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ABSTRACT

Market 市場.
Noun [c]
A place where buyers and sellers can meet to facilitate the
exchange or transaction of goods and services

Yau Ma Tei Wholesale Fruit Market, also known as Gwo Laan, is a symbol of
resiliency in Hong Kong culture and is undoubtedly an important collective
memory to the people of Hong Kong.
Under the rapid assault of urbanization, Gwo Laan is facing the challenge
of relocation and transformation that risk eradicating its authenticity and
intangible cultural capital. In February 2022, the Urban Renewal Authority
announced a redevelopment plan for the Yau Ma Tei neighbourhood,
including a proposal to relocate the wholesale operation from the fruit
market and to transform the market into a tourist hub. Yet in this proposal,
the voices of the everyday participants are almost nonexistent.
To bring these voices back, Spirit of Gwo Laan will explore the shared values
of Gwo Laan through everyday narratives. It will inform an alternative
future: one where we are not only keeping and passing on what we value but
also harnessing and enhancing heritage to support a more desirable model
for the community.
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IX

THESIS STATEMENT
Gwo Laan, an iconic wholesale fruit market is a key representation of Hong
Kong identity and collective memory of the city and the public lives.
At risk of vanishing under the assault of rapid urbanization , this thesis
explores the shared values of Gwo Laan through everyday narratives to
inform an alternative future that harness and enhance the power of heritage
to achieve sustainable future.
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PART 1 _ THE MARKET

Defining the market and what makes a market in urban landscape
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「

日
常
都
市
主
義

“The problem today—which has nothing
‘philosophical’ about it—is that of the real life ‘of ’
the city and in the city. The true issue is not to make
beautiful cities or well-managed cities, it is to make a
work of life.”1

1. Chase, John, John Kaliski,
and Margaret Crawford. 1999.
Everyday Urbanism. New York:
The Monacelli Press. p. 11

」

1.1 EVERYDAY URBANISM
Everyday urbanism focuses on specific activities of daily life rather than aesthetics.
It is an empirical approach that improves the unnoticed existing situations and
experiences in everyday life. Margaret Crawford, who introduced the theory,
believes that “design within everyday space must start with an understanding
and acceptance of the life that takes place there.”1 Unlike urban design practices,
Everyday Urbanism is concerned with intensifying these experiences by working
along with, on top of, or after them, as opposed to completely transforming the
sites or urban environments. This thesis examines and attempts to understand
the everyday markets, as opposed to themed market spaces like festival markets
or high-end eateries.2 An aspect that sets apart everyday market from the
fabricated market scene is that informality is a socially accepted aspect of the
market landscape. Thus, cities that support everyday markets through policy,
planning, and urban design are supporting urban sociality.3 I am interested in
exploring how the mundane unfolds to a fabric of space and time shaped by a
diverse and complex realm of social practices.

1. Chase, John, John Kaliski,
and Margaret Crawford. 1999.
Everyday Urbanism. New York:
The Monacelli Press. p. 11
2. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 24
3. Watson, Sophie. 2009. “The
Magic of the Marketplace:
Sociality in a Neglected Public
Space.” Urban Studies 15771591.

Fig. 2. Transport Staff at Gwo Laan crossing Waterloo Rd
2
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1.2 DEFINING MARKET
Market as a word and as a concept is polyvalent and is a “word that lies at
the very heart of capitalism”.4 The market has been an elementary expression
of retailing in all cultures. Whichever way you look at it then – spatially,
politically, socially, culturally – the history of the city is entangled with markets.
The form changes according to historical and geographical contexts, size, and
layout of the city. They are accessed by and accessible to every sector of society,
which is a unique characteristic in a divided global consumer landscape.5 A
physical marketplace is of public events that happen with buildings, governing
institutions, and other structures that constitute spatial quality. Market is not
simply defined as any open or close space that engages with the operation of
trade and exchange of materialized economic value. Markets are expressed as a
site of and for consumption; a daily locale; a statement of cultural authenticity;
a public space; and much more.6 (Seale 2016)p.14 Slater and Tonkiss points
out that, ‘a marketplace is never simply a meeting of buyers and sellers. Being
an embodied event, it always has a specific cultural character and involves a
multitude of social actions and relations.7 The social density and richness of
the marketplace unfold on several levels. We must also acknowledge the market
as places sustaining special forms of embodied and institutionalized cultural
capital.8
Whereas the market in capitalism has a distinctive, unprecedented function.
Ellen Meiksins Wood wrote in her book The Origin of Capitalism that “virtually
everything in capitalist society is a commodity produced for the market.
This market dependence gives the market an unprecedented role in capitalist
societies, as not only a simple mechanism of exchange or distribution but the
principal determinant and regulator of social reproduction.” 9

4. Wood, Ellen Meiksins .
2002. The Origin of Capitalism.
London: Verso.
5. Slater, Don, and Fran Tonkiss.
2001. Market Society: Markets
and Modern Social Theory.
Cambridge: Polity.
6. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 14
7. Slater, Don, and Fran Tonkiss.
2001. Market Society: Markets
and Modern Social Theory.
Cambridge: Polity. p. 10

In this thesis, I am focusing on wholesale and everyday markets and the roles
they place in our capitalist society. Everyone experiences the market differently,
some avoided the market due to the unpleasant noise, smells, or sight there
while some deliberately seek out the market in searches of authentic experience.
Nonetheless, wholesale and everyday markets have been moved or in the
process of relocating to peripheral spaces in the cities due to their infrastructure
being seen as “visually unsuited” or “aesthetically unpleasant” during urban
transformation. This section of the thesis investigates the decision-making
behind the phenomenon and attempts to study ways in which markets should
be recognized and interpreted under the rapid assault of urbanization.

8. Cultural capital can be expressed in three forms: objective,
embodied, and institutionalized.
Embodied state is in the form
of long-lasting dispositions
of the mind and body; in the
objectified of cultural goods
are the trace or realization of
theories or critiques of these
theories, problematics, etc.; and
in the institutionalized refers to
when an institution recognizes
an individual’s cultural capital,
as seen in the case of educational
qualifications.
Bourdieu, Pierre. 1986. “The
Forms of Capital.” In Handbook
of Theory and Research for the
Sociology of Education, by John
Richardson, 241-258. New York:
Greenwood.
9. Wood, Ellen Meiksins .
2002. The Origin of Capitalism.
London: Verso. p. 96-97

Fig. 3. Grandma and I at the market , illustration
4
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1.3 MAKING PLACE,
PLACEMAKING & PLACELESSNESS
Making place
Our relationship with location, according to J. Nicholas Entrikin, is more than
just spatial and material. They’re both ontological and phenomenological.
Entrikin writes, ‘Place presents itself to us as a condition of human experience.
As agents in the world, we are always “in place”, much as we are always “in
culture”.10 our relations to place and culture become elements in the construction
of our individual and collective identities. In the context of markets, they are
made through participation, intervention, and improvisation in and with the
materiality and phenomena of the market. Every unplanned activity in the
market, ranges in various scales engages with our senses, bodies, space, and
materials. Setting up the stalls, displaying and arranging merchandise, picking
up the merchandise for examination, the conversation between the vendor and
customer, the movement as our bodies negotiate the paths and space of the
market. These processes are what make the market, hence making the place.11
Placemaking
Placemaking provokes people to collectively envision and remake public places
as the core of every community as both an overarching concept and a hands-on
strategy. It is a process that encourages us to create our public domain to maximize
shared value by strengthening the connection between people and the places
they share.12 Placemaking is an intentional process. It is a model where space
and social uses are manipulated or shaped to produce a place. Albeit the effort
in building a collective community, the flaws in placemaking lie in its attempts
to create atmosphere, as atmosphere is rather emergent and open-ended. Cities
around the world are increasingly driven to re-brand themselves by tapping into
their cultural and experiential potentials, initiating novel visual symbolisms,
and creating emotional ‘atmospheres’ aimed at generating intimate connections
between consumers and the environment. Planned, manipulated, or enforced
atmospheres can often result in failed placemaking. Atmosphere cannot be
created because of the uncertainty in the distinction between subjective and
objective. Although the collective is indispensable in the work of placemaking, it
can yet be felt as intensely personal.13 Atmosphere is an emergent phenomenon,
not an end-product, and attempts to conjure place and atmosphere in markets
often end up being dull and boring.

6
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10. Entrikin, Nicholas J. . 1990.
The betweenness of place: toward
a geography of modernity. Baltimore: Johns Hopkins University
Press.
11. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 15
12. 2007. “Project for Public
Spaces.” What Is Placemaking?
https://www.pps.org/article/
what-is-placemaking.
13. Anderson, Ben. 2009. “Affective atmospheres.” Emotion,
Space and Society 77-81.

Failure in the work of placemaking comes from the staging of cultural diversity
and authenticity. Globalizing processes and urban transformation such as
tourism or place-marketing are destroying or changing “authenticity” in places.
While placemaking seeks to re-instate it, the act of seeking it out or bringing
it into something is destructive, crossing over towards creating a themed
environment. Sharon Zukin notes that:

14. Zukin, Sharon. 1993. Landscapes of Power: From Detroit to
Disney World. Berkeley: University of California Press. p.20
15. Ursic, Matjaz. 2013.
“Preservation or degradation of
local cultural assets in central
Tokyo - the case of the plans to
relocate the Tsukiji fish market.”
Innovative Issues and Approaches
in Social Sciences 35-63.

“At best, when market forces destroy and re-create an existing
landscape, its artifacts… are stored, restored, and even relocated
to create an “authentic” sense of place” 14
According to Stale, authenticity is discursive rather than emergent, and ultimately
elusive. Through choreographed experiences that have specific and strategic uses
and objectives, these processes are creating a “false consciousness of place”.15
Public spaces appear to be losing “heterogeneous reflexive placeness” and
gaining “standardized instrumental spaceness” as a result of commercialization
pressures.16

JERI TSZ WAI SZETO
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Placenessless and Sense of Place
Atmosphere is created through senses. Sense of place usually is defined as an
overarching impression encompassing the general ways in which people feel
about places, senses them, and assign concepts and values to them. Genius
loci or spirit of a place is a concept that architecture theorist Norberg-Schulz
‘described as representing the sense people have of a place, understood as
the sum of all physical as well as symbolic values in nature and the human
environment’. According to Norberg-Schulz’s typology, the atmosphere is ‘the
most comprehensive property of any place’17 He believes that architecture must
concretize genius loci, and he follows Heidegger’s thinking to suggest that this is
done by creating “place” from “space” to help people in dwelling poetically and
to know how they belong to a place. A ‘sense of place’, of rootedness, can provide
stability and a source of unproblematical identity, it is a “desire for fixity and
security of identity in the middle of all the movement and change”. 18 People’s
desire for attachment of some sort, whether through place or something else,
must be addressed rather than just denied.

17. Norberg-Schulz, Christian.
1980. Genius loci : towards a
phenomenology of architecture.
New York: Rizzoli. p.11
18. Massey, Doreen . 1991. “A
Global Sense of Place.” Marxism
Today 24-29.
19. Norberg-Schulz, Christian.
1980. Genius loci : towards a
phenomenology of architecture.
New York: Rizzoli. p.5
20. Relph, Edward. 1976. Place
and placelessness. London: Sage.
22. Massey, Doreen . 1991. “A
Global Sense of Place.” Marxism
Today 24-29.

“The spaces where life occurs are places…A place is a space which
has a distinct character. Since ancient times the genius loci, or
spirit of place, has been recognized as the concrete reality man
has to face and come to terms within his daily life. Architecture
means to visualize the genius loci and the task of the architect is
to create meaningful places, whereby he helps man to dwell.”19
To curate a sense of place, we must also investigate its cultural significance.
Relph claimed that when places cannot be culturally recognized, they suffer
from lacking a sense of place; in this case, people are faced with placelessness.
Therefore, placelessness can be explained as the physical characteristics of
nonplace, which is culturally unidentifiable environments that are similar
anywhere.20 Shamai argued that sense of place can be much more than one’s
personal experience. Most likely it is developed among different generational
groups.21 The long-term relationship between a place and the people to establish
identities and meanings with physical environments is what creates a sense of
place. Massey pointed out that “there is indeed at the moment a recrudescence
of some very problematical sense of place, from reactionary nationalisms to
competitive localisms, to introverted obsessions with ‘heritage’. ”22 We need to
think through what an adequately progressive sense of place might be, one that
would fit in with the current globalizing environment.

THIS PAGE HAS BEEN LEFT INTENTIONALLY BLANK
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Fig. 4. Market and The City

「

市
場
即
城
市

“The city as a bazaar imagines the city as a place of
astonishing richness of activity unparalleled in nonurban areas. It is a market, a fair, a place of almost
infinite exploration and opportunity, a centre of
exchange.” 23

23. Langer, Peter. 1984. “Sociology – four images of organized
diversity: bazaar, jungle,
organism.” In Cities of the Mind:
Images and Themes of the City
in the Social Sciences, by Lloyd
Rodwin and Robert Hollister,
97-117. New York: Plenum
Press. p.100

」

1.4 MARKET AS THE CITY
In Chinese, the words for ‘city’ (城市) and ‘market’ (市集) are linguistically
related.
Sharon Zukin wrote that “cities are no longer seen as landscapes of production,
but rather as landscapes of consumption, relying on the offer of standardized
products and spaces to stimulate urban growth.” 24 Informal and formal markets
continue to exist and to emerge in urban areas because they provide spatial,
social, and material infrastructure for those who live and work in cities. They
provide many and varied benefits to city life – employment, skills training,
community, belonging, cultural exchange and innovation, urban regeneration,
tourism, and recycling are only some of them.25
Many theorists refer to the market as a metaphor for the city. A city can be seen
as a marketplace, a place for interactions, exchange of goods and services, sales,
and production. Peter Langer refers to “the city as a bazaar imagines the city as
a place of astonishing richness of activity unparalleled in non-urban areas. It is a
market, a fair, a place of almost infinite exploration and opportunity, a center of
exchange’23. The market, being a reflection of the city, can be seen as a barometer
of place, to measure or gauge the place in the urban landscape. In another word,
the story of a place in a market is the story of a place in the city.26

10
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24. Zukin, Sharon. 1993. Landscapes of Power: From Detroit to
Disney World. Berkeley: University of California Press.
25. Seale, Kirsten, and Clifron
Evers. 2015. Informal Urban
Street Markets: International
Perspectives . New York:
Routledge.
26. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 26

As defined by urban theorist Kevin Lynch in his book, The image of the City,
he referred to the nodes as “strategic foci into which the observer can enter
typically either junctions of paths or concentrations of some characteristic.” 27
According to Seale, ‘markets are nodes where material and intangible flows –
of people, goods, time, senses, affect – come to rest, terminate, emerge, merge,
mutate and/or merely pass through, and are contingent and relational to one
another.” Market is a powerful device for a city as they regulate spaces, flows
of goods, and people regardless of their reputation for unpredictability, mess,
and disorder. Exclusion, order, and discipline are therefore part of a network
of diverse fluxes in which its opposites – inclusion, disorder, and transgression
– are also present. This porosity suggests a metaphorical connection between
market and metropolis. However, markets that suggest porousness – informal,
second-hand, public are frequently threatened with closure, relocation, or
redevelopment, while others with less permeable spatial and social boundaries
like festival marketplaces, marker, and vintage fairs, organic and farmers’
markets are growing in popularity.

JERI TSZ WAI SZETO

27. Lynch, Kevin A. 1960. The
Image of the City. Cambridge:
The M.I.T Press.
28. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 23-24
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1.5 THE UNREMARKABLE AND
THE TOURIST GAZE
Alex Rhys-Taylor believes that “the site of some of the most remarkable
cultural activity undertaken by the city’s inhabitants. It is a space through
which transnational connections are made, and out of which new local cultural
formations emerge. As remarkable as it is, however, much of that activity appears
at first to be banal.”29 Some may refer to an everyday market as quotidian and
ritualistic.30 As mentioned in the previous chapter, sense of place is constructed
socially and physically. In ordinary places where the physical settings do not
have important landmarks or major symbolic structures, the social construction
of place is especially important.31
Associating with the unremarkable market is the tourist gaze. Everyday markets
around the world are subjected to the tourist gaze as described by socialist
John Urry. There is a tendency to be attracted to seeing the ordinary people,
revealing their cultural artifacts, to looking at unfamiliar elements of other
people’s lives that had been presumed familiar. Tourist gaze values the seeing of
ordinary aspects of social life being undertaken by people in unusual contexts.
For example, visitors to communist countries have found amusement to gaze
upon the carrying out of domestic tasks in that unusual setting, only to find
that the routines of life are not that unfamiliar. Moreover, the tourist gaze is
strengthened when coupling the familiar tasks or activities against a distinctive
visual backcloth. The visual gaze transforms mundane activities into spectacular
ones.32 We find this phenomenon happening frequently in the everyday market,
where tourists are drawn to visit the market for its quotidian operation and the
market in this case acts as the unique visual backcloth.

29. Rhys-Taylor, Alex. 2013.
“The essences of multi-culture:
a sensory exploration of an
inner-city street market.” Global
Studies in Culture and Power
393-406.
30. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 55
31. Knox, Paul L. 2005. “Creating Ordinary Places: Slow Cities
in a Fast World.” Journal of
Urban Design 1-11.
32. Urry , John. 1995. The
Tourist Gaze. New York: Sage
Publications.

Because the tourist gaze is inherently attached to the everyday market, city
authorities and other interest groups at times acknowledge everyday market’s
cultural heritage potential, but at the same time try to fashion it in line with
global standards and mainly use it as a form of cultural curiosity to attract
visitors and consumers.

Fig. 5. The Tourist Gaze, collage

12
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Fig. 6. Protest against Urban Renewal
Project on Lee Tung Street

「

市
區
更
新

“Cities have the capability of providing something
for everybody, only because, and only when they are
created by everybody..” 33

33. Jacobs, Jane. 1961. Death and
life of great American cities. New
York: Random House.

」

1.6 URBAN RENEWAL AND
CULTURAL HERITAGE
According to Stale, markets are affected by urban renewal in four different ways.
The first is through the transformation of the existing market. Improvements
to the market’s amenities are intended to attract and serve the demands of new
customers and business owners. However, the outcome of this is usually that
everyday, traditional or general markets are reconfigured as specialist markets
which abandon the authenticity and intangible cultural heritage that was
deeply attached to the original market. The second way proposed is to create
a brand-new market as gentrifying or placemaking device. The third way is to
repurpose the residual infrastructure that has been left behind from relocated
or closed markets. These markets are often deemed outmoded or unsuitable
to a transforming area, or the local catchment community has undergone a
demographic change. It is often to see retainment of the inter-textual references
to the market during this repurposing. Lastly, the fourth is the demolition of the
market altogether, completely replacing it with something different. 33 Jane M.
Jacobs stated that:
“Contemporary urban transformation is far more likely to engage
consciously with the local character of an area than rapaciously
obliterate it. This is perhaps most clearly seen in the varying
ways in which heritage is mobilized as part of the legitimating
framework of urban transformation.” 34

14
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33. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 69

Global cities need attractive, unique places like markets. For this reason,
cities attempt to not only preserve the existing cultural heritage but also
create new, artificial cultural spaces which “reinterpret local culture”. 35
Many major cities promote historical quarters, streets, or districts that have
distinct layers of architectural styles that are legally protected as important
cultural heritage. However, in the process of preserving these spaces, many
of the original uses and spatial features have been replaced with safer and
sterile environments, which eliminated unpredicted social practices, rituals,
and events. In the context of the market, as we see in Spitalfields Market
in the next chapter, the rituals of wholesaling as perceived as unsanitary
and dirty to authorities have been replaced with upscale retailing to attract
tourists and consumers. This practice can easily lose part of their intangible
cultural capital, which preserving that part of their original tangible cultural
capital. Therefore, urban renewal must consider carefully to prevent the
erasure of cultural meaning.

JERI TSZ WAI SZETO

27. Jacobs, Jane M. 1996. Edge of
Empire: Post-colonialism and the
City. London: Routledge. p.87
35. Urry , John. 1995. The
Tourist Gaze. New York: Sage
Publications.
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PART 1.7_ PRECEDENTS

The following section presents two important market precedents
referenced throughout the research phases of the project.

THIS PAGE HAS BEEN LEFT INTENTIONALLY BLANK
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「

築
地
市
場

“Tsukiji is more than “just fish.” Tsukiji is the heart of
Tokyo food culture... Tsukiji plays an important part
in the lives of local residents... Tsukiji is connected
not only to the gourmand and the everyday
household in Japan but also to the far reaches of the
Atlantic, Pacific, and Indian oceans.” 36

36. Bestor, Theodore C. 2004.
Tsukiji: The Fish Market at the
Center of the World. Berkeley
and Los Angeles: University of
California Press. p. 203-209

」

1.7.1 TSUKIJI FISH MARKET,
TOKYO, JAPAN
The Tsukiji Market (築地市場, Tsukiji shijō), supervised by the Tokyo
Metropolitan Central Wholesale Market (東京都中央卸売 市場, Tōkyō-to
Chūō Oroshiuri Shijō) of the Tokyo Metropolitan Bureau of Industrial and
Labor Affairs, was the largest wholesale fish and seafood market in the world.
It was also one of the largest wholesale supermarkets of any kind. Its iconic
Inner market, which housed intermediate wholesalers and auction halls, was
envisioned by a team of government architects as a modernist example of
streamlined functionalism.37 The market was located in the Tsukiji district,
just a few blocks from the glittering lights of Ginza, one of Tokyo’s best-known
shopping districts (Figure 7).

Fig. 7. Tsukiji Fish Market Plans (1915 / 2013)

37. Chung, Simone Shu-Yeng.
2020. “RE/MAP 2.0 in Tokyo:
drawing on local stories to draw
out hidden realities.” Visual
Studies.

Theodore Bestor goes about explaining why fish from Tsukiji is more than “just
fish.” Bestor has expressed ‘Tsukiji is the heart of Tokyo food culture.’ Given
Tokyo’s dominant cultural and financial status in the country, the word “Tsukiji”
has significant conceptual weight across Japan. As fish are imported and traded
from all corners of the world, in addition to serving the gourmand and everyday
household in Japan, Tsukiji is also a gateway to the Atlantic, Pacific, and Indian
oceans. It functions as the main hub linking Japan’s domestic fishing and food
industries to international networks. Bestor explains that the Tsukiji market and
its provisioning roles are “generators of cultural meaning, whereby “traders—
both small and large scale—regard themselves as stewards of Japan’s culinary
heritage, a significant source of cultural capital”.36
Fig. 8 Inside the Tsukiji Fish Market
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The Tsukiji Fish Market is the focal point of Tokyo’s food and culinary industries,
influencing the chain of seafood distribution in Japan and worldwide. Through
the auction practice, the market also contributes to determining the price of
specific seafood at the global level. Day after day, tons of fresh fish are delivered
to Tsukiji by plane from all around the globe, to be sold at the auctions. Tsukiji
Fish Market accounts for around 15% of all seafood passing through Japan. The
Tsukiji Fish Market acts as a delicate social network, concentrating a wealth of
information about Japanese seafood preparation.38
Tsukiji Market successfully illustrates how unique and complex forms of cultural
capital can be. All three forms of cultural capital created by Bourdieu can be
found here. Objectified capital can be found in its old functionalist architecture
influenced by Bauhaus and the International Style. Accumulated over
generations, the Tsukiji traders and their knowledge about seafood and skills of
seafood handling correspond to embodied and to some degree institutionalized
cultural capital. The role of the traders and their cultural capital is most visible
in the marketplace’s auction system, the auction is a unique practice in Tsukiji
where the traders can show their unique skills, knowledge to confirm their
qualification and reputation as experts in judging the quality of fresh seafood.
However, these various forms of cultural capital are not valued in the same way
by all interest groups involved in the planning of its relocation. Just like all the
other urban transformation projects, the key debate in conversation with the
different parties has always been the definition and value of intangible cultural
capital, revealing considerable differences in the perceptions, attitudes, opinions
among the stakeholders.40
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38. Oda, Shoko. 2018. “End of
an Era for the World’s Most Famous Fish Market.” Bloomberg,
October 5.
40. Ursic, Matjaz, and Heide
Imai. 2020. “Conceptualizing
Urban Creativity: Searching
for Traces of Tokyo’s Urban
Development.” Creativity in
Tokyo 53-83.

Tsukiji Inner Fish Market ceased operations on 6 October 2018, with a
replacement facility set to open next week in a nearby waterfront district,
Toyosu where it reopened as Toyosu Market. Tsukiji’s outer market, with its
numerous stores and eateries, on the other hand, did not close and is still
open for business.41
The inner Tsukiji Fish Market symbolically, historically, and socially
represented one of the most important local consumption spaces in the city.
Along with its closure and relocation to Toyosu Island, it not only moved
the marketplace to another location but also brought intense functional
and socio-cultural changes to Tokyo. The authorities viewed the inner and
outer market as two separate entities, where the inner market functions as
an instrumental, noncreative, nonreflective space that can be transformed
without the loss of its scandalized attributes. One of the Tokyo Metropolitan
Government (TMG) officials has even stated in an interview, “in the case of
the fish market, the location does not matter”.42

41. Tomoko, Kamata. 2018.
“Backstories: Tsukiji Market
Ends 83-year History.” NHK,
October 08.
42. Bestor, Theodore C. 2004.
Tsukiji: The Fish Market at the
Center of the World. Berkeley
and Los Angeles: University of
California Press. p. 203-209
42. Ryusei, Takahashi. 2019.
“Tokyo’s Toyosu fish market
still pestered by problems a year
after move from Tsukiji.” TCA
Regional News, October 12.

Ever since the relocation of the fish market, the new site has been pestered
by lists of complications and problems. With the decline in seafood
consumption in Japan, Toyosu Market struggles to attract enough business
to match the famous Tsukiji brand. Frequent accidents involving heavy
machinery and poor traffic are just a few of the issues that have plagued
Toyosu. The location of the new market poses a greater challenge as tourists
are reluctant to travel further to reach the market, in comparison to the
old site which was steps away from the Ginza shopping district. To many,
including said Tai Yamaguchi of Hitoku Shoten, a fifth-generation familyrun fish merchant that relocated to Toyosu last year, “the Tsukiji brand has
been all but lost, it was a world famous market but it seems that reputation
is slowly disappearing.”43
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1.7.2 SPITALFIELDS MARKET ,
LONDON, UK
Since 1638, when King Charles I granted permission for meat, poultry, and
roots to be sold in Spittle Fields, which was then a rural area on the eastern
suburbs of London, there has been a market on the location. After the rights to
a market appeared to have been lost during the Commonwealth period, King
Charles II re-established the market in 1682 to serve the increasing population
of a new London neighborhood. The market was acquired by the City of London
Corporation in 1920, to serve as a wholesale market (Figure 9).43
Middle-class gentrifiers began coming into Spitalfields in the 1970s, allegedly
to ‘save’ the area’s Georgian history, which was threatened by the urban
redevelopment and adaptive reuse policies. Nonetheless, the enthusiasm
in the preservation of local heritage did not extend to Spitalfields Market, a
wholesale fruit and vegetable market that had been in the neighborhood since
the seventeenth century as the market was a metonymy of an East London that
newcomers sought to leave behind – unsanitary, uncivilized, inconvenient.44

43. n.d. “Visitor Information.”
Old Spitalfields Market. https://
oldspitalfieldsmarket.com/
visitor-information.
44. Seale, Kirsten. 2016. Markets, Places, Cities. Abingdon:
Routledge. p. 28
45. Rule, Fiona. 2008. The Worst
Street in London: Foreword by
Peter Ackroyd. Hersham: Ian
Allan Publication.
46. Jacobs, Jane M. 1996. Edge
of Empire: Postcolonialism and
the City. London: Routledge.

Fig. 9. Spitalfields Market as a Wholesale Fruit and Vegetable Market, 1928

The wholesale market was relocated to Leyton in 1991, rebranded as the New
Spitalfields Market. While the future of the original site was unknown, it was
determined that an antique, handicraft and clothing market was more in line
with the preferences and habits of the new residents. Ultimately, the architects
from Foster + Partners redesigned the space, introducing a multistory office
block that surrounds the western side of the site, and two-thirds of the historic
market was rebuilt to include sophisticated restaurants, shops, and a large indoor
arts and crafts market in 2005 (Figure 10).45 The gentrification of Spitalfields’
housing stock by incoming middle-class residents proved incompatibility with
the wholesale produce market’s activities, and once the market was relocated, its
location was designated for urban redevelopment. 46

Fig. 10. Spitalfields Market now with Upscale Eateries and Boutiques, Present
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PART 2_ 香港HONG KONG

The following section explores Hong Kong and its relationship to
its public markets.

THIS PAGE HAS BEEN LEFT INTENTIONALLY BLANK
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Fig. 10. Map of Hong Kong
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「

獅
子
山
精
神

“Below the lion Rock, the fearless and hardworking
Hong Kong people are living their fulfilling lives.”

」

2.1 IDENTITY CONSTRUCTION
AND NEGOTIATION
Hong Kong has long been an entrepôt between east and west. In the 1880s,
many European, mostly British, residents were living in mansions in the MidLevels and at the Peak. At the same time, Hong Kong is also a migrant city
where Chinese laborers are crammed into small, crowded tenements. Despite
continuing inequality, the city has constantly attracted different classes of
immigrants and sojourners who sought advancement in their social standing
through land and property speculation. Race, class, and property ownership
became important factors in the formation of the urban milieu and shaping
Hong Kong’s identity.47

47. Chu, Cecilia L. 2022.
Building Colonial Hong Kong:
Speculative Development and
Segregation in the City. London:
Routledge.

This thesis views Hong Kong’s identity as a construct that is embodied in
the cultural creation and consumption of “places”. Not entirely western not
exclusively Chinese, Hong Kong constitutes the complexities of global cultural
flows, colliding with local and national identity. The city is therefore hybrid and
heterogeneous. While the new government and citizens continue to grasp the
identity and culture that is unique to Hong Kong, it threatens to disappear in
political and cultural sense. 48 Particularly since the handover in 1997, discussions
of various neighborhoods, buildings, landscapes, and other historical relics have
proliferated as a reflection of Hong Kong as a “place.” The consequences and
negotiation in the city’s spatial processes via urban development, renovation,
and cultural preservation exemplify the struggle to define Hong Kong’s identity.
In this thesis, I am interested in looking at how the creation of new places and
the protection of old places can either disrupt or strengthen the identity of a city
and its residents.

48. Ma, Carmut. 2018. Place and
culture in identity construction
and negotiation : the case of
Hong Kong. Thesis, Vancouver:
UBC.

Many believe that the future of Hong Kong should be built upon its long history
as a European entrepôt – as this central hub for commerce and cultural exchange.
But what is needed is a clear understanding of what heritage encompasses for
Hong Kong, something that extends beyond the narrow scope established by
authorities. The tangible and intangible cultures, customs, and expressions from
different times and generations within Hong Kong’s long history should be
considered more carefully.

Fig. 12. The Bauhinia Flower as the Symbol of Hong Kong , illustration
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2.2 MARKET CULTURE
Hong Kong is a city with the highest population density in the world. Due to
the limited land availability, small and expensive interior spaces of the built
environment cannot possibly contain the volume of making happening within
them. Therefore, these spaces turn themselves inside out onto the street and
public places, including in the form of public markets. Therefore, markets have
long been an integral part of the community in Hong Kong.49 Regardless of its
social and functional usefulness, the survival of Hong Kong’s markets is far
from certain in a spatial economy where scarcity of space simulates an insatiable
need for it.50 Markets are progressively building multistory high-rise buildings
including office, hotel, and residential around market spaces by Hong Kong’s
Urban Renewal Authority (URA).
Markets in Hong Kong are progressively being designated with heritage grading,
which comes with its own set of complications. As mentioned in the previous
chapter, the concern with heritage designation is lies in erection in the false
consciousness of place as Knox stated, “authenticity is paid for, encapsulated,
mummified, located and displayed to attract tourists rather than to shelter
continuities of tradition or the lives of its historic creators.”51 The market is
no longer prioritizing those who are participating in its making, but rather
outsiders to boost the local economy. The demolition of the Peel Street/Graham
Street Market represents a loss of intangible cultural capital, demonstrating that
preserving tangible cultural property does not ensure its cultural value will be
protected.52 In Hong Kong, anchoring intangible cultural heritage to physical
cultural heritage might help to preserve place-based market culture.
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49. Shelton, Barrie, Jusyyna
Karakiewicz, and Thomas Kvan.
2011. The Making of Hong Kong:
From Vertical to Volumetric.
Oxfordshire: Routledge.
50. Seale, Kirsten. 2016. Markets, Places, Cities. Abingdon:
Routledge. p. 67
51. Knox, Paul L. 2005. “Creating Ordinary Places: Slow Cities
in a Fast World.” Journal of
Urban Design 1-11.
52. Seale, Kirsten. 2016. Markets,
Places, Cities. Abingdon: Routledge. p. 70

The number of markets in Hong Kong dramatically increased when post-war
refugees from Mainland moved to Hong Kong by making their living as street
traders. This dynamic resulted in a diverse culture and street life experience which
Hong Kong became famous for. Markets created millions of jobs for laborers
and entrepreneurs and the value for preserving and improving street markets
extends far beyond the production of jobs. The educational, communicative,
and social benefits of the markets are valuable qualities that markets can offer, as
a connection with, Hong Kong’s history as a city of traders. In 2003, the United
Nations Educational, Scientific and Cultural Organization (UNESCO) stated
that it is vital to prioritize the preservation of neighborhood communities in the
reconstruction of historic city regions and the market should be an integral part
of this planning. 53

53. Ngan, Yuk Kei. 2010. Adaptable Micro Urbanism Streetscape
Evolution. Hong Kong: Chinese
University of Hong Kong.
54. 2007. “Subcommittee on
Heritage Conservation: Heritage
Watch .” Legislative Council.
July 26. https://www.legco.gov.
hk/yr06-07/english/panels/ha/
ha_hec/agenda/heag0726.htm.

The registrar started issuing licenses to hawkers (street vendors) in 1873. At
the end of the 19th century, there were 5,661 hawkers in Hong Kong or about
50% of the total employment in the retail industry. In 1936, the management
of hawkers was taken over by the Urban Council. After the Second World War,
more than 1.5 million refugees came to Hong Kong from Mainland China,
increasing the number of hawkers from 13,000 to 70,000, with only 10,000
of them being licensed. The government established the Hawker Control
Department in 1960 with a strict strategy to control cleanliness, nuisance, and
obstruction difficulties, and it enacted a program to eliminate hawkers in 1972.
Since then, the number of hawkers has reduced dramatically, and some, such
as open-air hawker bazaars, have all but a few left. Famous trading areas like
Cloth Street (Wing On Street), Chemical Street (Tung Man Street where The
Centre is now), Duck-egg Street (Wing Wo Street), and Chiu Chow Street have
disappeared off the map of Hong Kong. Over the last 20 years, the development
strategy has mostly replaced markets with inward-oriented shopping malls and
podium-based high-rise complexes.54
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CANOPY

CANOPY

CRAVING OF BRAND NAME

TEMPORARY STORE FRONT

MAIN STREET

MAIN STREET

WET MARKET
The most distinctive feature of the Hong
Kong market is the unusual use of Dutch
Colonial gables and pediments and the
carvings of traders’ brand names on
pediments or tablets of the gables. Most
public markets are followed by shops
on both sides of the street. The outdoor
ones also have an upstairs living unit
usually occupied by the family of the
store owner. 55 Merchandises will be
taken out onto the street during business
hours and retrieved back into the stall
after closing. These public markets in
Hong Kong share a lot of similarities
despite their difference in structure and
nature of retailing, as seen in Figure 13.

UPSTAIRS LIVING UNIT

CANOPY

SIGN BOARD

UPSTAIRS LIVING UNIT

CANOPY
TEMPORARY STORE FRONT

MAIN STREET

FRUIT MARKET

TEMPORARY STORE FRONT

NIGHT MARKET
Fig. 13. The Four Public Markets and similarities in Yau Ma Tei, Hong Kong

55. Farmer , Hugh. 2013. “Yau Ma Tei Wholesale Fruit Market – built 1913.” The Industrial
History of Hong Kong Group. January 13.
Accessed October 13, 2021. https://industrialhistoryhk.org/yau-ma-tei-wholesale-fruit-market-built-1913/.
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2.3 YAU MA TEI DISTRICT,
KOWLOON PENINSULA
The neighborhood being studied for this thesis is Yau Ma Tei, an area in the Yau
Tsim Mong District in the south of the Kowloon Peninsula in Hong Kong. Yau
Ma Tei is a phonetic transliteration of the name 油麻地 in Cantonese. Yau (油)
means “oil”, Ma (麻) can either refer to “sesame” or “jute”, and Tei (地) means
“field” or “open ground”. As wooden fishing boats need tung oil for repairs,
shops in the area started selling tung oil. The name “Yau Ma Tei” encompasses
the two essential items of fishing boats, jute rope, and tung oil.Yau Ma Tei was a
village in Kowloon. Before the ceding of Kowloon to the British in 1860, Yau Ma
Tei was a beach and a bay gathering many Tanka fishermen. Its water remains
a harbor for fishermen after several times of reclamation by the Hong Kong
Government. Inland, the reclamation became the residential area for the everincreasing Chinese population, with retail shops on the street level.56

56. 2008. Heritage Impact
Assessment Report of the Yau Ma
Tei Theatre & Red Brick Building.
Report, Hong Kong: Architectural Conservation Office,
HKSAR Government.

Fig. 14. Yau Ma Tei Population Age Distribution (2016)
Fig. 16. Yau Ma Tei Employment Industries Distribution (2016)

Fig. 15. Yau Ma Tei Population Education Attainment Level (2016)
Fig. 17. Yau Ma Tei vs. Hong Kong Median Income (2016)
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2.3.1 INFLUENCE ON THE CITY
Provided by the Census and Statistics Department, Yau Ma Tei is an aging
community, with 16.7% of the population over the age of 65. (Figure 14) It is
expected that the number of children and elderly in the district will increase.
By 2028, the age group for 65 or above will have the largest proportion among
all age groups. Over 70% of Yau Ma Tei’s population also only have secondary
education attainment. (Figure 15) Almost 40% of the population works in bluecollar jobs, in import/export, wholesale and retail trades, accommodation, and
food services. (Figure 16) It is also not an overly wealthy neighborhood, such
that the monthly income is 10% lower than the Hong Kong median average
(Figure 17). The population density is also very high among the other districts
in Hong Kong and many of the old buildings are also in very poor conditions
and intensifying in urban decay. 57

57. 2016. Census Statistics.
Hong Kong: Census and Statistics Department, HKSAR.

The government also built a monumental pumping station in the area that is still
standing today. It is diagonally across from the fruit market, at No. 344 Shanghai
Street. It is now called the Red Brick House and is a first-class historical building.
The construction of the pumping station helped Kowloon out of the struggle of
drinking well water and prompted the district into the tap water supply period.
Kwong Wah Hospital was built in 1911. It was the first large-scale government
hospital in Kowloon.58 (Landie 2021)

58. HK Landie. 2021. “油麻地的
填海工程.” Beginneros. August
30. https://beginneros.com/
articleDetail.php?article_id=395.

Shanghai Street was the original coastline of Yau Ma Tei in 1874. The site for
the current fruit wholesale market was originally a traditional market built with
straw sheds. In 1876, the owners who owned the lot in Yau Ma Tei carried out
reclamation projects on their own, that is, the site where Reclamation Street was
located.
In the early 1880s, the Hong Kong government also filled up the marshland
along the coast of Yau Ma Tei. Before the colonial government ruled Kowloon,
the most densely populated area was Kowloon City but was overtaken by the
fast-growing Yau Ma Tei. The government’s development plan starts from Yau
Ma Tei and then extends to the New Territories and Kwun Tong (Kwun Tong).
The government first reclaimed land in Yau Ma Tei, then built the wet market
(1864), police station (1893), pumping station (1897), Tung Wah Hospital
Branch (1905), Wholesale fruit market (1913), Typhoon Shelter (1916), Yau Ma
Tei Pier (1919); later added Temples, shops, residences, theaters, etc. Suddenly
made Yau Ma Tei the most prosperous district at that time, surpassing Kowloon
City (Figure 18).

Fig. 18. Yau Ma Tei Historical Landmarks
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PART 3_ 果欄 (GWO LAAN)

This section introduce the main focal market in this thesis: Yau Ma
Tei Wholesale Fruit Market, also known as Gwo Laan

Fig. 19. Scene from classic Hong Kong film 旺角卡門 (As Tears Go By, 1988)
with Gwo Laan as the backdrop
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「

油
麻
地
果
欄

“Messy and mysterious, old but with a strong cultural atmosphere, the fruity aroma of fresh fruits mixed with the
smell of rotten fruits is the unique taste of Gwo Laan.”

」

Fig. 20. Ariel View of Gwo Laan
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Fig. 21. Map of Markets in Yau Ma Tei
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3.1 SITE MAP

The market as the main focal architecture in this
thesis is the Yau Ma Tei Wholesale Fruit Market – also
known as Gwo Laan (果欄) located at the intersection
of Waterloo Road and Reclamation St, an iconic
symbol of Yau Ma Tei. (Figure 22) . In Cantonese,
In Cantonese. Gwo (果) means fruit while laan (欄)
means wholesale market. Surrounded by skyscrapers
comprising of elementary schools, offices, and
residential buildings, it is often referred to by the
locals as the “village in the city”. Consisting of rows of
one- and two-story brick and stone buildings built in
an Art Deco style, Gwo Laan also boasts architectural
features that remain in the typical construction style
of the 1950s and 1960s, now rarely seen elsewhere.59
59. 梁以華. 2014. “入選建築(38)：油麻地果
欄.” Diva Channel - 經濟通 ET Net. December
25. http://www.etnet.com.hk/www/tc/diva/art/
feature/29072.

Fig. 22. Site Map of Gwo Laan
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3.2 CIRCULATION

The circulation paths are different in the day and at
night in Gwo Laan. During the day, pedestrians enter
the market from reclamation street to visit and shop
at stalls that are mostly concentrated at Shek Leung
Street. At night, mostly transport works and traders
will visit the market. At around 8 o’clock every night,
a large number of trucks will take up Waterloo Road
to unload goods. The workers navigate their ways
around the market through shortcuts and back alleys
and consciously make ways for each other. (Figure
23)

Fig. 23. Circulation Map of Gwo Laan
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3.3 ECONOMIC
SIGNIFICANCES

The land value of places in Hong Kong is
outrageously high. As the population increased in
the years immediately after the mid-century, the
blocks of low-rise shop-houses were rapidly replaced
with high-rise, high-density tenements. The 1935
Building Ordinance was changed in 1956 to permit
substantially higher intensity of land use, resulting in
a period of extensive inner-city redevelopment. These
changes in the regulations permitted the replacement
of three- to five-story buildings with much higher
structures, leading to a significant increase in land
values and therefore the need to maximize the
development potential by all means. Being a city in
which land redevelopment is extremely profitable,
Hong Kong is not a city where the recognition of built
heritage assets and their conservation comes easily.60
Gwo Laan is not private property, its land is owned
by the government, in which the government collects
rates and property rent from the shop owners. The
zoning of the area is for government, institution
or community uses. After many generations of
occupying the shops, the shop owners have practically
claimed ownership of the space, renting out stalls to
others. The sales are mostly done in private through
connections, not legally under land registry. Since the
appointment of Gwo Laan as a second-level heritage
building, it become harder to perform any kind of
urban redevelopment on the land.61
60. Shelton, Barrie, Jusyyna Karakiewicz,
and Thomas Kvan. 2011. The Making of Hong
Kong: From Vertical to Volumetric. Oxfordshire:
Routledge. p,122

61. 2019. 第129商舖知識: 果欄有無舖賣或
租?. Performed by 李根興.

Fig. 24. Aerial Photo of Gwo Laan
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3.3.1 WORLDWIDE
FRUIT DISTRIBUTION

In its heyday, the fruit market had more than 400
wholesalers; even if there are only 200 now, they still
undertake nearly 80% of the fruit wholesale business
in Hong Kong. As the main distribution center for
fruit in Hong Kong, the market functions as a cultural
institution in the sense that it promotes specific
culinary trends and governs what is fashionable or
not in the field of fruit consumption. Fresh fruits are
imported from all over the world. In 2018, the fresh
fruits imported to Hong Kong from Chile accounted
for around 36 percent of the total fresh fruit import
value in Hong Kong, followed by Thailand at 14.64
percent. (Figure 25) Shop merchants also play the
role of transshipment for Chinese and foreign fruit
businesses - not only bringing Chinese fruits to the
world but also bringing world fruits to China. The
operation of the Gwo Laan involves the livelihoods of
tens of thousands of laborers engaged in fruit trade,
wholesale, retail, logistics, and transportation. The
eradication of Gwo Laan would undoubtedly have
a significant impact on the fruit industry as well as
Hong Kong’s economy as a whole.62
62. Lai , Annie. 2018. Hong Kong Fresh Fruits
Product Brief. Hong Kong: USDA Foreign
Agricultural Service.
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3.4 OPERATION MODEL

Retail business wasn’t introduced until the 2000s
when wholesale business declined. But wholesaling
remains the main source of income for the operation
here at Gwo Laan. In the day, the pedestrian traffic is
low but at night, merchandise will be taken out onto
the road, occupying the space, and overtaking traffic
flow.
Gwo Laan has a unique system of operation. Back
in the 1970s, when the main mode of transportation
is by the sea, people work at normal working hours
from 9 am to 5 pm. The moving was done entirely by
laborers with bamboo baskets. After the trades, entrylevel workers have free time where they can play Jianzi
(shuttlecock), table tennis, and recreational chess,
but they must stay behind to oversee the stalls. Senior
employees play mahjong and playing cards, work
will resume when the next shipment arrives in Hong
Kong. Flexible working hours are a tradition at Guo
Laan. In present days, the water by Yau Ma Tei went
through massive land reclamation so transportation
shifted to ground shipment. The system of operation
drastically changed. Vendors and staff start work as
the city go to sleep, pushing and pulling crates of fruit
between warehouses and trucks from 12 am to 4 am.63
The hive of activity begins to slow down approaching
sunrise and clears out by 7 am. And the fruit market
quietly slips back into lethargy(Figure 26).64
63. Cheung, Cheung Chi, interview by Hong
Kong Memory Project. 2011. Merchants and
workers of Dongguan origin in Yau Ma Tei Fruit
Market. Location and types of business in Fruit
Market Hong Kong, (January 13).

64. Cheng, Selina. 2015. “HKFP Lens: As
Hong Kong sleeps, Yau Ma Tei’s wholesale fruit
market comes to life.” Hong Kong Free Press,
October 29.

Fig. 26. System of Operation in Gwo Laan (1970s & present)
52

SPIRIT OF GWO LAAN 果欄精神

JERI TSZ WAI SZETO

53

3.4.1 THE NOCTURNAL MARKET
Greg Girard, a photographer who is well known for documenting the urban
transformation in Asia cities has once referred to Hong Kong as a city that “was alive at
night in a way that other places weren’t.” 65

The dichotomy between day and night can be seen in the photographs in Figure 27 & 28.
Gwo Laan is alive indeed, when darkness falls, another world comes out to play.

DAY &...

NIGHT...

65. Girard, Greg, interview by
Katy Cowan. 2017. Greg Girard’s
nocturnal photographs of Hong
Kong’s Night Life in the 1970s
and ‘80s (September 25).

Fig. 26. Gwo Laan During the Day
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3.5 ORIGINS AND HISTORY
The timeline in this section (Figure 29) depicts the significant changes Guo
Laan has undergone in the course of its century-long history. Notably, Guo
Laan was listed as a third-level historical building in Hong Kong by the
Antiquities Advisory Committee in 1991 and was relisted as a second-level
historical building in Hong Kong on December 18, 2009.66

66. Lee, Gloria Lap-Ting. 2009.
Transforming landscape: Yau
Ma Tei Wholesale Fruit Market.
Postgraduate Thesis, Pokfulam:
The University of Hong Kong.

Fig. 29. Historical Timeline of Gwo Laan
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3.5.1 FRUITS AND GANGSTERS
Gwo Lann gets its rotten reputation back in the mid-1970s when heroin overtook
opium as the street drug of choice. The laborers that worked there were the most
frequent customers. Drug dealers will sell packets of white powder in the dingy
alleyways (Figure 30). The market became a “no-go” zone where ordinary folks
dare not to step foot in or even glance inside for fear that they might see and get
dragged in the shady interactions happening in those dark alleyways. The gangs
also demanded stall owners to pay “appeasement money”, and the ones who
refuse to pay will end up in street fights.

67. Gaskell, Viola. 2018. “Persimmons & Gangsters.” Neocha,
April 16.

The infamous crackdown happened in 1977, major players and masterminds
were all caught in the net. Police constables, the station sergeants, the drug squad
detectives, the anti-smuggling squad detectives turned out to all be involved in
Gwo Laan’s illicit trade. Cheung Chi-cheong, vice-chairman of Kowloon Fruit
and Vegetable Merchants Association believed that none of the wholesalers had
to do with the vice syndicates. They were the victims. He acknowledged that
criminals may have influenced people in the trucking industry in the late 1980s
and early 1990s when the industry was at its peak.
The gang influence started fading in the early 2000s, business at the market
is also running out. Surveillance cameras are installed all over the place, and
the market has since very peaceful. Today, there are security guards to keep an
eye on the market in case of suspicious activities. However, this rotten history
has stained the fruit market with an irreplaceable reputation. Gwo Lann is still
oftentimes associated with gangs and triad when mentioned.66 (Gaskell 2018)

Fig. 30 Catalogue from Documentary of in Gwo Laan in the 70s
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3.6 MATERIALS AND
CONSTRUCTION
The building within Gwo Laan is designed in the Art Deco style, which is
particularly visible in the design of the roof terrazzo signboard, as it was built
during the colonial time. The cantilever canopy (eyebrow) above the windows,
and the signboard also uses the old three-dimensional calligraphy characters.
Gwo Laan itself cannot be classified as a building; it is more of a vernacular
structure. The unique assembly comprising of uneven canopies, constructed of
tin canvas or wooden boards – Gwo Laan is constructed out of generations of
patching and addition of materials.(Figure 31).68

68. Lee, Gloria Lap-Ting. 2009.
Transforming landscape: Yau
Ma Tei Wholesale Fruit Market.
Postgraduate Thesis, Pokfulam:
The University of Hong Kong.

Metal Sheet
AC Unit
Tin Roofing
Plastic Rain Cover
Canvas Canopy

Fig. 31. Unique Roof Assembly of Gwo Laan
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3.7.1 CATALOGUE OF OBJECTS AND DEVICES
Carvings of traders’ brand names on
pediments or tablets of the gables.

Red Pendant Light
Hanging poster of fruit

Luxury Fruit Display
Fortune Sign

Many objects of important significance can be found
in Gwo Laan as illustrated in Figure 32.

Electric trolley

Abacus (算盤): Abacus is a national quintessence.
Those who work in Gwo Laan believe that the sound
of the abacus represents the sound of the market.
Computers were not widely used in the past. Stall
owners used abacus to negotiate, calculate, pay, and
collect accounts with each other when purchasing
goods from suppliers or when they wholesale goods
to retailers.

Foldable table

Wooden cart

Display of wrapped fruit: Heavily wrapped fruit
was seen as a sign of “standard and class” and sold
better than loose produce. The gifting of fruit is a
very important gesture in Chinese culture, especially
during the festival season.
Wooden Cart: The major mode of goods
transportation throughout the market is the wooden
cart. There are even 3 spaces allocated to the storage
of wooden carts in the market. Electrical trolleys are
introduced in recent years to facilitate the work of
transport staff.

Stacks of pallets for moving

Abacus used for trades
between vendors

Boxes of Fruits

Fig. 32. Catalogue of objects found in Gwo Laan
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3.8 COMMODIFICATION AND
MASS CONSUMPTION
I want to examine the relationship of public space and consumerism in the
market, and how this distinct architectural typology has served to construct this
space. The process of globalization has introduced a cult of consumerism that
erected changes in people’s traditional cultural, spiritual, and social values. We
can see a shift towards shopping at the supermarket for households in Hong
Kong. (Figure 33) Supermarkets in the present context—to act on shifts in
government policy shake the very foundation of the deep-rooted tradition of the
century-old fresh food–buying behavior in Chinese society and has significant
social and economic repercussions.

69. Ho, Suk-Ching. 2005.
“Evolution versus Tradition in
Marketing Systems: The Hong
Kong Food-Retailing.” Journal of
Public Policy & Marketing 90-99.

The supermarket industry in Hong Kong is very concentrated, with two dominant
chains occupying approximately 80% of the market. One of these two chains
spearheaded several moves that influenced the course of development of the
food retailing industry. Superstores were increasingly established in the public
housing estates where nearly half of Hong Kong’s population lives. Supermarkets,
as modern retail technology, were introduced to Hong Kong in the mid-1950s.69
Unlike their counterparts in the United States and Western Europe, they were
not reckoned as one of the major food-retailing institutions in Hong Kong until
approximately the turn of the millennium, when the supermarkets succeeded in
making swift inroads in the territory of fresh food retailing and threatened the
survival of the markets.70 Since the pandemic, many in the city have gotten used
to stocking up groceries and cooking at home with restaurant bans, lockdown,
and remote working arrangements, keeping consumers at home. Supermarkets
and departmental stores witnessed strong growth averaging in the first seven
months of 2020, while total retail sales suffered an average drop of 32% during
the same period. COVID will only speed up the reshaping of retail trends that
have been undergoing even before the pandemic.71 Paul Knox has noted that:

72. Knox, Paul L. 2020. Better
by Design? Architecture, Urban
Planning, and the Good City.
Blacksburg: Virginia Tech
Publishing.

70. Goldman, Arieh, Robert
Krider, and S Ramaswami. 1999.
“The Persistent Competitive
Advantage of Traditional Food
Retailers in Asia: Wet Markets’
Continued Dominance in Hong
Kong.” Journal of Macromarketing.
71. Chung, Cathie. 2020.
“Supermarkets and retail food
stores thrive in Hong Kong.”
JLL, October 14.

The supermarket is undoubtedly the biggest competitor to traditional markets,
where they don’t purchase fruits through the fruit market, but instead, import
them directly. The decrease in fruit wholesale business has hindered the
development of the fruit market. Concurrently, the resilience of traditional wet
markets is also apparent. Despite the gradual decline in customer patronage of
traditional retailers, the advent and advance of modern retailers did not destroy
the indigenous distributive system but rather forced the traditional retailers to
modernize and improve their standards.73 A local shopper has expressed their
affection and preference to traditional market nevertheless:

73. Ho, Suk-Ching. 2005.
“Evolution versus Tradition in
Marketing Systems: The Hong
Kong Food-Retailing.” Journal of
Public Policy & Marketing 90-99.
74.de Certeau, Michel , Pierre
Mayol, and Luce Giard. 1998.
The Practice of Everyday Life.
Volume 2. Minneapolis: University of Minnesota Press. p.240

“At the market, it’s proposed in a much more natural way, much
less ostentatious, you see. To get you to buy, the people at the
market have to make a much greater effort, they have to call you
over, and shout and make an unbelievable sales pitch, whereas
at [supermarket], everything is offered just as it is, immobile,
without movement” 74

“The faster their neighborhoods and towns acquire the same
generic supermarkets, filling stations, shopping malls, industrial
estates, office parks, and suburban subdivisions, the more
people feel the need for enclaves of familiarity, centredness, and
identity.”72

Fig. 33. Household Expenditure Shares by Food Outlet in Hong Kong (2016)
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3.9.2 CURRENT PROBLEMS

3.9.1 RELOCATION HISTORY
The market only become a fruit specialized market in 1965 when the fish,
poultry, and vegetable vendors moved out with the opening of Cheung Sha Wan
market. The fruit vendors stood their ground in resistance to relocation, with the
support of the Kowloon Fruit and Vegetable Marketers Association (KFVMA).
In present days, the association counts roughly 250 separate wholesalers among
its membership. It now not only organizes the market’s operations, but also
runs an effective public advocacy campaign promoting the interests of the fruit
market and the forefront of resisting against political and economic pressures
from the government.
Today, there are two major fruit wholesale market in Hong Kong. One is the
Western Wholesale Food Market on Hong Kong Island and the Yau Ma Tei
Wholesale Fruit Market in Kowloon. Despite their functional equivalence as
wholesale fruit markets, these are two quite different institutions. The government
run Western Market is engineered to move mass number of fruits whereas Gwo
Laan is run by a traditional merchant’s association. Western Wholesale Food
Market is organized, and a warehouse complex that is drastically different to
Gwo Laan which is messy, opaque, and historically developed. Surprisingly,
Gwo Laan manage to do twice as much business as the Western Wholesale
Food Market, occupying more than 70% of the city’s fruit wholesaling business.
Martin and Chan argue that these elements of heritage secure the functional
order of the Yau Ma Tei market. 75
In accordance with the Executive Council’s decision of 1969, the Government
should re-provision the fruit market to a government-built wholesale market.
However, there have already been three failed attempts for relocation in the
1990s, 2000 and 2007. The first attempt in 1990 was disrupted due to the Asian
financial crisis leading to the property crash of 1997. The second attempt
happened in 2000, the government approved and funded to build a dedicated
wholesale fruit facility outside of Cheung Sha Wan Market. However, the plan
was brought into a halt since no competent bids were submitted on the tender
for the project. The most recent attempt begun in 2007 in which there was
disagreement between the association who runs the market, Kowloon Fruit and
Vegetable Marketers Association and the government on the issue of monopoly.
The association insisted that they will only move to a government facility
contingent upon all the fruit wholesaling will take place only in the new facility.
However, the parties couldn’t come into agreement regarding such plan. As of
today, after a lapse of some 52 years since the 1969 decision, the fruit market had
yet to be re-provisioned. 75
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75. Martin, Jeffrey T., and Wayne
W. L. Chan. 2014. “Hong-Kongstyle community policing: a
study of the Yau Ma Tei fruit
market.” Crime Law and Society
Change 401-416.

Today’s the neighborhood of Yau Ma Tei is experiencing problems such as
an aging population, dilapidated infrastructure, and the lack of successors
to traditional industries. Relatively cheap rent and low cost of living have
attracted immigrants from South Asia to the area, in hope that they can
find suitable labor work here. While there are many merits in Gwo Laan, it
undoubtedly has its flaws and issues that must be addressed. There exist 4
major problems: noise, road obstruction, environmental sanitation, and fire
safety.

76. 2019. 「油麻地果欄的保育
和活化方案研究- 原址保留或
搬遷兩種情況下的研究方案」
研究報告. Research Report,
Hong Kong: 香港樹仁大學企業
及社會發展研究中心.

Since operations are carried out in the early morning, and they will operate
24 hours a day during the festive season. The noise generated will inevitably
affect nearby residents. In addition, handling can cause road congestion and
even collision between people and vehicles. Even the bus passing through
Waterway failed to approach the bus stop. Improper handling of rotten fruits
will also cause pest infestation. To maximize the value of property in the Yau
Ma Tei District, developers can build new buildings as high as they can (130
meters) while limiting the spacing between structures. This kind of screened
building created a shield that bound old buildings tightly. The occupants
of the old building suffer from high heat and are affected by the odor from
the rotting of fruits from the market. Between 2007 and 2013, the Food and
Environmental Hygiene Department has received 1,533 complaints against
the market.76
Problems arising from the market will indeed have a negative impact on
the living environment of the community to a certain extent. If the market
is not relocated, how to reduce the impact of the market operation on the
community needs to be studied thoughtfully. In a survey conducted by Hong
Kong Shue Yan University regarding the future of Gwo Laan, more than 80%
of the vendors and practitioners of the Yau Ma Tei fruit market, as well as
the residents interviewed have voted in favor of retaining the original site.
In other words, they tend to favor the conservation and activation method
of retaining the market. Most of the interviewees agreed that the market
is an important collective memory of Hong Kong people, and it has rich
cultural and historical value. Therefore, it is critical in reaching a consensus
as a group between the different stakeholders in determining the future of
Gwo Laan.76
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3.9.3 FUTURE OF GWO LAAN:
GOVERNMENT’S PROPOSAL
In February 2022, the Urban Renewal Authority released an information booklet
that outlines the conceptual plans in the district study for Yau Ma Tei and Mong
Kok. Their vision is stated:

77. Urban Renewal Authority.
2022. “The District Study for
Yau Ma Tei and Mong Kok.”
Information Booklet, Hong
Kong .

“Regenerate Yau Mong into a livable, sustainable, diverse
and vibrant metropolitan hub while reinforcing it as an area
representing the rich local and cultural heritage of Hong Kong.”
They have identified three planning themes in which the fruit market falls
under “living heritage” describe as “mix of old and new attractions for longterm regeneration and celebration of unique district identity and heritage”. Five
development nodes are proposed and one of them is Yau Ma Tei Wholesale
Market redevelopment project. Each development node is anticipated to have
at least 30% site area as open space and have integrated community facilities,
multi-level, and sizable open spaces to enhance indoor-outdoor interaction.
The information released on the proposal is limited for the proposal. But their
intention is relocating the wholesale operation from the market to Hau Cheung
Street. The existing market will be preserved for fruit retail and tourism focus
attractions with additions like boutique hotel, open spaces, and community
uses. They also proposed a multi-storey building (MSB) at Hau Cheung Street
with modernized facilities for wholesale operation. (Figure 34) It is anticipated
that there will be many opposition voices for some of the ideas proposed. In fact,
based on a survey conducted by the research group from Hong Kong Shue Yan
University on behalf of Yau Ma Tei Fruit Market Working Group in 2020, the
relocation idea proposed is negatively received by the many.

Fig. 34. URA’s Rendering of the Multi-Storey Building Proposed as the New Market Facilitiy

The URA recognize that district based urban renewal would induce astronomical
cost in the order of hundreds of billions and time needed. They have proposed a
few possible quick proposals including Yau Ma Tei District Heritage Trail, facelifting of back alley and face-lifting of nano park77.
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PART 4_ SPIRIT OF GWO LAAN

A graphic novel by the author.
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4.1 FINAL DESIGN PROJECT
The methodology I have chosen for this project is in a form of graphic novel.
Graphic novels fold drawings of people, space, and time into their narrative
structure to produce powerful visual stories.78 The use of graphic novel captures
the different scales of interventions introduced in the story, from master planning
to furniture design. Graphic novel is also a captivating tool to tell the ways of life
embodied in the place, of those who participated in the making of the market.
The purpose of that is to identify critical moments in the market that make it
successful, or problematic. The story explores the bottom-up approach in design,
where the people come first, and the design is informed by the collective voices.
I want the readers to experience the drawings within the immediate context of
the wondrous architecture and magical spaces of the market itself.
As a last note, Spirit of Gwo Laan proposes a possible future that prevent the
erasure of Gwo Laan’s identity by preserving the disappearing heritage as
contribution to the striving revival of tradition. A future that connects and adapts
to the different voices of the people. A future that is wanted by the community.
A future that recognizes the need to have changes since modernization is
unavoidable and also teases out the shared values in the existing model.
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78. Hernández, Diego. 2021.
“Architecture in Graphic
Novels.” Arch Daily. April 09.
Accessed May 04, 2022. https://
www.archdaily.com/959869/architecture-in-graphic-novels.

果
欄 Spirit of Gwo Laan
精
神

A Graphic Novel by Jeri Szeto
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Introduction
Messy and mysterious. Gwo Laan, also known as the Yau Ma Tei Fruit Market, comes to
life when darkness falls. The sound of rumbling fills the night air, as workers drag pallets
stacked with boxes of fruit across the road in every direction. For the people of Hong
Kong, Gwo Laan is about defining identity, preserving memories, and cultivating a sense
of belonging.
In February 2022, the Urban Renewal Authority announced a redevelopment plan for
the Yau Ma Tei neighbourhood, including a proposal to relocate the wholesale operation
from the fruit market and to transform the market into a tourist hub. Yet in this proposal,
the voices of the everyday participants are almost nonexistent.
To bring these voices back, Spirit of Gwo Laan will explore the shared values of Gwo Laan
through everyday narratives. It will inform an alternative future: one where we are not
only keeping and passing on what we value but also harnessing and enhancing heritage
to support a more desirable model for the community.
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CHAPTER 0:

香港

HONG KONG
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Consisting of
rows of oneand two-story
brick and stone
buildings from
the Art Deco style
in the 1950s and
1960s.

The story unfolds in
Yau Ma Tei Wholesale
Fruit Market also
known as “Gwo
Laan. surrounded
by skyscrapers, it
is often referred to
by the locals as the
“village in the city”.
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GWO LAAN TRANSFORMATION

Wha-?
I wonder if mom
knows about this,,,

Cherry, 24
Architecture Student

WHOLESALE RELOCATION TO HAU CHEUNG STREET
WITH A FOCUS ON RETAIL AND TOURISM DEVELOPMENT

“Yau Ma Tei Fruit Market revitalization
project. the URA’s Proposal to turn Gwo
Laan into a tourist attraction. Wholesale
operations will be relocated to an
adjoining street with a commercial multistorey building.... The existing market will
be preserved for fruit retail and tourism
uses with additions like boutique hotel and
community facilities... “
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CHAPTER 1:

日
DAY
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The market is a favourite of many locals living near the
area. It became a daily routine for Mr. Lee to visit the
market after dinner.
Living alone, he goes to the market to seek interactions
with others.

May 27 , 2022
Yau Ma Tei, Hong Kong.

Mr. Lee, 70
Retiree
What should I
get today?
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Messy and mysterious, old but with a strong
cultural atmosphere, the fruity aroma of fresh fruits
mixed with the smell of rotten fruits, that is the
unique taste of Gwo Laan.

90

91

Hi Mr. Lee! Good to see you
again. How are you ? How is
your cough?

Oh, speak of the
devil!

Hi Mom. Hi Mr. Lee. Good
Evening. Have you read
the news today?

hi cherry!

Mrs. Chan, 60

These Pears have freshly
arrived today. I have a soup
recipe foR them that I can
share with you too. It will help
to soothe your cough.

The government just
announced a series of
redevelopment plans and
Gwo Laan is one of the
redevelopment nodes.

Take a look at what
they are proposing for
the market.. it is not
looking good.
Here, I will give
you a discount.

Wow! This is
unexpected! I
wonder what the
others think..

Thank you! I will definitely
try out the recipe.
How is Cherry doing
recently? I haven’t seen her
around.

Maybe you should
go and talk to
them, Cherry.
You can learn
more about the
market in the
meantime too
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I wonder if they have
any mangosteen
here.. I heard that
this market sells all
kinds of fruits!

Maria , 30

Cherry
approached
the two
voices. She
greets Maria
and Annisa.

Annisa, 25
Domestic worker

Cherry is
curious to
hear what they
think of the
future of the
market.

Oh I know what I
want! I would like to
see more cultural
diversity in the food
they sell here.
In my country we
have:

um.. I don’t
recall seeing
them around
here.

AND:

AND:

Also this:

would love to see
this too:
Oh sorry I
gotta go!
It was nice
meeting you
Cherry!
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After chatting with Maria and Annisa,
Cherry walks over to the Kowloon Fruit
and Vegetable Marketer’s Association

Hi Cherry!
How are you ?

Let’s go for a
walk! I will tell
you more on the
way.

Mr. Ng, 55
President of
KFVMA
Hi Mr, Ng, Long time
no see. I came to
learn more about
the market from
you. it’s for the new
development.
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“ gwo laan has such a long history.. In the 60s, the government attempted to add import tax to our
merchandise as a way to force us out of the land, we stood our ground and let our voices heard.
During the 70s, heroin took over opium as the street drug of choice. Gwo Laan was messy back then and
ordinary folks fear to step foot in here. But we, the workers, have no involvement with the syndicates.”
“oh and The infamous crackdown took place in 1977. major players and masterminds including government officials
were all caught in the net. Throughout the years, Gwo Laan has been through so many hardships, but we all managed
to pull through and this is why this place is the epitome of the working spirit of Hong Kong people.”

2022

7:00pm
Let’s check
out one of the
stalls.

The first floor is usually for storage.
Since fruits are perishable, there are
usually big cold rooms with varying
temperature settings
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The upper level is usually for more
private use:

They used to have
rooms dedicated to
storing bananas for
ripening back in the
days.

many business owners
used to live in the
upstairs unit with their
family too.

This building is made of
stone which is one of the
oldest structures here.
The ones built with tin
roofing are more recent.
look at this view,
gwo laan really is a
remarkable place.
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As the night falls, Gwo Laan comes to life ...

104

105

As the night falls, Gwo Laan comes to life ...

盒橙呢?

平D得唔得呀?

幾多錢??

喂老板, 最近點呀?

今晚好鬼忙

呢排生意好靜

106

D桔呢?
呢個擺邊?
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CHAPTER 2:

夜

NIGHT
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Mr. Cheung, 56

Hi Cheung Gor (Mr.
Cheung)! How have you
been? .
I am going around to
learn more about the
market tonight. can I
talk to you?

Wholesale Labourer

Ya sure, why don’t
you come with me
to deliver this
order?

Typical Work Night for Mr. Cheung....

9:00pm

10:00 pm
Orders started
coming in from
retailers

Coming through!

12:00 am
Bargain for the
best price
110
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1:00 am

Locating all the orders
and picking them up
from different stalls

2:00 am

You had a busy
night! Thanks for
taking me with you.

No problem and go
to bed soon! It is
very late!

Oh Hey it’s Michelle!
You are out late
tonight!

Packing the
deliveries

Michelle, 28
Hey Cherry! I am
just coming back
from my friend’s
party.

Office Worker

The operation happens so fast
and with precision. there are
so many people.. and things
happening at the same time.
you have to think and act fast
.

2:30 am

Delivering to retail shops
before sunrise
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Waterloo 8 Tower

Michelle is a resident
who has just moved into
the nearby Waterloo 8
apartment. She is very
vocal about the future of
the market.

As a new resident of the
area, how do you feel
about Gwo Laan?

It gets so noisy here at
night, my boyfriend and i
have such a hard time falling
asleep. I wish the noise
level can go down... AND
have you seen the garbage
everywhere? I am happy
that changes are finally
happening.
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Jon , 25
Photographer

it will be so nice to
have you there at the
meeting tomorrow,
Michelle! Will you come?
of course! I will
come after work.

So this is
what Gwo Laan
is like at night
You guys need to
get off here now.
The road is blocked
ahead.
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Cherry approaches
Jon and asks what
draws him to the
market.

Let’s send a reminder
for the meeting
tomorrow ...

I think It is fascinating to
see the amount of activities
that are taking place at
night here. Gwo laan feels
very authentic, unlike those
specialty markets. I love
seeing this side of Hong
Kong!
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I am going to
explore more. I
will be there for
the town hall
tomorrow!
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油麻地街坊組

Yau Ma Tei Neighbourhood Group

大家好! 明天下午五點我
們約在榮發大排檔討論
重建計劃?
4:00am
(Hi everyone, let’s meet
tomorrow at 5pm at Rongfa
Food Stall to discuss the
redevelopment plan!)

知道了!
(Got it!)
4:05am

Gwo Laan raised my family.
I have been working here
for almost 40 years now, I
started working just as I
was 17. This place allowed me
to have a stable job with a
decent income to support my
family.

我會來的
(I will be there.)
4:20am

CHAPTER 3:

明天見.
(See you tomorrow)

未來

4:30am

明天將會是很有趣
(It will be interesting
tomorrow!)

A POSSIBLE
FUTURE

5:00am
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The Next day, 5:00pm
Rongfa Food Stall

I feel like relocation will take
away the market identity. The
generations of knowledge and skills
can’t be replicated elsewhere. The
wholesaling operation will also be
very difficult if it is not on ground
level.

I agree with keeping it too.
it is so valuable for so many
of us living in yau ma tei.
But I feel like improvements
are needed for the market.
the current model needs
revitalization.

Hi everyone! Thank you for
coming out today. As you
guys are already aware, the
government is implementing a
redevelopment plan for gwo
laan.

I believe that our voices
are not being taken into
consideration. we should
discuess the future of gwo
laan here today.
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So I would like
to ask. is there
anything you guys
wish to change for
the future?

Yes, let’s chat and
see if we can find
alternative ways that
can make the market
better!

JERI TSZ WAI SZETO

123

Linda,38
Labourer

Well, the concern I have is The lack
of parking and unloading space.
so we have to work in proximity
to the residential buildings. This
creates so much noise and traffic
jams that affects the safety of
pedestrians. the people are filing
complaints. We need more space!

Possible idea

There is plenty of space under
the Ferry street highway.
What if the government leases
out that space as a logistics
center and storage?
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I think that is a good
idea. This way the
noise will stay away
from us residents.

doing that also
gives us extra space
to implement new
programs in the
market.
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Since Hong Kong does not
impose taxes on fruits, nor
does it impose restrictions
on the types of imports, the
market can handle large
amount of goods coming in
and out from all over the
world. this is very rare in the
industry. .

All the empty stalls in Gwo Laan

Gwo Laan has so much potential
to become international. Fruits
are available all year round.
If we have some sort of fruit
trading exhibition platform. it
will help to boost the economy.

I think that is a brilliant
idea! I wonder if we
can get stalls to sell
cultural goods? this can
promote diversity among
the different ethnic
groups in HK as well.

There are actually stalls in
the market that are empty or
rented out solely for storage.
I wonder if we can renovate
them into new programs?

While we are at it, maybe
we can add some sort of
museum or gallery that
reflects the history
of Gwo Laan too. This
place has such a unique
history that should be
celebrated.
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What about the culture
kitchen that Annisa
mentioned? Different
groups can rent out
the space to sell their
products.
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or a shared lab/kitchen
space to allow people to
create their own fruitrelated interventions, maybe
using fruit waste too! this
can create a new profession,
and trigger a new fruit
recycling and entrepreneurial
culture.
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we can also connect
two stalls on the upper
level and have a big open
space for social events!
I know Mr.lee would love
a mahjong room.

or even an exhibition space? to
celebrate the history of Gwo
laan or as an Gallery space for
local artists. we can attract
tourists this way too.
there is so much you can do with
these stalls.
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oh! I saw this street
cleaning robot on the
news recently and they
are so cool! I wonder if we
can invest in those? The
streets are so dirty here..
There are rotten fruits,
cardboards, fruit wrappings
everywhere....

Hi Sorry I am late!
Just got off work!

Well.. What about the street
sweeper? I don’t want the
robots to take over their jobs.
This is also an aging group of
workers, with most between 60
and 80 years old.

Thanks~

Hey Michelle! We are just
sharing ideas on how
we can make the market
better. Do you want to
share anything?

I feel like a place for them
to shower and change
into a new set of clothes
after work will be nice.
Better work environment =
higherproductivity for the
workers

Tim, 25
Labourer
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I agree. We need more washroom in
the area. Especially the foot traffic is
higher now. I think a lot of people will
I agree. We need
agree to having more washroom.
washrooms in the area.
Especially when more
tourists are coming to
the market now.
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We can utilize the back
alley to insert public
washrooms!

Corrugated Roofing
that reflects the
same structure
of surrounding
buildings

Planter as seating

Private
washroom
stall

compost bin
for fruit
waste
Sink for fruit
washing

Possible idea

I see that There is no
public washroom in the
area at the moment.

But there are many
alley spaces that we
can implement one of
these facilities in the
market!
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Well, one of my worries is the
declining business. I feel like
people are not shopping in
traditional markets anymore.
People just shops at the
supermarket now.

Del Monte Gold®
Extra Sweet Pineapple
Origin: Philippines
It is rich in nutrients,
contains a lot of fructose
and glucose, and has
almost all the vitamins
and minerals needed by
the human body....

I guess it is quite
convenient since it
is open 24/7.

Autumn Crisp Grapes
Origin: South Africa

I remember making
a post earlier on
Instagram about the
market and so many
people are interested
to find out more!

It is a late-ripening
seedless green grape
variety, with large fruit
and oval shape, high
degree of fleshiness,
seedless, and crisp and
sweet taste. ....

––Follow

Yau Ma Tei Fruit Market

One of the advantages of
Gwo Laan is the variety
of fruit options from all
over the world. I wonder
if we can find ways to
promote Gwo Laan digitally?
How much is this?
1d
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Where can I buy this?
1d

1d

Reply

Reply

what if we start a digital
app where vendors can join
to put up their selections of
fruits available ever yday and
customers can browse for the
daily selection or even order
fruits for delivery!

JERI TSZ WAI SZETO

137

Pick up order

On route

Drop off

For the delivery, we can even
hire locals to do the delivery.
Maybe the street cleaners can
take on the job too since they
know the way around the market
so well. This creates more job
opportunities for the people.
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ONE POSSIBLE FUTURE...
a future where the identity of gwo laan is preserved...
a future that incoporates our voices..
and a future that Recognizes the need to have changes and also find shared values in
the existing model....
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To the Gwo Laan we love.
致我們最愛的果欄
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