r o r f o r b e i n g so h o n e s t . " 

( I l l u s t r a t i o n 4- -1 .10) 

T h i s p o r t r a y a l o f t h e i n s e c u r i t y o f t h e N o r t h A m e r i c a n 

women when t h e y a r e a g i n g i s p e r h a p s , a r e s u l t o f t h e 

i n c r e a s i n g number o f b r o k e n homes i n t h e w i d e r s o c i e t y . 

When f a m i l i e s a r e t h u s f a c e d w i t h s u c h a t r e n d t o w a r d s 

t h e i r b r e a k i n g up, l e a d i n g t o t h e i r f e a r e d n e a r - e x t i n c t i o n , 

women who a r e c u l t u r a l l y e x p e c t e d t o need t h e p r o t e c t i o n o f 

f a m i l y l i f e , a r e t o f e e l u n s t a b l e . I t i s i m p l i e d t h a t , 

t h e y overcome t h i s a n x i e t y by t r y i n g t o enhance t h e i r 

s e l f - i m a g e . Most c o s m e t i c a d v e r t i s e m e n t s i n t h e N o r t h 

A m e r i c a n sample p o r t r a y a m i d d l e aged woman who i s no more 

young and who "needs" t o be "younger l o o k i n g " . One a d v e r ­

t i s e m e n t f o r a s k i n l o t i o n , f o r example, c o n v e y s t h e 

message t h a t you s h o u l d s t a r t s a v i n g y o u r s k i n b e c a u s e i t 



i s y o u r s k i n . By a p p l y i n g t h e l o t i o n t o " c h a p p e d , d r y , 

c r a c k e d s k i n " , you c o u l d make i t " s o f t e r , s m oother, y o u n g e r 

l o o k i n g " ( i l l u s t r a t i o n 4-1 - 2 ) . A n o t h e r m e n t i o n s t h e i d e a 

o f an e n v i r o n m e n t a l h a z a r d w h i c h can damage d e l i c a t e s k i n 

and h a i r . The p r o d u c t i n t h i s , i s " t h e b r o a d e s t p r o t e c t i o n 

a v a i l a b l e a g a i n s t t h e e n v i r o n m e n t . " W i t h c o n t i n u e d u s e , 

t h i s p r o d u c t " a c t u a l l y k e e p s y o u r s k i n y o u n g e r " ( I l l u s t r a ­

t i o n 4 . 1 . 3 ) . 

An o l d e r woman, f o r example, i s d e p i c t e d i n an a d v e r ­

t i s e m e n t f o r a f a l s e t e e t h c l e a n s e r . T h i s a s k s : " D i d you 

l o o s e y o u r s m i l e a f t e r you g o t y o u r d e n t u r e s ? " T h i s ques­

t i o n i s a l s o s u g g e s t i v e o f a l l t h e harms o f l o o s i n g a 

s m i l e . I t i s a l m o s t as t h o u g h one may l o s e a l l one's 

f r i e n d s b e c a u s e o f h a v i n g l o s t a s m i l e . The message i s 

t h a t a s m i l e i s s y m b o l i c o f f r i e n d l i n e s s . And t h e r e f o r e , 

one i s t a k i n g t h e c h a n c e o f b e c o m i n g an u n f r i e n d l y p e r s o n 

i n t h e eyes o f o t h e r s . A g a i n , a v a l u e c o n c e p t i s b e i n g 

a d v a n c ed t h r o u g h t h e a d v e r t i s e m e n t ( I l l u s t r a t i o n 4 . 1 - 1 2 ) . 

The T a m i l C o s m e t i c s 

In t h e T a m i l m a t e r i a l , i n c o n t r a s t , t h e c o s m e t i c 

a d v e r t i s e m e n t s a r e aimed a t y o u n g e r g i r l s . One a d v e r t i s e ­

ment p r o c l a i m s : "We have d i s c o v e r e d t h e s e c r e t o f n a t u r e . " 

The s e c r e t i n t h e cream would make t h e u s e r ' s s k i n " f a i r 

and l o v e l y " ( I l l u s t r a t i o n 4 - 2 . 1 3 ) - A n o t h e r one t o o i s 

r e v e a l i n g a s e c r e t : "The s e c r e t o f G-okul i s t h a t i t makes 
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you l o o k young" ( i l l u s t r a t i o n 4.2.14). L o o k i n g young, 

t h u s , i s a major c o n c e r n of the N o r t h American woman and 

the Tamil woman a l i k e i n the s e a d v e r t i s e m e n t s . But, the 

concept a p p l i e s t o a somewhat d i f f e r e n t age group. T h i s 

d i f f e r e n c e o f the Tamil sample i s i n accordance w i t h the 

s t r o n g c u l t u r a l c o n v i c t i o n t h a t i t i s unbecoming of women 

past a p a r t i c u l a r age group to show i n t e r e s t i n b e a u t i f y i n g 

t hemselves and worst of a l l , t o d e s i r e f o r y o u t h . Younger 

g i r l s , at the same t i m e , a re expected to t r y and l o o k t h e i r 

b e s t so as t o be more d e s i r a b l e f o r a s u i t a b l e match i n 

m a r r i a g e . Women are a l l o w e d to appear b e a u t i f u l f o r t h e 

p r i d e o f t h e i r husbands, but not f o r t h e i r own p e r s o n a l 

s a t i s f a c t i o n . Even t h e n , because o f t h e c u l t u r a l h i g h ­

l i g h t s on woman's domestic d u t i e s l i k e c o o k i n g and the c a r e 

of f a m i l y members, t h i s b e a u t i f i c a t i o n i s not v e r y open. 

U n l i k e the N o r t h American sample, the T a m i l c o s m e t i c 

p r o d u c t s a d v e r t i s e d are not seen t o be e x c l u s i v e l y f o r 

women. For i n s t a n c e , shampoo a d v e r t i s e m e n t s i n the Ta m i l 

sample suggest t h e i r use f o r each f a m i l y member. A shampoo 

i s s a i d t o be s u i t a b l e f o r her and f o r the head of the 

f a m i l y . These a d v e r t i s e m e n t s are aimed at the woman who 

s h o u l d purchase the product f o r her f a m i l y ( I l l u s t r a t i o n 

3-2.1 ) . 

In the 1975 N o r t h American sample, we do not have 

enough p o r t r a y a l s o f c h i l d r e n t o make any o b s e r v a t i o n 
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r e g a r d i n g t h e i r s e x u a l r o l e s . But i n the T a m i l sample, 

t h e r e are a few a d v e r t i s e m e n t s which p o i n t towards the 

s e x u a l d i f f e r e n t i a t i o n a l r e a d y d i s c u s s e d f o r a d u l t s . I n 

t h e T a m i l i n s u r a n c e a d v e r t i s e m e n t s , a f a t h e r i s shown as 

s a v i n g money f o r h i s son's e d u c a t i o n or p o r t r a y e d as t a k i n g 

p r i d e i n h i m s e l f about s a v i n g up f o r h i s son's f u t u r e . 

There i s no mention a t a l l o f e d u c a t i n g a daughter. Sons 

are expected not o n l y t o be educated but a l s o to grow up 

s t r o n g and h e a l t h y . G i r l s , on the o t h e r hand, are shown t o 

be b e a u t i f u l . Mothers a p p l y l o t i o n on t h e i r d a u g h t e r s ' 

h a i r or are seen t o use shampoo on t h e i r h a i r but not on 

t h e i r sons. I t i s d a u g h t e r s who are d i c t a t e d by the 

c u l t u r e t o l o o k b e a u t i f u l . Sons, on the o t h e r hand, s h o u l d 

be i n t e l l i g e n t and s t r o n g and not n e c e s s a r i l y , v e r y 

a t t r a c t i v e . 

Thus, the r o l e p o r t r a y a l s i n the N o r t h American and 

- T a m i l samples a r e not c o n t r a d i c t o r y a l t h o u g h t h e r e may be 

d i f f e r i n g emphasis r e g a r d i n g the r o l e s . The N o r t h American 

sample has a g r e a t e r o r i e n t a t i o n towards the i n d i v i d u a l but 

makes c o n c e s s i o n s t o a woman's t r a d i t i o n a l domestic r o l e s . 

The T a m i l sample, on t h e c o n t r a r y , has a g r e a t e r o r i e n t a ­

t i o n towards the f a m i l y , h i g h l i g h t i n g her f a m i l y l o v e and 

her i n v o l v e m e n t i n d o m e s t i c d u t i e s and a t the same t i m e , 

u n d e r p l a y i n g her p u r s u i t of beauty. 
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CHAPTER V 

CONCLUSION 

This study t r e a t e d advertisements as m a n i f e s t a t i o n s 

of s o c i o - c u l t u r a l v a l u e s . I t f o l l o w s t h e r e f o r e , that 

advertisements of s i m i l a r products, but aimed at d i f f e r e n t 

c u l t u r a l s e t t i n g s , vary a c c o r d i n g to the v a r i a t i o n s i n the 

values of these c u l t u r e s . Granted t h i s , here i t was 

proposed that advertisements are r i c h sources of c u l t u r a l 

i n f o r m a t i o n . To e x p l i c a t e t h i s f u r t h e r , the value 

p o r t r a y a l s , e s p e c i a l l y the f a m i l y value p o r t r a y a l s , i n the 

magazine advertisements of two d i f f e r e n t c u l t u r a l s e t t i n g s , 

North America and I n d i a (Tamil Nadu) were examined. 

Based on l i t e r a r y i n f o r m a t i o n about the f a m i l y i n 

North America and I n d i a three e x p e c t a t i o n s arose r e g a r d i n g 

the two c u l t u r e s . These expectations formed the l o c i i of 

t h i s r e s e a r c h . They were: 

1. Tamil advertisements w i l l be more f a m i l y o r i e n t e d 

than i n d i v i d u a l o r i e n t e d where as North American 

ones w i l l be more i n d i v i d u a l o r i e n t e d than f a m i l y 

o r i e n t e d ; 

2. Extended f a m i l y d e p i c t i o n s w i l l be minimal i n 

both samples and more so i n the North American 

advertisements; and 
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3- The r o l e p o r t r a y a l s , e s p e c i a l l y t h e m a l e - f e m a l e 

a u t h o r i t y p a t t e r n s w i t h i n the f a m i l y w i l l he v e r y 

s i m i l a r i n b o t h s a m p l e s : man w i l l be t h e e c o n o ­

mic p r o v i d e r and woman, t h e homemaker who w i l l be 

engaged i n h o u s e h o l d c h o r e s and c h i l d c a r e . 

From the main d a t a b a s e o f t h e H i s t o r y o f A d v e r t i s i n g 

A r c h i v e s , two s u b - s a m p l e s were c h o s e n 1) f o r a p r e l i m i n a r y 

i n q u i r y , and 2 ) f o r i n d e p t h a n a l y s i s . The f o r m e r i n c l u d e d 

c e r t a i n s e l e c t e d p r o d u c t s from a l l t h e e i g h t d e c a d e s 1905 

t o 1 9 7 5 - These were baby f o o d , d e t e r g e n t , i n s u r a n c e and 

shampoo. The l a t t e r w h i c h i n c l u d e d a l l t h e a d v e r t i s e m e n t s 

f r o m t h e two p r o d u c t c l a s s e s " P e r s o n a l C a r e " and " S e r v i c e s " 

was drawn from t h e 1 9 7 0's decade o n l y . 

On t h e b a s i s o f o p e r a t i o n a l d e f i n i t i o n s , ' f a m i l y 

a d v e r t i s e m e n t s ' , ' i n d i v i d u a l a d v e r t i s e m e n t s ' and ' o t h e r ' 

a d v e r t i s e m e n t s were d i s t i n g u i s h e d f i r s t . T h i s c l a s s i f i c a ­

t i o n p r o v i d e d d e f i n i t e s u p p o r t f o r t h e major p r e d i c t i o n ( 1 ) . 

T a m i l sample had more f a m i l y a d v e r t i s e m e n t s whereas t h e 

N o r t h A m e r i c a n sample had more i n d i v i d u a l ones. However, 

i n t h e p r e l i m i n a r y sample, where a d v e r t i s e m e n t s from more 

t h a n one decade were a n a l y s e d , t h r e e p a r t i c u l a r d e c a d e s 

were shown t o have t h e most f a m i l y a d v e r t i s e m e n t s . T h e r e ­

f o r e a s t a t i s t i c a l t e s t was i n o r d e r . A C h i - s q u a r e c a l c u ­

l a t i o n was u n d e r t a k e n w h i c h i n d i c a t e d t h a t , i n s p i t e o f 

t h e s e t h r e e e x c e p t i o n a l d e c a d e s , t h e N o r t h A m e r i c a n sample 

d i d show a d e f i n i t e t i l t t o w a r d s i n d i v i d u a l a d v e r t i s e m e n t s 
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whereas t h e T a m i l sample on t h e o t h e r hand, was i n d e f i n i t e 

f a v o u r o f f a m i l y a d v e r t i s e m e n t s . 

In t h e s t u d y o f v a l u e p r o f i l e s , a s t a t i s t i c a l i n q u i r y 

a l o n e i s not m e a n i n g f u l . So a q u a l i t a t i v e a n a l y s i s o f e a c h 

i n d i v i d u a l a d v e r t i s e m e n t was a l s o made. In d o i n g t h i s , 

b o t h v i s u a l s and t h e t e x t o f an a d v e r t i s e m e n t were c a r e ­

f u l l y a n a l y s e d . Such an a n a l y s i s p r o v i d e d s u p p o r t f o r a l l 

t h e t h r e e e x p e c t a t i o n s t h a t i n i t i a l l y g u i d e d t h i s i n q u i r y . 

E x p e c t a t i o n ( 1 ) 

(a) Baby Food 

Even b a b i e s a r e p o r t r a y e d i n t h e N o r t h A m e r i c a n 

sample as h a v i n g g r e a t i n d i v i d u a l i t y . In t h e baby f o o d 

a d v e r t i s e m e n t s o f t h i s sample, as t h e p u r c h a s e r o f t h e 

p r o d u c t , t h e mother o f t h e baby i s n o t a l t o g e t h e r i g n o r e d . 

Y e t h e r p r e s e n c e i s not v e r y g l a r i n g e i t h e r . She n e v e r 

f e e d s h e r baby: baby a l w a y s f e e d s a l o n e , i n c o n f o r m i t y 

w i t h t h e c u l t u r a l v a l u e s o f i n d i v i d u a l i t y and i n d e p e n d e n c e . 

B a b i e s a r e a l s o d e s c r i b e d as b e i n g most p a r t i c u l a r , h a v i n g 

a k e e n s e n s e o f t a s t e , r e f u s i n g b r a n d s t h e y do not f a v o u r 

and a l s o as not f o r g e t t i n g t h e g o o d n e s s and f l a v o u r o f 

t h e i r f a v o u r i t e b r a n d o f p r o d u c t . Sometimes t h e p r o d u c t i s 

even t a n g e n t i a l i n t h e a d v e r t i s e m e n t , more i m p o r t a n c e b e i n g 

a s s i g n e d t o v a r i o u s c o n c e s s i o n s o r b e n e f i t s o f b u y i n g t h e 

p r o d u c t . The baby f o o d a d v e r t i s e m e n t s i n t h i s sample a r e 

v e r y open about t h e c o m m e r c i a l a s p e c t o f t h e p r o d u c t . 
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Most of them d e c l a r e : " B a b i e s are our s o l e b u s i n e s s " . 

The T a m i l sample of baby food a d v e r t i s e m e n t s , i n con­

t r a s t , c o n s i d e r a b l y u n d e r p l a y s the f a c t t h a t baby food i s a 

commercial p r o d u c t . Here, baby food becomes a symbol of 

mother's l o v e f o r her i n f a n t and an answer t o her p r a y e r s . 

I t i s f o r the f u l l and f a s t growth o f b a b i e s . I n t h i s 

sample, baby food a d v e r t i s e m e n t s a s s u r e mothers t h a t t h e 

use o f the product f o r the baby i n f a c t , would be an 

e x p r e s s i o n o f t h e i r l o v e f o r t h e i r i n f a n t s r a t h e r t h a n 

b e i n g a l a c k o f i t . P o r t r a y a l of mothers a c t u a l l y f e e d i n g 

baby food t o t h e i r i n f a n t s a l s o appear i n t h i s sample. 

Whereas N o r t h American a d v e r t i s e m e n t s urge mothers t o 

r e c o g n i s e t h e i r b a b i e s ' i n d i v i d u a l i t y and t h e i r c u l t u r a l l y 

d e f i n e d need f o r independence, T a m i l ones r e f l e c t and 

r e i n f o r c e p a r e n t s ' l o v e f o r t h e i r o f f s p r i n g . Baby food as 

a commercial product r e c e i v e s easy welcome i n the N o r t h 

American c u l t u r e perhaps because t h i s e n a b l e s mothers t o 

have more freedom. Hence t h i s product i s seen t o be e q u a l l y 

good f o r b o t h mothers' and b a b i e s ' i n d i v i d u a l i t y . In T a m i l 

c u l t u r e , however, t h i s i s not the case. Here, use of baby 

food needs more c o a x i n g t h a n mere product i n f o r m a t i o n or 

the c o m p a r a t i v e commercial b e n e f i t s of the brand of baby 

food b e i n g a d v e r t i s e d . T h i s i s not s u r p r i s i n g c o n s i d e r i n g 

t h a t T a m i l c u l t u r e e x p e c t s mothers t o nurse t h e i r b a b i e s 

u n t i l t h e y a r e ready t o be i n t r o d u c e d t o home-made s o l i d 

f o o d s . In such a c u l t u r a l ' s e t t i n g , i t i s but n a t u r a l t h a t 
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t h e product i s i n t r o d u c e d wrapped i n the dominant c u l t u r a l 

symbol of f a m i l y l o v e and p o r t r a y a l s of s t r o n g m o t h e r - c h i l d 

bonds. 

(b) Shampoo 

N o r t h American shampoo a d v e r t i s e m e n t s a l s o r e v e a l an 

i n d i v i d u a l ' s c o n c e r n w i t h t h e " s e l f " . The c u l t u r a l v a l u a ­

t i o n s of s o c i a l r e c o g n i t i o n , a f f i l i a t i o n and p o p u l a r i t y 

a l s o a re advanced i n t h e s e shampoo a d v e r t i s e m e n t s . There, 

shampoo i s a v e r y p e r s o n a l product which s i l k e n s h a i r , 

s o f t e n s i t , makes i t o b e d i e n t and g i v e s i t a well-groomed 

appearance. I t even t u r n s i t s u s e r glamorous. The v a l u e 

c o n c e p t s o f i n d i v i d u a l i t y , c o ncern w i t h t h e s e l f , one's own 

bea u t y , glamour and the l i k e , become v e r y e v i d e n t i n these 

N o r t h American a d v e r t i s e m e n t s . 

I n the T a m i l sample, on the o t h e r hand, shampoo be­

comes a f a m i l y p r o d u c t . I t i s a d v e r t i s e d as b e i n g g e n t l e 

on c h i l d r e n ' s h a i r , good f o r the woman and a l s o f o r the 

head o f t h e f a m i l y . The l a b e l f a m i l y shampoo a l s o appears 

on the b o t t l e i n an a d v e r t i s e m e n t . A mother i s shown i n 

the a c t o f shampooing her daughter's h a i r w h i l e the f a t h e r 

watches them, t h e r e b y making shampooing a f a m i l y a f f a i r , 

r a t h e r t h a n a p e r s o n a l one. These a d v e r t i s e m e n t s d e f i n i t e ­

l y p o r t r a y a c u l t u r a l c o n c e r n w i t h f a m i l y l o v e whereas i n 

the N o r t h American shampoo a d v e r t i s e m e n t s , f a m i l y l o v e does 

not appear even as a s u b t l e theme. In the former c u l t u r e 
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where t r a d i t i o n a l herbal methods of cleansing hair are 

popular, for instance, using crushed hibiscus leaves, the 

dominant c u l t u r a l value - family love - i s seen to be most 

important in the shampoo advertisements. 

(c) Insurance 

It i s in the insurance advertisements that the North 

American sample enjoys the most family oriented material. 

But even then, many individual themes appear. In con­

formity with North American c u l t u r a l norms, a man's domin­

ance and his desire for acquis i t i o n receive more importance 

here than does his family love or care for his family 

members. Even in an advertisement of a special boy's l i f e 

insurance, concern about " s e l f " i s the predominant theme. 

The boy i s shown as asking: "'Isn't i t (the policy) for a 

guy's own ;7self'''? " These advertisements reveal a b e l i e f in 

the North American male's concern with r a t i o n a l i t y or 

p r a c t i c a l i t y by showing a man how to protect his wife and 

children, or to cope with new r e s p o n s i b i l i t i e s . The visuals 

in these symbolise man's domination, f i n a n c i a l security, 

dependability of the insurance company and so on. 

The visuals in the Tamil insurance advertisements 

mostly provide company symbols alone. One such symbol i s a 

burning lamp. A burning lamp i s very auspicious according 

to t r a d i t i o n a l Hindu b e l i e f s . It carries with i t the 

re l i g i o u s connotations of b e l i e f in God, worship etc. as 
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w e l l as t h e f e s t i v e c o n n o t a t i o n s o f j o y , p r o s p e r i t y , l i f e 

e t c . The t e x t u a l messages, however, a r e i n c o n f o r m i t y w i t h 

t h e c u l t u r a l e x p e c t a t i o n s o f man's r o l e . They p o r t r a y man 

as a c q u i s i t i v e , husbands as d e s i r i n g dominance and f a t h e r s 

as b e i n g l o v i n g o r d u t i f u l t o w a r d s t h e i r o f f s p r i n g . One 

i n s u r a n c e a d v e r t i s e m e n t h e r e e q u a t e s man's b u y i n g a p o l i c y 

w i t h h i s f u l f i l l i n g o f h i s c h i l d ' s dreams, a n o t h e r p o r t r a y s 

him as c a r i n g f o r h i s s o n ' s f u t u r e , y e t a n o t h e r one shows a 

f a t h e r s a v i n g up f o r h i s s o n ' s c o l l e g e e d u c a t i o n even 

b e f o r e he i s o l d enough t o s t a r t s c h o o l i n g . Even i n t h e 

few bank a d v e r t i s e m e n t s t h a t a p p e a r i n t h i s sample, p a r e n t s ' 

l o v e f o r o f f s p r i n g and t h e i r f e e l i n g s o f r e s p o n s i b i l i t y 

t o w a r d s t h e l a t t e r a r e t h e main v a l u e c o n c e p t s u s e d . 

(d) P e r s o n a l C a r e Items 

A d v e r t i s e m e n t s o f P e r s o n a l C a r e i t e m s i n t h e N o r t h 

A m e r i c a n sample c l e a r l y e mphasize " s e l f " . Here, t h e c o n ­

c e r n i s t h e " l o o k " o f t h e i n d i v i d u a l , m o s t l y o f t h e woman 

u s i n g t h e a d v e r t i s e d p r o d u c t . Most o f t h e s e a d v e r t i s e m e n t s 

show women as pa m p e r i n g t h e m s e l v e s . In t h e c o s m e t i c a d v e r ­

t i s e m e n t s , t h e woman i s shown as pampering h e r body p a r t s , 

as h a v i n g an a i r o f c o n f i d e n c e , o r as w i t h h e r b e l o v e d , 

e n j o y i n g t h e s e n s u a l e x p e r i e n c e d e r i v e d from u s i n g a p r o d u c t . 

A l l t h e s e e q u a l l y r e f l e c t t h e woman's i n v o l v e m e n t w i t h h e r 

" s e l f " . A l l o f them d e p i c t t h e c u l t u r a l v a l u e p l a c e d on 

s o c i a l r e c o g n i t i o n , a f f i l i a t i o n , and harm a v o i d a n c e . 
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T a m i l P e r s o n a l Care a d v e r t i s e m e n t s however, do not 

p o r t r a y t h e s e p r o d u c t s as s t r i c t l y p e r s o n a l . They are t o 

be used i n t h e c a r e o f f a m i l y members. I n the example of a 

h a i r l o t i o n , the v i s u a l shows a mother who a p p l i e s the 

l o t i o n on her d a u g h t e r ' s h a i r , r a t h e r t h a n on her own. 

T h i s i s the p a t t e r n t h a t was found i n the shampoo adver­

t i s e m e n t s o f t h e same sample. 

Toothpaste a d v e r t i s e m e n t s a l s o p o r t r a y the T a m i l 

mother's u n s e l f i s h c a r i n g f o r her c h i l d . In one example, a 

mother i s p o r t r a y e d as making her son use a t o o t h p a s t e so 

t h a t he does not get c a v i t i e s . She does not use i t h e r s e l f 

t o improve the b e a u t i f u l l o o k of her own t e e t h , or f o r any 

o t h e r p e r s o n a l b e n e f i t such as s o c i a l r e c o g n i t i o n or 

a f f i l i a t i o n . Toothpaste becomes a " c a v i t y - f i g h t i n g f a m i l y 

guard" i n t h i s sample. 

N o r t h American den t u r e c l e a n s e r a d v e r t i s e m e n t s , l i k e 

most o t h e r p e r s o n a l c a r e a d v e r t i s e m e n t s i n t h i s sample, 

p o r t r a y an i n d i v i d u a l ' s c u l t u r a l l y s a n c t i o n e d d e s i r e f o r 

s o c i a l r e c o g n i t i o n and a f f i l i a t i o n . The c l o s e n e s s o f 

i n d i v i d u a l s i s p o r t r a y e d as b e i n g a c h i e v e d by the use of 

t h e a d v e r t i s e d p r o d u c t . The v a l u a t i o n of f r i e n d s h i p and 

p o p u l a r i t y are a l s o d e p i c t e d i n some of them. 

In t h e T a m i l p a i n balm a d v e r t i s e m e n t s , t o o , a mother 

i s shown as i n v o l v e d i n the i n t i m a t e c a r e o f her c h i l d . 

Most o f t h e m e d i c i n e a d v e r t i s e m e n t s here are a l s o r i c h i n 
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f a m i l y i m a g e r y . In t h e s e , p r o d u c t i n f o r m a t i o n i s o f 

s e c o n d a r y i m p o r t a n c e . The s t r e s s i s l a i d on c a r i n g and 

l o v i n g w i t h i n t h e f a m i l y . P e r h a p s t h i s t r e n d i s "because o f 

t h e c u l t u r a l p r e f e r e n c e f o r u s i n g t r a d i t i o n a l , home r e m e d i e s 

t o t r e a t a l l r e l a t i v e l y m i n o r a i l m e n t s and p h y s i c a l d i s c o m ­

f o r t s l i k e a cough, c o l d or headache, f o r w h i c h most o f 

t h e s e a d v e r t i s e d i t e m s a r e meant. F a m i l y i m a g e r y i s 

p o p u l a r i n t h e v a c c i n e and v i t a m i n t o n i c a d v e r t i s e m e n t s o f 

t h i s sample t o o . One v a c c i n e i s d e s c r i b e d as a "pharmaceu­

t i c a l s a f e g u a r d w i t h l o v e " . One c o u l d s a f e l y i n f e r t h a t i n 

t h i s c u l t u r e , t h e u s e o f w e s t e r n m e d i c i n e s needs e n c o u r a g e ­

ment. Mere p r o d u c t i n f o r m a t i o n i s n o t enough. F a m i l y 

l o v e , b e i n g a dominant c u l t u r a l v a l u e , i s u s e d i n m e d i c i n e 

a d v e r t i s e m e n t s t o e f f e c t t h i s p e r s u a s i o n . 

U n l i k e t h e T a m i l a d v e r t i s e m e n t s , N o r t h A m e r i c a n p a i n 

balm or m e d i c i n e d e s c r i p t i o n s do not d e p i c t any i n t i m a t e 

c a r i n g between f a m i l y members. Most N o r t h A m e r i c a n m e d i ­

c i n e a d v e r t i s e m e n t s p r o v i d e p r o d u c t i n f o r m a t i o n a l o n e . I n 

t h e m a j o r i t y o f them even t h e v i s u a l d e p i c t i o n o f p e o p l e i s 

a b s e n t . C o n s i d e r i n g t h e p o p u l a r i t y o f w e s t e r n m e d i c i n e i n 

t h e A m e r i c a n c u l t u r e , i t i s not s u r p r i s i n g t h a t no v a l u e 

c o n c e p t s a r e u s e d t o p o p u l a r i s e them. 

Most f a m i l y a d v e r t i s e m e n t s i n t h e N o r t h A m e r i c a n 

P e r s o n a l C a r e c a t e g o r y do not c o n t a i n i n t i m a t e f a m i l y 

themes. They a r e q u a l i f i e d as f a m i l y a d v e r t i s e m e n t s o n l y 
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because of some reference to a family role. However, these 

are mere passing references only. The main concern in 

these i s also the i n d i v i d u a l s e l f . 

Expectation (2) 

In conformity with expectation ( 2 ) , extended family 

portrayals in both samples are very limited. In the Tamil 

sample, a l i f e insurance company advertisement contains a 

v i s u a l of an extended family relationship. This v i s u a l 

portrays a widowed woman and her c h i l d apparently dependent 

on her late husband's mother. This i s in accordance with 

the Tamil custom that a woman's place after marriage i s in 

her husband's home. There, his mother has dominance over 

her even when he i s a l i v e . But t h i s domination i s even 

greater i f he has passed away. 

In the North American sample where extended family 

relationships enter into the advertisements, they are 

nothing more than mere references to the extended r e l a t i o n ­

ship i t s e l f . No v i s u a l depiction of extended family 

membership i s available i n these advertisements. The 

textual references make no mention of family love or inte­

g r i t y or even of care between extended family members. The 

Tamil advertisement concerns extended family care during 

exigencies. 



141 

E x p e c t a t i o n (3) 

E x p e c t a t i o n ( 3 ) , r e g a r d i n g r o l e p o r t r a y a l s i n t h e two 

sa m p l e s , a l s o r e c e i v e d s u p p o r t i n t h e q u a l i t a t i v e a n a l y s e s 

made o f "both s a m p l e s . Man's r o l e as t h e economic p r o v i d e r 

and woman's economic dependence g e t e x e m p l i f i e d i n t h e 

i n s u r a n c e a d v e r t i s e m e n t s i n b o t h c a s e s . Woman's dependence 

i s n ot so e x p l i c i t i n t h e N o r t h A m e r i c a n a d v e r t i s e m e n t s ; 

n e i t h e r does t h e T a m i l d e p i c t t h i s i n any s u b t l e manner. 

The L i f e I n s u r a n c e C o r p o r a t i o n a d v e r t i s e m e n t d i s c u s s e d 

e a r l i e r i s an example o f t h e T a m i l c a s e . In t h e N o r t h 

A m e r i c a n m a t e r i a l women a r e shown as s i m i l a r l y d e p e n d e n t . 

In one a d v e r t i s e m e n t , a husband w o r r i e s : "What w i l l my 

w i f e do i f s o m e t h i n g happened t o me?" These women a r e not 

t o t a l l y d e p e n d e n t , b u t t h e y a r e not t o t a l l y i n d e p e n d e n t 

e i t h e r . 

Women i n N o r t h A m e r i c a n a d v e r t i s e m e n t s a r e a l l o w e d 

a l i t t l e more i n d e p e n d e n c e t h a n a r e T a m i l women; t h e f o r m e r 

a r e sometimes shown as n u r s e s , t e a c h e r s or s e c r e t a r i e s -

whereas t h e l a t t e r do not e n j o y even a s i n g l e s u c h p o r t r a y a l 

o f woman's r o l e s o u t s i d e t h e home. In t h e f o r m e r c a s e 

women a r e a l l o w e d some amount o f d i s c u s s i o n r e g a r d i n g t h e i r 
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r e s p o n s i b l e f o r t h e m a i n t e n a n c e o f t h e i r h u s b a n d s . T h i s 

r e f l e c t s t h e c u l t u r e where l e g a l l y , a man i s h e l d r e s p o n ­

s i b l e f o r m a i n t a i n i n g h i s w i f e and c h i l d r e n b u t not a woman 

f o r m a i n t a i n i n g her husband. 

Woman's p l a c e i n b o t h samples i s a t home. She has t o 

c a r e f o r h e r husband and c h l d r e n , make a home and do ho u s e ­

work. She t a k e s p l e a s u r e i n t h e s e a c t i v i t i e s . As i n t h e 

N o r t h A m e r i c a n d e t e r g e n t a d v e r t i s e m e n t s , she i s happy and 

proud t o have h e r f a m i l y wash c l e a n ; i f she f a i l s t o do so 

she has t o f a c e h e r husband's a n g e r ; she does e v e r y l i t t l e 

t h i n g f o r h i s a p p r o v a l . She i s s o l e l y r e s p o n s i b l e f o r 

c h i l d c a r e t o o . In t h e baby f o o d a d v e r t i s e m e n t s i n t h e 

N o r t h A m e r i c a n m a t e r i a l m o t h e r s a r e n o t p r o m i n e n t , t h r o u g h 

v a r i o u s s u g g e s t i o n s a d v e r t i s e r s make t h e i r p r e s e n c e f e l t . 

I n t h e T a m i l sample, however, t h e mother a l w a y s d e c i d e s 

what i s b e s t f o r baby; she u s e s p a i n balm on h e r c h i l d , 

makes h e r son b r u s h h e r t e e t h , shampoos her d a u g h t e r ' s 

h a i r , a p p l i e s l o t i o n on i t , e t c . F a t h e r s a r e mere on­

l o o k e r s i n t h e s e a d v e r t i s e m e n t s . 

Not o n l y c h i l d c a r e , b u t a l s o d o m e s t i c s e r v i c e a r e a 

woman's d u t i e s . I n our samples one can f i n d a few v i s u a l s 

o f women c o o k i n g , b u t t h e r e i s no p o r t r a y a l o f a woman 

a c t u a l l y s e r v i n g o t h e r f a m i l y members. In t h e N o r t h 

A m e r i c a n c a s e , a woman i s shown as c o o k i n g , b u t t h e main 

theme i s h e r c o n c e r n o v e r h e r w e i g h t g a i n ; she i s t r a p p e d 

by h e r own a p p e t i t e . I n t h e T a m i l sample t h e woman cooks 
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even when she i s c o u g h i n g . The man does not s h a r e t h e s e 

h o u s e h o l d r e s p o n s i b i l i t i e s i n e i t h e r sample. 

In t h e T a m i l c a s e we f i n d p o r t r a y a l s o f a happy 

s h a r i n g o f e m o t i o n s between man and woman. The baby f o o d 

a d v e r t i s e m e n t , where man h o l d s t h e bowl and woman f e e d s t h e 

baby, i s a good example o f t h i s . He i s n o t r e d u c i n g her 

w o r k l o a d by h o l d i n g t h e b o w l , b u t he i s d e f i n i t e l y making 

i t a p l e a s a n t t a s k . In t h e N o r t h A m e r i c a n sample, on t h e 

o t h e r hand, t h e y s h a r e t h i s s e n s u a l e x p e r i e n c e , as t h e 

a d v e r t i s e m e n t o f a f a c i a l m o i s t u r i z e r r e v e a l s . 

The T a m i l sample has more p o r t r a y a l s o f women engaged 

i n d o m e s t i c d u t i e s t h a n i n p e r s o n a l c a r e . In c o n t r a s t , i n 

t h e N o r t h A m e r i c a n c a s e , a woman's p e r s o n a l c a r e i s more 

i m p o r t a n t t h a n her d o m e s t i c d u t i e s . In t h e s e examples, she 

i s shown t o be i n l o v e w i t h h e r s e l f , she pampers h e r body, 

and she i s a n x i o u s about her l o o k s and y o u t h . In the T a m i l 

examples t o o , a woman o f t e n engages i n p e r s o n a l c a r e . But 

t h e s e examples do n o t seem so g l a r i n g , b e c a u s e t h e s e women 

a l s o a r e shown t o be d e d i c a t e d m o t h e r s engaged i n t h e 

b e a u t i f i c a t i o n o f t h e i r d a u g h t e r s . A d a u g h t e r ' s m a r r i a g e 

i s a m a j o r c o n c e r n f o r a T a m i l f a m i l y and t h e b e a u t y o f a 

b r i d e i s a c h e r i s h e d a t t r i b u t e . A h a p p i l y m a r r i e d woman 

w o r r i e s no more about h e r own b e a u t y , b u t o n l y about t h a t 

o f h er d a u g h t e r , i f she has one. 

Y o u t h i s a major c o n c e r n i n b o t h s a m p l e s , b u t p a r t i ­

c u l a r l y so i n t h e N o r t h A m e r i c a n one. N o r t h A m e r i c a n 
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c o s m e t i c a d v e r t i s e m e n t s p o r t r a y o l d e r women who a r e w o r r i e d 

about t h e i r a g i n g . The p r o d u c t i s d e s c r i b e d as one t h a t 

has t h e c a p a c i t y t o c r e a t e y o u n g e r l o o k s . T a m i l c o s m e t i c 

a d v e r t i s e m e n t s , by c o n t r a s t , p o r t r a y g i r l s o f m a r r i a g e a b l e 

age who b e a u t i f y t h e m s e l v e s . 

Men a r e so r a r e l y d e p i c t e d i n t h e a d v e r t i s e m e n t s o f 

p e r s o n a l c a r e p r o d u c t s t h a t one would t h i n k t h e y a r e n o t 

c o n c e r n e d about t h e i r l o o k s a t a l l . In t h e N o r t h A m e r i c a n 

m a t e r i a l a woman who d i e t s s a y s t h a t h er husband i s a l s o 

o v e r w e i g h t b u t t h a t he i s not w o r r i e d about i t . I n t h e 

T a m i l c a s e , by c o n t r a s t , we have a c o u p l e o f a d v e r t i s e m e n t s 

o f m e d i c i n e s aimed a t i n c r e a s i n g t h e h e i g h t and w e i g h t o f 

men. Here an i n c r e a s e i n h e i g h t and w e i g h t a r e e q u a t e d 

w i t h an i n c r e a s e i n h e a l t h . In t h e s e a d v e r t i s e m e n t s , 

h e a l t h i s l i n k e d t o men, f u r t h e r m o r e , o n l y t h e men a r e 

n a t i o n b u i l d e r s . 

T h e r e a r e n o t many p o r t r a y a l s o f c h i l d r e n i n our 

sa m p l e s , b u t i n t h e few c a s e s we do have, m a l e / f e m a l e r o l e 

d i f f e r e n c e s a r e c a r r i e d o v e r t o t h e p o r t r a y a l o f sons and 

d a u g h t e r s . I n s u r a n c e a d v e r t i s e m e n t s ask f a t h e r s i n t h e 

T a m i l sample t o save f o r t h e i r d a u g h t e r s ' m a r r i a g e and, i n 

b o t h s a m p l e s , f o r t h e i r s o n ' s e d u c a t i o n . T a m i l c a l c i u m 

t a b l e t a d v e r t i s e m e n t s c l a i m t h a t t h i s m e d i c i n e w i l l make 

boys grow " s t r o n g and h e a l t h y " and a T a m i l c o s m e t i c a d v e r ­

t i s e m e n t p r o m i s e s t o make g i r l s " f a i r and l o v e l y " . The 

b e s t s t u d e n t i n a N o r t h A m e r i c a n i n s u r a n c e a d v e r t i s e m e n t i s 

a boy, and d e t e r g e n t a d v e r t i s e m e n t s i n t h e same sample 
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enhance t h e a p p e a r a n c e o f g i r l s by w h i t e n i n g and b r i g h t e n ­

i n g t h e i r d r e s s e s . 

Thus, a l l t h e t h r e e c u l t u r a l e x p e c t a t i o n s t h a t g u i d e d 

t h i s s t u d y have been f u l f i l l e d . 

1. The N o r t h A m e r i c a n sample c o n t a i n s more 

i n d i v i d u a l a d v e r t i s e m e n t s t h a n f a m i l y a d v e r t i s e ­

ments and t h e T a m i l sample more f a m i l y a d v e r t i s e ­

ments t h a n i n d i v i d u a l ones; 

2 . e x t e n d e d f a m i l y p o r t r a y a l s a r e m i n i m a l i n b o t h 

s a m p l e s , and 

3- r o l e p o r t r a y a l s w i t h i n t h e f a m i l y frame a r e 

b a s i c a l l y t h e same i n b o t h s a m p l e s : man i s t h e 

economic p r o v i d e r and woman i s t h e homemaker. 

I t needs t o be emphasized t h a t t h e s e c u l t u r a l b e ­

h a v i o u r s seen r e f l e c t e d i n t h e s e two c u l t u r a l s e t s o f 

a d v e r t i s e m e n t s do n o t l e a d t o a b e l i e f t h a t t h e y a r e t h e 

a c t u a l b e h a v i o u r s c u r r e n t i n t h e s e r e s p e c t i v e c u l t u r e s . 

The o n l y c l a i m t h a t i s b e i n g made h e r e i s t h a t t h e s e a r e 

e x p e c t a t e d b e h a v i o u r s i n t h e c u l t u r e s s t u d i e d . F o r i n ­

s t a n c e , i t would be c o n t r a r y t o f a c t i f one assumed t h a t 

most A m e r i c a n women a r e mere h o u s e w i v e s and t h a t a l l who i n 

f a c t work, have men as t h e i r s u p e r i o r s . I n r e a l i t y , women 

do o c c u p y many i m p o r t a n t p o s i t i o n s and i t i s not uncommon 

t o see women who a r e p r o f e s s i o n a l l y s u p e r i o r t o men. S i m i ­

l a r l y , one c a n n o t s ay t h a t a l l T a m i l women a r e c o m p l e t e l y 
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dependent on t h e i r h u s b a n d s . Many o f them a r e p r o f e s ­

s i o n a l s , t o o , and many do i n f a c t combine f a m i l y r o l e s w i t h 

b e i n g a p r o f e s s i o n a l . L i k e w i s e , i n b o t h c u l t u r e s , and 

e s p e c i a l l y i n t h e N o r t h A m e r i c a , more and more men s h a r e i n 

h o u s e h o l d d u t i e s and c h i l d c a r e . T h i s i s c e r t a i n l y t h e 

c a s e i n most f a m i l i e s where h o u s e w i v e s a r e w o r k i n g women. 

In t h e t r e a t m e n t o f c h i l d r e n , t o o , c u l t u r a l p r e f e r e n c e s a r e 

n o t a l w a y s f u l f i l l e d e n t i r e l y . In b o t h c u l t u r e s , t h e 

e d u c a t i o n o f d a u g h t e r s i s a l s o g i v e n i m p o r t a n c e . Thus 

a d v e r t i s e m e n t s r e v e a l e x p e c t e d c u l t u r a l b e h a v i o u r s and 

i d e a l v a l u e s , not a c t u a l b e h a v i o u r a l norms. 

T h e r e i s y e t a n o t h e r i m p o r t a n t f a c t o r t h a t needs t o 

be remembered i n a s t u d y l i k e t h i s : t h e l i m i t a t i o n s o f t h e 

sample. The o b s e r v a t i o n s made h e r e have been a d v e r t i s e ­

ments c o n t a i n e d i n c e r t a i n t y p e s o f m a g a z i n e s o n l y . I n 

t h i s s t u d y , f o r i n s t a n c e , some o f t h e N o r t h A m e r i c a n 

m a g a z i n e s r e p r e s e n t e d a r e L a d i e s Home J o u r n a l , M c C a l l s , 

B e t t e r Homes and G a r d e n s , Woman's Day and t h e l i k e . These 

c o u l d be t e rmed f a m i l y t y p e r e a d i n g or women's m a g a z i n e s . 

The T a m i l m a g a z i n e s r e p r e s e n t e d h e r e a r e s i m i l a r , and c o u l d 

be termed as g e n e r a l or f a m i l y t y p e j o u r n a l s . These 

m a g a z i n e s , however, a r e not l i m i t e d t o a p a r t i c u l a r c l a s s 

o f r e a d e r s . A l s o , t h e o b s e r v a t i o n s r e g a r d i n g m a l e - f e m a l e 

r o l e s , f a m i l y - i n d i v i d u a l themes, e t c . a r e e s p e c i a l l y 

s i g n i f i c a n t s i n c e t h e y a p p e a r i n f a m i l y t y p e m a g a z i n e s . 



I n c o n c l u s i o n , i t d e s e r v e s t o be emphasized t h a t 

a l t h o u g h the term " c u l t u r e " i s used by a n t h r o p o l o g i s t s t o 

d e s c r i b e t r a d i t i o n s i n a l i v e s o c i a l m i l i e u , t h e concept i 

e q u a l l y a p p l i c a b l e t o o t h e r domains such as a d v e r t i s i n g , 

a r t , c h i l d r e n ' s s t o r y books e t c . The i n t e n t i o n o f t h i s 

s t u d y has been t o demonstrate t h a t such an a p p l i c a t i o n i s 

a p p r o p r i a t e and t h a t i t can y i e l d i n t e r e s t i n g , i n s i g h t f u l 

r e s u l t s . I t i s hoped t h a t t h i s s t u d y i l l u s t r a t e s t h i s 

o r i g i n a l i n t e n t and t h a t the r e s u l t s w i l l l e a d to f u r t h e r 

r e s e a r c h i n t h i s d i r e c t i o n . One p o s s i b i l i t y would be t o 

examine th e changes i n t h e v a l u e p o r t r a y a l s over the 

decades i n b o t h N o r t h American and T a m i l a d v e r t i s e m e n t s 

a g a i n s t a backdrop o f changes t h a t have o c c u r r e d i n the 

w i d e r s o c i a l s t r u c t u r e . 
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APPENDIX 1.1 

SAMPLING PLAN OP THE MAIN DATA BASE 
(Prom P o l l a y R.W.: Content A n a l y s i s o f P r i n t A d v e r t i s i n g ) 

SAMPLING PLAN 

I n s t r u c t i o n s : Randomly draw f i v e ( 5 ) a d v e r t i s e m e n t s , 
from a randomly s e l e c t e d i s s u e , f o r each 
o f the 10 p e r i o d i c a l s w i t h the l a r g e s t 
c i r c u l a t i o n , f o r each of the y e a r 19x3, 
19x4,...., 19x7, f o r each of the e i g h t 
decades o f t h e t w e n t i e t h c e n t u r y . 

Sample S i z e : 2,000 a d v e r t i s e m e n t s ; 5 / i s s u e x 5 

years/decade x 8 decades x 10 p e r i o d i c a l s 

Subsamples: 250 per decade 

400 Sunday Supplements (over a l l 8 decades) 

1600 Magazines 

Notes: Draw f i v e ads by use o f random number 
t a b l e s , d r awing u n t i l " h i t t i n g " a page w i t h 
a d v e r t i s e m e n t s . I f m u l t i p l e ads appear, 
a s s i g n each a s e q u e n t i a l number and draw 
a g a i n t o s e l e c t ad f o r sample. These sample 
a d v e r t i s e m e n t s w i t h p r o b a b i l i t i e s o f i n c l u ­
s i o n r o u g h l y p r o p o r t i o n a l to ad s i z e . 
One i s s u e per y e a r drawn f o r each p e r i o d i c a l 
t o i n s u r e e q u a l sample s i z e s f o r each of the 
f i v e y e a r s per decade. Use of a s i n g l e 
i s s u e g r e a t l y f a c i l i t a t e s a c c e s s i o n and 
r e t r i e v a l . 

The 10 l a r g e s t c i r c u l a t i o n p e r i o d i c a l s f o r 
each decade were determined by c o n s u l t i n g 
A y e r ' s D i r e c t o r y o f P u b l i c a t i o n s f o r t h e 
y e a r 19x5. Only the top t e n a l s o l i s t e d i n 
t h e U n i o n L i s t o f S e r i a l s , and/or i n t h e 
h o l d i n g s o f t h e New York P u b l i c L i b r a r y and/ 
or L i b r a r y of Congress, Washington, D.C. 
were i n c l u d e d . T h i s c o n s t r a i n t l e a d to s i x 
media d e l e t i o n s and c o r r e s p o n d i n g s u b s t i t u ­
t i o n s over f i v e d i f f e r e n t decades. (See 
T a b l e of Media R e p r e s e n t e d ) . 
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MEDIA REPRESENTED 

T i t l e 1900's 1910'e 1920'e 1930'8 1940'B 1950'8 1960's 1970's 

American Magazine 
•American Weekly 
American Woman 
Better Homes and Gardens 

HA(6) 
4 
1 1 1 

10 
3 

10 8 

C o l l i e r s 10 6 6 
Comfort 2 5 
Cosmopolitan 7 10 

8 •Delineator 4- 10 8 

Family C i r c l e 6 6 
•Family Weekly 8 4 
Farm Journal 

HA(9) 
8 

Gentlewoman HA (3) HA(9) 
Good Housekeeping 10 9 
Home L i f e 9 
Household 8 
Ladies' Home Journal 3 3 2 4 2 6 9 10 
Ladies World 6 
Li b e r t y 7 
L i f e 5 7 Look 5 
McCalls 4 7 5 4 8 4 9 
Munsey's 7 
National Geographic 5 

•Parade 4 10? 2 
Peoples Home Journal 9 

HA(2) HA(6) • P i c t o r i a l Review e 5 9 HA(2) HA(6) 
Reader's Digest* 2 1 3 
Saturday Evening Post 6 2 3 2 5 7 8 

•This Week 
True Story 
TV Guide 
Woman's Day 
Woman's Farm Journal 
Woman's Home Companion 
Woman's Magazine 
Woman's World 

9 
7 

1 2 

3 1 
7 

•This Week 
True Story 
TV Guide 
Woman's Day 
Woman's Farm Journal 
Woman's Home Companion 
Woman's Magazine 
Woman's World 

NA(9) 
1 
5 1 

6 3 3 9 

Youth Companion 

Notes: * = Sunday Supplement; A = Reader's Digest excluded by Ayer and t h i s atudy p r i o r to 
1955 as not a c a r r i e r of a d v e r t i s i n g ; NZ(x) indicates p e r i o d i c a l s not a v a i l a b l e i n 
DLC or NYPL or Union L i s t of S e r i a l s , where x indicates rank that would have been 
appropriate to Ayer's i f a v a i l a b l e . 

( 
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APPENDIX 1 . 2 

BASIS OP PRODUCT CLASSIFICATION 
(Prom Pollay's Coding, The History of Advertising 

Archives, U.B.C. 

PRODUCT (PRD2) 

1 - Domestic Durables: products for household maintenance 
and/or operation whose consumption period is typical ly 
greater than a year. 

Examples: automobiles, bicycles, appliances, furniture, 
paint and wallpaper, rugs, cameras, dishes, 
silverware, linens, towels, car parts, tools, 
typewriters. 

2 - Domestic Consumables: products for household maintenance 
and/or operation whose consumption period is typical ly 
expired within a year. 

Examples: laundry products, household cleaning and 
maintenance (window cleaners, waxes, and 
polishes), room deodorizers, kitchen 
convenience goods (was paper, plastic wrap), 
paper products (excluding Kleenex and to i le t 
paper), l ight bulbs, batteries. 

3 - Personal Consumables A: products for ingestion by house­
hold members, including pets, except for items in (5). 
Examples: packaged food products, beverages (non­

alcoholic) , gum, candy, coffee, cooking o i l s 
(or substitutes), condiments, pet foods. 

4 - Personal Consumables B: alcohol and tobacco products. 

5 - Personal Care: products for grooming and/or health 
maintenance of family members, excludes apparel other 
than back braces, hearing aids, eyeglasses. 

Examples: cosmetics, patent medicines, hair and skin 
care, deodorants, feminine hygiene products, 
toothpaste, shampoo, hand and bath soaps, 
to i le t paper, Kleenex, weight gain/loss 
products ingested or not. 

6 - Services: services and intangibles. 

Examples: hotel rooms, credit and credit cards, 
insurance, travellers cheques, entertainments. 
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7 - Personal Apparel: items worn, except for therapeutic 
e f f e c t , or the i r components. 

Examples: clothing, jewellery, umbrellas, shoes, 
accessories, f a b r i c s , yarn. 

8 - Miscellaneous: consumer goods not otherwise categorized. 

Examples: employment, records, books, toys, writing 
paper, pens, o f f i c e supplies. 

NOTE: Rate the p r i n c i p l e product class for a family of pro­
ducts, e.g. Heinz 5 7 V a r i e t i e s as 0 3 . Advertisements 
for catalogues should be rated according to pr i n c i p l e 
merchandise included in the catalogue. If this i s a 
highly varied assortment, code as Miscellaneous. 

NOTE: In the case of multi-use products, the use that i s 
advertised w i l l indicate into which category the 
product should be c l a s s i f i e d , e.g. Lysol di s i n f e c t a n t : 
household cleaner - " 2 " ; personal hygiene - " 5 " . 
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APPENDIX 2.1 

PRODUCT LISTINGS OP THE NORTH AMERICAN AND TAMIL 
SAMPLES OP THE SEVENTIES 

I I I 
P e r s o n a l Care S e r v i c e s 

N o r t h American T a m i l N o r t h American T a m i l 

A f t e r shave Baby cream Accommodation A i r l i n e s 
A s p i r i n Beauty make-up Bloo d d o n a t i o n Bank 
Beauty o i l Beauty spot Communication C h i t fund 
Bust d e v e l o p e r Condon C r e d i t c a r d E d u c a t i o n 
Cologne Cosmetic E d u c a t i o n H o t e l 
C o n d i t i o n e r D o c t o r i n I n s u r a n c e I n s u r a n c e 
C o n t r a c e p t i v e Eye make-up Penny Bank L o t t e r y 
Cosmetic Pace cream T.V. Show T r a v e l l e r s 
D e n t r i c l e Pace powder V a c a t i o n cheque 
Deodorant H a i r remover A i r t r a v e l 
D e o d o r i z e r H e i g h t e n i n g 
D i s h soap Hot pack 
Drugs L o t i o n 
Dye M e d i c i n e 
Pace cream Ointment 
Pat r e d u c t i o n Powder 

p l a n Shampoo 
Foot d e d o r i z a t i o n Soap 
H a i r remover T a b l e t 
Hard soap T o n i c 
I t c h powder T o o t h p a s t e 
L a x a t i v e Tooth powder 
L i p s t i c k V a c c i n e 
M e d i c i n e V i t a m i n t o n i c 
Ointment 
P a i n r e l i e v e r 
Shampoo 
Shaver 
S k i n cream 
T i s s u e s 
V a g i n a cream 
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